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PUBLIC OUTREACH PLAN AND REPORT 
 

Special Events Ordinance Update - 6-TA-2015 
PLAN 
 
Public Outreach 
Staff will conduct the public meetings below. In addition, staff will reach out to the Downtown 
Scottsdale merchant associations and other groups who have expressed interest in the topic to present 
and seek input at one of their planned meetings. Additionally, we would encourage attendance at the 
scheduled public meetings. 
 
Public Meetings 
October 21, 2015 (Wednesday) – Café Conversations 

• 8-10 am – Community Design Studio, 7506 E. Indian School Rd. 
October 22, 2015 (Thursday) – Café Conversations 

• 12-2 pm – Community Design Studio, 7506 E. Indian School Rd. 
• 5-7 pm – Community Design Studio, 7506 E. Indian School Rd. 

These are round table topic conversations to gain insight on key event issues.  RSVP available to 
accommodate everyone wanting to attend. If needed, more café conversation discussions can occur. 
 
November 12, 2015 (Thursday) –Concept Review Open Houses 

• 12-2 pm – Community Design Studio, 7506 E. Indian School Rd. 
• 5-7 pm – Community Design Studio, 7506 E. Indian School Rd. 

November 13, 2015 (Friday) –Concept Review Open House 
• 8-10 am – Community Design Studio, 7506 E. Indian School Rd. 

These will target draft concepts for possible inclusion in the Ordinance to gain feedback and input. 
 
December 8, 2015 (Tuesday) –Draft Concept Review Open Houses 

• 8-10 am – Community Design Studio, 7506 E. Indian School Rd. 
• 12-2 pm – Community Design Studio, 7506 E. Indian School Rd. 
• 5-7 pm – Community Design Studio, 7506 E. Indian School Rd. 

This will target a rough draft outline of the Ordinance for public input. 
 
January 12, 2016 (Tuesday) – First Draft Ordinance Community Involvement Meetings 

• 12-2 pm – Community Design Studio, 7506 E. Indian School Rd. 
January 13, 2016 (Wednesday) – Community Involvement Meeting 

• 5-7 pm – Community Design Studio, 7506 E. Indian School Rd. 
This will target a potential first draft of the Ordinance for public input. 



  P a g e  | 2 

Webpage 
September 22, 2015 – Publish a webpage specific to the Special Events Ordinance efforts. This will be 
placed on the City’s website and referenced on the special events webpage and on the planning 
webpage for possible text amendments. It will include all public meeting dates and times, 
communication efforts, draft concepts, and abilities to enter comments. This webpage link will be sent 
to all interested parties, stakeholders, Downtown associations and interested merchants, event 
applicants, event producers, Boards & Commissions, etc.  
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PUBLIC OUTREACH PLAN AND REPORT 
 

Special Events Ordinance Update - 6-TA-2015 
 

REPORT 
 
Public Outreach 
The outreach meetings were sent to the identified interested parties. As follows:
• Downtown Merchant Association - primary 

contacts for Old Town Merchant Association, 
Scottsdale Downtown Entertainment District 
Association, 5th Avenue Area Merchants, and 
Scottsdale Gallery Association 

• Tourism Development Commission 
• Tourism Advisory Task Force 
• Sign-in sheet list from 2015 Tourism Advisory 

Task Force 
• Comment Cards from City Council 2015 Special 

Event agenda item meetings 
• Special Event Petition signature lists from 2015 

• City of Scottsdale’s Event Producer contact list 
• Zoning Ordinance Text Amendment Interested 

Parties List 
• Boards and Commission Liaisons 
• Block Watch Organizers 
• Downtown Ambassador Volunteers 
• City of Scottsdale’s Neighborhood Notification 

Program 
• Special Event Applicant contact list 
• Hoteliers contact list 
• Special Event

This mailing consisted of over 800 United States Postal Service and Email addresses. 
 
Public Meetings 
The following are the public meetings; a summary of input from the meetings follows.  Location of all 
meetings:  Community Design Studio, 7506 E. Indian School Rd. 
Café Conversations*: 

October 21, 2015 (Wednesday) 8-10 am 
October 22, 2015 (Thursday) 12-2 pm and – 5-7 pm 
*Surveys: 

Online surveys were available from Oct. 26-29 for the public who were unable to attend one of 
the three planned meetings.  

Concept Open Houses 
November 12, 2015 (Thursday) – 12-2 pm and 5-7 pm 
November 13, 2015 (Friday) – 8-10 am 

Rough Draft Outline Community Involvement Meeting 
December 8, 2015 (Tuesday) – 8-10, 12-2 pm and 5-7 pm 

First Draft Ordinance Community Involvement Meeting 
January 12, 2016 (Tuesday) –12-2 and January 13, 2016 (Wednesday) - 5-7 
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Webpage 
A City webpage was created to advertise the meetings and meeting results. This webpage link was sent 
to all interested parties, stakeholders, Downtown associations and interested merchants, event 
applicants, event producers, Boards & Commissions, etc.
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SUMMARY OF PUBLIC MEETINGS 
 

CAFÉ CONVERSATIONS 
The first series of three meetings held on October 21, 2015 and October 22, 2015 were conducted as 
community café conversations to gain insight on several key special event issues.  These meeting began 
with introductory remarks to explain the Special Event Ordinance Update task, background, process, and 
meeting form.  Then the meetings were conducted in a facilitated discussion format with recorders who 
wrote down the participants input. 
 
