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Tourism Pillars

— Shopping Leisure/Relaxation

Art Galleries Boutiques Resorts/Staycations
 Museums * Art Galleries  Spas
» Performing Arts « Jewelry « Salons
 Events * Apparel *  Wellness

* Unique qifts

* Restaurants Wine Bars « So Much To Do and See

« Coffee Shops * Breweries » Visit Old Town

» Sweet shops * Live Music

«  Wine Bars - Dancing M

» Breweries * Open Air Patios @u, :
SCOTTSDAﬂ,
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Audience Demographics

Millennial

Born: 1980 — 1994
Ages: 27 - 41

Ages: 57 - 77

25-mile radius
from Old Town
Scottsdale

$75K+ HHI

50/50 Male/Female




Audience Targeting

Contextual: refers to the placement of a display ad on websites that are

directly relevant to what is being presented in the ad. The content within the ad is,
therefore, directly related to the content on the site/page.

Behavioral: uses user’s online activities + algorithms to determine which

advertisements and messages will resonate most with them.
— Museums and Galleries, Foodies and Fine Dining, Family Activities

Interest: serves ads to users whose interests broadly align with Old Town
Scottsdale.
— Music, Nightlife, Festivals, Shopping, Spas

Keyword: using keywords relevant to Old Town’s tourism pillars in website and M
ad copy to achieve top listings in search engine results. .
— Scottsdale attractions, Old Town things to do, local dining, western s%ﬂ)



Audience Journey Map

@ Organic
. : . Social Media
Paid Search @ Social Media Ads @ coent
Booking ' Email
Email . Landing Page .
. Website
Online Display Ads . Third Party Reviews . Eesiel Mot
Consideration m Retention
Word Of Mouth @ Eventinfo - Word
Booths . \S/|S|tat|on Data/ of Mouth
urveys
Print/TV
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Campaign Timing

Brand Campaign: Brand Campaign:
Spring ($30-45K) Fall ($30-45K)
Mid-Mar — Mid-Apr Mid-Oct — Mid-Nov

Western Week ($15K) June Days ($30-40K) Scottsdazzle ($65-70K)
Mid-Jan — Early Feb Mid-May — June Nov — Dec



Campaign Marketing & Media Mix

Traditional Digital Collateral / Misc.

* Print Ads Display Ads Rack Cards

» Billboards * Paid Search * Visitor Kiosk Posters
» Social Media Ads Residential Water Bill
* Organic Social Media Giveaway ltems
 Email Blasts
« Streaming Radio

* Press Releases e Connected TV

* Media Pitches  Channel 11
« Live Remotes [d
SCOTTSDAK’




Paid Media

Brand
Campaign

NEARLY 70 GALLERIES.
OY HA' TALK ABOUT A WORLD-CLASS
DS TO THE PAS’ N.

SEE WHAT'S
HAPPENING.

DISCOVER
GREAT ART.

General Arts

OUR CULINARY OFFERINGS HA
EXPANDED BEYO?
THE SKILLET.

SEE WHAT'S
COOKING.

Culinary

DISPLAY ADS

: WE'RE MORE THAN JUST

BOOTS AND
BOLO TIES.

SADDLE up
AND SHOP.

Shopping

Examples

CAMPFIRE USED TO BE
1E ONLY VENUE WE
HAD FOR SINGING.

CHECK OUT
OUR NIGHTLIFE.

