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Travel USA® Overview
Methodology

Longwoods International began tracking domestic American travelers in 1985 and has conducted large-scale syndicated visitor research
quarterly since 1990.

It is currently the largest ongoing study conducted of American travelers, providing our clients with more reliable data and greater ability
to home in on key market segments of interest.

Each quarter, Longwoods International invites a random, projectable sample of adult members (age 18+) from a major U.S. consumer
panel to participate in the Travel USA® survey. Respondents are selected to ensure representativeness of the U.S. adult population.

For analysis, data were weighted on key demographic variables to adjust for any differences between the sample and U.S. population
targets derived from the 2020 Census.

To enhance the insights provided by Travel USA®, we conducted a follow-up survey with a sample of Scottsdale visitors identified through
Travel USA®. Where applicable, 2024 and 2025 data were merged for day trips. Scottsdale’s base size for the 2025 return-to-sample survey:

Overnight 2025: 339 Day 2024/2025: 296
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Destinations Visited on Trip

Scottsdale & Other Arizona Destinations

Base: 2025 Overnight Person-Trips

Primary Destination on Trip

85%

of respondents said
Scottsdale was their
primary destination on
this trip

(
Average Number of Nights in Scottsdale

2.6

\. J
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Sedona

Tucson

Flagstaff

Grand Canyon

Prescott

Monument Valley

Tombstone

Arizona Destinations Visited on Trip

16%
14%
14%

%

10%

5%

3%



Purchased Tickets/Made Reservations Before Arriving in Scottsdale

To Participate in Activities/Events/Concerts

Base: 2025 Overnight Person-Trips

Yes
32%

No
68%

Lengwoods



ExperienceScottsdale.com Website Use for Trip Planning

Either Before or During Trip to Scottsdale

Base: 2025 Overnight Person-Trips

Types of Information Explored*

Use of ExperienceScottsdale.com
Shopping

Nightlife

Downloaded an online or ordered a printed visitor guide

Restaurants
Events
“Scottsdale Stories”

28%

of respondents said
they used the website
for planning their trip spas/ wellness

Hotel information/hotel packages

Activities
Golf

Outdoor Adventure

Old Town Scottsdale
Arts & Culture

Area maps

15%
14%

13%

31%

26%

24%
24%
22%
22%
21%
19%

18%

16%

16%

Base: Overnight Person-Trips that used ExperienceScottsdale.com

L@hgwoods

*Caution: Low Sample



How Did You Learn About ExperienceScottsdale.com?
Based on Respondents Who Used the Website to Plan Their Trip

Social media 25%

Referred there by a friend or relative 25%

Heard a radio spot 24%

VisitArizona.com 23%

Referred there by another website 21%

Google or other search engine 21%

Saw a TV commercial 20%

Saw a magazine ad 16%

Station or train wrap 15%

Street activations 15%

Saw a billboard

14%

Base: Overnight Person-Trips that used ExperienceScottsdale.com

L@ I’]gWOOdS *Caution: Low Sample



Attractions Visited/Experienced

During Trip to Scottsdale

Base: 2025 Overnight Person-Trips

Old Town Scottsdale 41%

Scottsdale Fashion Square Mall 27%

Scottsdale Quarter 17%

Sonoran Preserve (hiking/biking in the desert preserve) 14%

Old Town Art Galleries 13%

Scottsdale Center of Performing Arts 10%

Scottsdale Museum of Contemporary Art

o)
X

Canal Convergence

Scottsdazzle 8%

X
X
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Attractions Visited/Experienced (cont.)

During Trip to Scottsdale

Base: 2025 Overnight Person-Trips

L@:ngwoods

Spring Training

WestWorld

Waste Management Open

Arabian Horse Show

Parada del Sol Parade & Arizona Indian Festival

Barrett Jackson Collector Car Auction

Western Spirit Museum of the West

Taliesin West

5%

5%

5%

ul
X

4%

4%

6%

7%



Sources Used to Enhance Visit & Future Visitation

To Scottsdale

Base: 2025 Overnight Person-Trips

Sources Used to Enhance Visit Future Visitation

Friends or relatives 31%

Social media 20%

14%

85%

Hotel employee/concierge

Restaurant or bar staff

9

X

Community citizen

of respondents said
they will plan to
visit Scottsdale
again

Airport visitor information

w0
X

Local store or business staff

N
X

X
X

Attraction employee /volunteer

7

X

Other travelers

Police officer

N
X

Old Town Ambassadors

u-nI
X

Lengwoods
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Travel Party Composition
Size & Age