Nightlife

COME EXPERIENCE OUR
“FEEL GOOD™
REPUTATION

FOR YOURSELF.
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Relaxation



: : Brand SOCIAL
Paid Media Campaign MEDIA ADS Examples

240 il T - 2:39 all T -

oldtownscottsdale
Sponsored

oldtownscottsdale
Sponsored

Learn More > Learn More Learn More > Learn More

°av - R oav . R Qv - R oQv - R oav H oQv - |
442 likes 217 likes 105 likes M likes it 126 likes

oldtownscottsdale Authentic Old West Charm oldtownscottsdale Fabulous Works of Art oldtownscottsdale Upscale Cuisine oldtownscottsdale Authentic Boutiques :'““";'":“';:“::;‘:’ Your :\'*‘5 — oldtownscottsdale Induige & Calm Your Day
Our trail leads to the future. Our cowboy hat The old west is still here_ It's just no longer center Our culinary offerings have expanded beyond the We're more than just boots and bolo ties. s,“,’" =§J‘\;no ‘r“‘m b o;:"‘ SBONIR SN fiE RN Come experience our “feel good” reputation for
nods 1o the past. #0idTownScottsdale stage. #0ldTownScottsdale skillet. #0ldTownScottsdale #0ldTownScottsdale inging. b yourself. #0ld TownScottsdale

v d T v oe Vise s " Viidesoeoeoe

General Arts Culinary Shopping Nightlife Relaxation



Paid Media

MAP OUT YOUR ROUTE.
WANDER AROQUND AIMLESSLY,

ITIHER WAY, YOU'LL F1

SOMETHING FUN.

Brand
Campaign

General

NEARLY 70 GALLERIES.
TALK ABOUT A WORLD-CL.:
ART COLLECTION.

PRINT ADS

Examples

XPANDED BEYOND
TIE SKILLET.

Culinary



. . Brand
Paid Media Campaign PRINT ADS Examples

¥OU DON'T NEED PACK MULES
TO CARAY ‘YER GOODS.

A CAMPFIRE USED TO BE

THE ONLY VENUE W
ITAD FOR SINGING.

Nightlife Relaxation



Paid Media

Kick off summer with live entertainment,

trivia nights, pool parties, crafting
workshops and more.

Ad 1

June Days

JUNE
DAYS

O foasn 5c0T15081E

Over 80 events and activities
all month long.

Ad 2

DISPLAY ADS

JUNE

A O e scorisoace
B

Kick off summer with scavenger hunts,

live performances, immersive art exhibits,

wine tastings and more.

Ad 3

JUNE
DAY'S |

W/Em« SCOTTSDALE

A

A menth of events to kick off
summer in fun-filled fashion.

Ad 4




aid Media

June Days

136 o
< Ad 2]

@ citounscotisdale

Learn More ?
Qv W
89 likes

oldtownscottsdale Kick off summer with poal
parties, live entertainment, trivia nights, crafting
workshops and more.

A Q B o e

Ad 1

Learn More

Qv n

Liked by crafting_goddesses,
roysecontemporary and 280 others
oldtownscottsdale June Days offers 30 days of
live music, unique tours, immersive art exhibits,
wine tastings and more.

A Q B o e

SOCIAL
MEDIA ADS

Ad 2

Learn More >

oQav n

Liked by nicoleroyseart and 195 others
oldtownscottsdale Visit Old Town for June Days
and enjoy immersive art exhibits, wine & paint
nights, scavenger hunts, pub crawls and more.

A QB & e

Ad 3

1:37 al T

Ad

Learn More

oQv

Liked by nicoleroyseart and 131 others.
oldtownscottsdale There is something for
everyone during June Days - from relaxing spa
days to casual wine tastings to pumped-up poal
parties.

View all 10 comments

A QB & @

Ad 4



Paid Media June Days PRINT ADS

JUNE
DAYS

(O Feun sc0TTSDALE

artor OldTownScottsdaleAZ.com &)
SCOTTSDALE 00

S([(‘{'YI%SDME OldTownScottsdaleAZ com o




Paid Media

Rack Card

June Days

OVERGQEVENTS & ACTIVITIES ALL MONTH LONG!

JUNE
DAYS

ﬁb SCOTTSDALE

h 4

Back for a second year, Old Town
Scottsdale invites you to enjoy June Days,
a month of joyous sccasions. We curated
a special calendar of events designed

to enhance your inner and outer glow,
and to kick off summer in fun-filled
fashion. From crafting workshops ta live
performances and music to immersive
art exhibits and wine tastings, June Days
satisFles your craving for samething
different. You may be inclined to
bookmark evary single day. Please do.

o ° OldTownScottsdaleAZ.com

VIEW THE EVENT CALENDAR

OldTownScottsdaleAZ.com

RACK CARD &
WEBPAGE

Webpage
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Facebook

2,487

Facebook Page followers @

people who saw
13’837 content

’ Ky,

Age & gender (O]

Likes, comments,

Shares

20%

S — |- .- I- .- .—

60%

18-24 25-34 35-44 45-54 55-64 65+
B Women B en
T7.3% 22.7%

5,193 new followers

Avg. REACH
per post

Avg. ENGAGMENT
per post

INCREASE in
followers since
2020.



Instagram

Instagram followers ()

26,883

Age & gender @

20%

0% S c—
18-24

25-34

4

35-44

B Women
T46%

45-54

B Men

25.4%

55-64

65+

6,543

people who saw
content

183

Likes, comments,

Shares

313%

20,382 new
followers

Avg. REACH
per post

Avg. ENGAGMENT
per post

INCREASE in
followers since
2020.



Post Comparisons

Recent content | Type Reach @ Tl Likes and reactio... @ 7. Comments @ Tl Shares @ Tl Link clicks @ T.
E # Hold your horses. §9 @: @manyl.. 3,381 102 0 1 -
Fri Sep 9, 9:30am
o O
'g # Hold your horses. ‘§ 88: IG @ma... Post Boost post 2,723 38 1 3 -
D_ 0 Fri Sep 9, ®:07am
Looking for a flight that won't bed... o 5731 230 6 75 --
g) @ Thu Jul 7, 11:02am
IS
‘o) Loaking for a flight that won't be d.. Boost post 1974 15 0 0 -
Thu Jul 7, 11:07am
E Tomorrow is the summer solstice, ... Post 950 273 3 34 --
>S5 @ Mon Jun 20, %:02am
()
D 2,847 33 0 1 17
=) Tomorrow is the summer solstice, ... Post Boost post '
2 (¢ Mon Jun 20, :01am
Escape to Old Town this evening fo... Post 70 2 4 -
Thu Jun 9, 9:30am
Escape to Old Town this evening fo... Post Boost post 32 5 3 22
Thu Jun 9, 9:0Tam
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DIGITAL CAMPAIGNS | Budgets & Performance

Fall ‘22 June Days ‘22

m Western Week ‘22 Scottsdazzle ‘21

$30,000 $30,000 $33,500 $11,000 $62,000
Impressions Clicks
15.8MMm 16.1MM 70.4K
I 13.1MM I . 40K 45.5K I )7 46.7K
I 5.4MM . . l K l
Avg. Click Thru Rate (CTR) Avg. Cost per Click (CPC)

24% 35% 44% 50% 55% $0.77 $0.68 $0.48 $0.41 $1.32




BZTEZA Instagram Ads

General

1317 1824 25-34 35-44 45-54

Arts

DEMOGRAPHICS

Relaxation

55-64

65+

1317

Culinary

2534

B Men

1824

Shopping

1317 18-24 45-54 55-64 65+ .
1317
W Men B Women
1317 1824 2534 3544 45-54 55-64 65+ 1317
W Men W vomen

18-24

2534

B Ven

2534

B Ven

35-44 45-54 55-64

B Women

3544 4554 5564

B women

3544 45-54 5564

B women

65+

65+



General

Facebook Ads

1317 1824

Arts

1317 18-24

Nightlife

1317 1824

R s
25-34 3544 4554
B Men B women
S --

2534 3544 45-54
B Men B women
25-34 3544 45-54
B Men B wWomen

DEMOGRAPHICS

Relaxation

— — —
55-64 65+ 1317 18-24
Culinary
55-64 65+
1317 1824
Shopping
55-64 65+ 1317 1824