Base: 2025 Overnight Person-Trips

Composition of Immediate Travel Party

33%
‘ . ‘ -

29%

of respondents said
their immediate travel

15%

14%

party was part of a
\ /arger gl’OUp j Under 10 10-17 years  18-24 years 25-34years 35-44years 45-54 years 55-64 years 65 years/older
years

L@ngwoods 1



Perceptions of Phoenix Sky Harbor International Airport

Usage & Ease of Travel

Base: 2025 Overnight Person-Trips

-

~

63%

of respondents said
they flew into the
Phoenix Sky Harbor

\ International Airport /

L@‘ngwoods
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Ease of Traveling to and/or from the Phoenix Sky Harbor
International Airport

12% 10%

2%

10 20 30 40 50 60 70 80 90 100

B Very easy M Somewhat easy ® Neither difficult nor easy m Somewhat difficult m Very difficult

12



Did You Visit Any of the Old Town Ambassadors or Downtown Kiosks?
While Visiting Scottsdale

Base: 2025 Overnight Person- Trips

Yes
24%

No
76%

Lengwoods =



Were you able to easily navigate around Scottsdale on foot?
While Visiting Scottsdale

Base: 2025 Overnight Person-Trips

Did not navigate
on foot, 26%

Yes, there was
plenty of
signage, 48%

No, more signage
was needed, 4%

| was able to navigate, but
could have used more
signage, 21%

L@ngwoods
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Trip Satisfaction

Overall & Accommodations/Lodging

Base: 2025 Overnight Person-Trips

Overall Trip 1%
Accommodations/Lodging 1%
0 10 20 30 40 50 60 70 80 90 100

B Very satisfied m Somewhat satisfied = Neutral B Somewhat dissatisfied B Very dissatisfied

L@'ngwoods 14
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Perceptions of Safety
While Visiting Scottsdale

Base: 2025 Overnight Person-Trips

12%

0 10 20 30 40 50 60 70 80 90

B Extremely safe m Very safe I Pretty safe

L@‘ngwoods
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4%

B Somewhat safe Bl Not safe

2%

100

82%

of respondents felt very
to extremely safe while
traveling in Scottsdale
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Likelihood of Recommending Scottsdale

As a Destination to Others

Base: 2025 Overnight Person-Trips

<1%

0 10 20 30 40 50 60 70 80 90 100

m Definitely = More than likely i Probably not m Definitely not

L@ngwoods
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\_

)
1 ;
02%

of respondents are
likely to recommend
Scottsdale as a

destination to others /
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Impressions of Scottsdale as a Travel Destination
Those Who Strongly Agree that Scottsdale is ‘A Place I'd Really Enjoy Visiting’

Base: 2025 Overnight Person-Trips

L@ngwoods

A Place I'd Really Enjoy Visiting

62%

of respondents
strongly agree*

*‘Percent Who Strongly Agree’ includes ratings of 8, 9, or 10 out of 10

17



Perceptions of Scottsdale as a Travel Destination
Percent Who Strongly Agree

Base: 2025 Overnight Person-Trips

L@:ngwoods

Good for an adult vacation

Great for golfers

Great local restaurants

Popular with vacationers

Great for a meeting/conference/convention

Good place to relax

Beautiful scenery

First-class hotels

A fun place for vacation

A place | feel welcome

Convenient and accessible

Excellent downtown art galleries

71%

70%

68%

68%

67%

65%

65%

64%

62%

6

=
X

61%

60%

18



Perceptions of Scottsdale as a Travel Destination (cont.)

Percent Who Strongly Agree

Base: 2025 Overnight Person-Trips

L@:ngwoods

Excellent shopping

Great hiking

Unique vacation experience

Great downtown

Great for walking/strolling about

Interesting cities

Beautiful gardens and parks

Lots to see and do

Good for sightseeing

Interesting festivals/fairs/events

Vacation there is a real adventure

Excellent museums

59%

59%

58%

58%

57%

57%

56%

56%

55%

54%

52%

51%

19



Perceptions of Scottsdale as a Travel Destination (cont.)
Percent Who Strongly Agree

Base: 2025 Overnight Person-Trips

Interesting architecture 50%

Good biking 50%

Great for theater and the arts 50%

Exciting nightlife/shows 50%

Interesting local people _ 49%
Must-see destination _ 49%

Good for running

IN
(o))
X

Children would enjoy this place 45%

Affordable to eat there 45%

L@:ngwoods



Other Destinations/Cities Respondents Considered

When Initially Planning Their Trip

Base: 2025 Overnight Person-Trips

Did you consider any other destinations
or cities when planning your trip?

California &
West Coast

Other US
Cities & States

International
Destinations

Other
Destinations/Cities

19%

selected “Yes’

Lengwoods
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Considered*

Other Arizona
Destinations

*Based on text categorization of open-ended results 21



Reasons for Selecting Scottsdale as Trip Destination

Why did you choose Scottsdale as your destination instead of other destinations?

Base: 2025 Overnight Person-Trips

Safety & Golf and outdoor
Cleanliness ~ activities

Business or
conferences \ \
Spas, resorts,

Visiting friends or family

relaxation
Weather and seasonal
escape Reasons for
Selecting
Familiarity and past visits —— Scottsdale as Tr|p

Destination™
General beauty and appeal
Convenience,
location, cost

Events and attractions

*Based on text categorization of open-ended results
Len gwWo ods






Destinations Visited on Trip

Scottsdale & Other Arizona Destinations

Base: 2024/2025 Day Person-Trips

Primary Destination on Trip Arizona Destinations Visited on Trip

Phoenix 41%

Carefree/CaveCreek 15%

Fountain Hills 9%

82%

. Sed 7%
of respondents said seone
Scottsdale was their . ]
_ . . ucson 6%
primary destination
on this trlp Flagstaff 5%
Prescott 3%

L@ngwoods 23



Purchased Tickets/Made Reservations Before Arriving in Scottsdale

To Participate in Activities/Events/Concerts

Base: 2024/2025 Day Person-Trips

Yes
30%

No
70%

Lengwoods
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ExperienceScottsdale.com Website Use for Trip Planning

Either Before or During Trip to Scottsdale

Base: 2024/2025 Day Person-Trips

Use of ExperienceScottsdale.com

21%

of respondents said
they used the website
for planning their trip

L@hgwoods

Types of Information Explored*

Arts & Culture

Restaurants

Shopping

Hotel information/hotel packages
Old Town Scottsdale

Area maps

Events

Activities

“Scottsdale Stories”

Outdoor Adventure

Downloaded an online or ordered a printed visitor guide
Spas/wellness

Golf

18%

17%

15%

13%

10%

9%

34%

29%

29%

26%

24%

23%

22%

Base: Day Person-Trips that used ExperienceScottsdale.com

*Caution: Low Sample

25



How Did You Learn About ExperienceScottsdale.com?
Based on Respondents Who Used the Website to Plan Their Trip

L@:ngwoods

Social media

VisitArizona.com

Google or another search engine

Referred there by another website

Street activations+

Saw a billboard

Station or train wrap

Saw a TV commercial

Heard a radio spot

Saw a magazine ad

Referred there by a friend or relative

8%

7%

21%

20%

18%

17%

50%

38%

33%

28%

26%

Base: 2024/2025 Day Person-Trips that used ExperienceScottsdale.com
*Caution: Low Sample
+ 2025 data only



Attractions Visited/Experienced

During Trip to Scottsdale

Base: 2024/2025 Day Person-Trips

Old Town Scottsdale

Scottsdale Fashion Square Mall 29%

Old Town Art Galleries 19%

Scottsdale Quarter 12%

Western Spirit Museum of the West 9%

Arabian Horse Show

00
X

Sonoran Preserve (hiking/biking in the desert preserve) 7%

Parada del Sol Parade & Arizona Indian Festival

7%

6

%

Scottsdale Center of Performing Arts

Lc:;:sngwoods

47%
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Attractions Visited/Experienced (cont.)

During Trip to Scottsdale

Base: 2024/2025 Day Person-Trips

L@:ngwoods

Scottsdazzle

WestWorld

Spring Training

Taliesin West

Waste Management Open

Barrett Jackson Collector Car Auction

Scottsdale Museum of Contemporary Art

Canal Convergence

3%

3%

4%

5%

6%

6%

28



Sources Used to Enhance Visit & Future Visitation

To Scottsdale

Base: 2024/2025 Day Person-Trips

Sources Used to Enhance Visit Future Visitation

Friends or relatives 40%

Restaurant or bar staff 17%

91%

Social media

Attraction employee/volunteer

of respondents said

Hotel employee/concierge 9% ;
they will plan to
Local store or business staff - 8% vVisit Scottsdale
again
Community citizen - 7%

Old Town Ambassadors

w1
X

N

Police officer 4

Airport visitor information 2%

Lengwoods
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Travel Party Composition
Size & Age

Base: 2024/2025 Day Person-Trips

Composition of Immediate Travel Party

30%
(9@
o%'a
O 13%
17%
of respondents said
their immediate travel
party was part of a