25-34

W Ven

2534

B Men

2534

W Ven

3544

B women

3544

B Women

3544

B Women

45-54 55-64 65+

45-54 55-64 65+

45-54 55-64



Paid Search Ads DEMOGRAPHICS

Gener .
al Relaxation

551064
® a5m5a ® Tz
® 35tod4 @ undetermined
® ges ® Female ® 25034
@ dtoza ® Mok @ 351004 @ Uncetermined
® 251034 ® Undetermined 2] ® Female
® Undetermined @ grae. ® Hale:
® 4sto5
@ gi6e
)
@ 25038 ® Thioze
® Undetermined @ remale ® 250034
@ 351044 ® Male @ 451054
@ TR0z @ Undelermined @ 35t02¢ @ remale
@ 451058 = @ e
® e ® Undetermined
® undetormined
0 nuat cET
@ Female @ sat0as
QEEET @ ez ® 451054
@ Lretermined ® undetemined = QR
® 181024 ® niale
@ gtod @ Undstermined

® Undetermined




DEMOGRAPHICS

Instagram Ads Facebook Ads

1824 2534 3544 4554

1317 55-64 65+ 1317 1824 2534 3544 45-54 55-64 65+

B Ven [l women B Men @ Women

Paid Search

General




IEYIEEZH Instagram Ads

General

1317

Arts

13417

Nightlife

1317

18-24

18-24

1824

25-34

W Men

25-34

@ Men

2534

@ Men

3544

B Women

DEMOGRAPHICS

45-54 55-64

-.
65+

35-44

B women

3544

B women

45-54

55-64.

65+

45-54

55-64

Relaxation

1317

Culinary

1317

Shopping

18-24

1824

25-34

W Ven

2534

W Men

3544 45-54

B women

35-44 45-54

B Women

55-64 65+

55-64 65+



LY Facebook Ads

General

1317 18-24 25-34

B Men

Arts

1317 18-24 25-34

B Ven

Nightlife

35-44

B Women

3544

B women

35-44

B women

45-54

45-54

DEMOGRAPHICS

55-64

Relaxation

1317 1824 2534

B Men

Culinary

1317 1824 2534

B Men

Shopping

55-64

1317 18-24 25-34

B Men

3544 4554 5564 65+

B women

L
35-44 45-54 55-64 65+

B women

3544 45-54 55-64

B women



General

Arts

Nightlife

Paid Search Ads

® 12028
@ Undetermined

S5tabt
® e

@ s5t06e

@ 7stose

@ dstose

& 18024

® Undetemined

& 1524
® 75te34
@ 35i044
@ Uncetermined

DEMOGRAPHICS

Relaxation

@ Female
& Male
@ Undetermined

Culinary

@ remale
® bzle
® Undetermined

Shopping

® Female
® Male
@ Undsmsminedt

® astosa
® 251034
@ Undetermined ® remale
8564 ® Undetormined
: ;:::3 ® Malo
®gtes
CRE
® 25103
® 35004 ® female
® 45054 ® Wle
Sota6a @ undeermined
® gt

@ Undetermined

® et

® ustosa

® 251034 ® izl

® 351020 ® Femsle
55ta64 ® Urdetermined

® gt

@ Undetermined.




Western Week 22 AG E DEM OG RAPHI C

Instagram Ads

1317 18-24 2534 3544 45-54 55-64 65+ 1317 18-24

B Men B Women

Paid Search

General

@ remale
® nale
U

Facebook Ads

2534

B Men

3544

B Women

45-54 55-64 65+



Scottsdazzle ‘21

45-54

1317 18-24

General

Instagram Ads

2534 35-44 55-64 65+ 1317

B Men B Women

Paid Search

® Female
e

® Undetermined

AGE DEMOGRAPHIC

Facebook Ads

18-24 25-34 3544 45-54 55-64 65+

B ven

B women
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THANK YOU.

City of Scottsdale
Tourism & Events

Jackie Contaldo
Old Town Marketing Manager
jcontaldo@scottsdaleaz.gov