K /al’g€l’ QI’OU/O / Under 10 10-17 years  18-24 years 25-34years 35-44years 45-54years 55-64 years 65 years/older
years

L@ngwoods 30
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Did You Visit Any of the Old Town Ambassadors or Downtown Kiosks?
While Visiting Scottsdale

Base: 2024/2025 Day Person-Trips

Yes
25%

No
75%

Lengwoods 5



Were you able to easily navigate around Scottsdale on foot?
While Visiting Scottsdale

Base: 2025 Day Person-Trips

Yes, there was plenty
of signage
65%

Did not navigate on foot
16%

No, more sighage /

was needed
1%

| was able to navigate, but could
have used more signage
19%

13



Trip Satisfaction

Overall Trip

Base: 2024/2025 Day Person-Trips

Overall Trip

| Very satisfied

L@'ngwoods
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30 40

B Somewhat satisfied

50

i Neutral

60

70

B Somewhat dissatisfied

80

11%

90

B Very dissatisfied

2%

1%

100

32



Perceptions of Safety
While Visiting Scottsdale

Base: 2024/2025 Day Person-Trips

2%

0 10 20 30 40 50 60 70 80 90 100

B Extremely safe m Very safe ¥ Pretty safe m Somewhat safe B Not safe

L@‘ngwoods
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87%

of respondents felt very
to extremely safe while

traveling in Scottsdale




Likelihood of Recommending Scottsdale

As a Destination to Others

Base: 2024/2025 Day Person-Trips

2%

0 10

20

30 40 50 60 70 80 90 100

m Definitely = More than likely i Probably not m Definitely not

Len gwoods
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4 )
1 ;
06%

of respondents are
likely to recommend
Scottsdale as a

\ destination to others /




Impressions of Scottsdale as a Travel Destination
Those Who Strongly Agree that Scottsdale is ‘A Place I'd Really Enjoy Visiting’

Base: 2024/2025 Day Person-Trips

L@ngwoods

A Place I'd Really Enjoy Visiting

65%

of respondents
strongly agree*

*‘Percent Who Strongly Agree’ includes ratings of 8, 9, or 10 out of 10

35



Perceptions of Scottsdale as a Travel Destination
Percent Who Strongly Agree

Base: 2024/2025 Day Person-Trips

*A place | feel welcome 80%

Excellent shopping 79%

Good for an adult vacation 75%

First-class hotels 73%

Popular with vacationers 72%

Great for golfers 71%

Great downtown 69%

Great local restaurants 68%

Lots to see and do 67%

Interesting festivals/fairs/events 67%

Beautiful scenery 67%

Great for theater and the arts 64%

*2025 data only

Lc:;:sngwoods 36



Perceptions of Scottsdale as a Travel Destination (cont.)
Percent Who Strongly Agree

Base: 2024/2025 Day Person-Trips

Excellent downtown art galleries _ 63%
Great for a meeting/conference/convention _ 62%
Great for walking/strolling about _ 61%

vl
)
X

Interesting local people

Unique vacation experience

wn
)
X

Beautiful gardens and parks

ul
)
X

Convenient and accessible

U
NG
N
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Perceptions of Scottsdale as a Travel Destination (cont.)
Percent Who Strongly Agree

Base: 2024/2025 Day Person-Trips

Exciting nightlife/shows 59%

Vacation there is a real adventure 58%

Good biking 57%

Great hiking 56%

Must-see destination 56%

Excellent museums 56%

Interesting architecture 55%

54%

Good for running

Noted for its history 52%

Affordable to eat there 47%

Children would enjoy this place 46%

Lc:;:sngwoods



Other Destinations/Cities Respondents Considered
When Initially Planning Their Trip

Base: 2024/2025 Day Person-Trips

Did you consider any other destinations
or cities when planning your trip?

\ Other US Cities
15% :

selected “Yes’

Las Vegas & Casino
Destinations

Other
Destinations/Cities
Considered*

Nature &
National Park

Other Arizona Destinations

Destinations

i *Based on text categorization of open-ended results
Lengwoods 39
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Reasons for Selecting Scottsdale as Trip Destination

Why did you choose Scottsdale as your destination instead of other destinations?

Base: 2024/2025 Day Person-Trips

Len g

woods

NMTERMNATIOMNAL

Visiting friends or family

/

Beauty, scenery,
atmosphere

Proximity to
home

Reasons for
Selecting
Scottsdale as Trip

Destination*

Attractions, activities,
nightlife

Safety &
Cleanliness / Familiarity or past visits

Events,
Work or business cqonferences,

Shopping and dining

*Based on text categorization of open-ended results

21
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