After the meetings concluded, an online survey was posted that contained the same questions as asked 
at the café conversations. 
 
The following pages contain the survey input as well as the Café Conversation scribed notes. 
 
Summary Café Conversations 
October 21, 2015 morning, October 22, 2015 midday, and October 22, 2015 evening 
Number of attendees: 14 38 10 TOTAL: 62 
 
Summary of Surveys: 
Surveys  
Total number of surveys received: 41 
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TOPIC: Importance to the Community. 
TABLE 1 - BUCKING BRONCO 
 
* Indicates degree of repetition. 
 
((KEY QUESTION – THIS TABLE HAD TWO KEY QUESTIONS.)) 
 
 
KEY QUESTION:  1. 

Why are Special Events important to Scottsdale? 
 
Vibrancy 
• **Important to Scottsdale’s vibrancy 
• **Create energetic & spontaneous experience 
• **Creates identity 
• **Livens Scottsdale 
• *Downtown events are unique 
• *Distinguishes from other communities 
• Creates a vibrant/diverse community 
• Creates vibrancy – attract people, exciting 
• Tell the story of Scottsdale, revolving 
• Reason for visit 
• Brings locals back to Downtown 
• Authenticity 
• Enhance visitor/local experience – music, entertainment 
• Makes city more desirable destination – visitors, residents, regional 
• Unique and entertaining  
• Overall support – reoccurrence  
• Creates sense of 
• Support diverse topics 
• Very important to Scottsdale – vibrancy food, drink crafts pets etc. 
• Destination – tourists/citizens can enjoy for a couple of hours – outdoors/indoors 
• Incredibly important to Scottsdale – create – exp – energy, enthusiasm, visitor/resident alike 
• Important for tourism/locals and any city – everyone benefits 
• Build community 
• Important to Scottsdale – Downtown unique niche to expose to retailers 
• Special events set the city apart from others. They offer a unique marketing tool to bring in tourists. 

But they also offer full-time residents a reason to explore and experience areas they otherwise 
might be bored with. Special events can also offer businesses a way to attract new customers, for  
the same reasons 

• Developed sense of community and cultural identity, community building. 
• Special events bring name recognition to Scottsdale. It helps with our reputation in the area, state, 

and nationally. 
• These events help define our city and community and its livability and desirability. It brings people 

out together who may otherwise never interact in their regular family, work or social circles. 
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• Good for families 
• It enriches the lives of the citizens and attracts tourism and visitors from other parts of the Valley. 
• Enhances my quality of life 
• Provides my family opportunities to connect with our community 
• They make the city more lively and attractive not just for tourists but also for locals. 
• Events of quality set Scottsdale apart from other Valley cities 
• It makes Scottsdale an interesting place to live in and to be able to share with others. 
• It provides a festive atmosphere that gives the city an additional cultural element it would not have 

otherwise. 
• Brings people together and away from virtual reality 
• Brings the community together, doing something fun outdoors.  Creates great memories and a 

feeling of pride about why we live here. 
• They allow Scottsdale and other residents of the Valley to participate in things that will improve 

their lives or help them enjoy their lives more. 
• We want Scottsdale to have the reputation as a vibrant, fun place to live and work. 
• Gets the community together for fun outside of the house. Offers the community learning 

opportunities that might not be found or offered elsewhere. 
 
Economic 
• **Competition with other cities 
• *City to $ 
• *Revenue generator 
• *Generate revenue 
• *Right special event, brings in revenue 
• *Tourism reduces taxes 
• *Encourages tourism 
• *Promote what city has to offer – exposure 
• *Valuable city advertising 
• *Brand of a destination 
• *They are Scottsdale’s brand 
• *Extremely important to cities and communities/businesses & citizens 
• *Tourism is critical to Scottsdale 
• Money for City of Scottsdale 
• Bring more $ 
• Generate revenue 
• Right special event, brings in revenue 
• Tourism reduces taxes 
• People depend on income from special events – people come here during season 
• Important to have special events off season 
• Promoting what city has to offer 
• Scottsdale is an event town 
• Encourages tourism 
• People learn about what we have from Scottsdale 
• Extremely important to cities and communities/businesses and citizens 
• They are Scottsdale’s brand 
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• Promote what city has to offer – exposure 
• To attract locals, tourists, millennials want to interact “an experience” 
• Valuable city advertising 
• Supports brand of Scottsdale 
• Awareness of existing businesses 
• People recognize what is available in area – restaurants, shops 
• Awareness of amenities 
• Offers what Scottsdale has to offer 
• Impacts local business 
• Local events negatively impacting local businesses 
• Web based events – those who cannot travel – streaming 
• Seasonal vs. year round “peak” availability 
• Small events breed larger ones 
• Brings additional traffic (downtown) 
• More local events – bring community & impacts – more review traffic & congestion 
• Without these events we all lose out on revenues for our businesses with these events going 

elsewhere. For our residents it means a loss in quality of life, which in the end means  less tax dollars 
for the people who live here which supports parks, schools, fire and police and libraries just to name 
a few. 

• Revenue and Jobs 
• Provides tax dollars. 
• Brings money to city 
• Scottsdale draws many people from out of state and from other countries.  When people visit and 

see tents, they come and spend money.  This improves Scottsdale revenue. 
• There is a huge tourist and local outpouring for special events. The resorts, restaurants, businesses 

and local artists benefit from weekly, monthly events.  It is what Scottsdale is known for and what 
brings people from all over the country year after year to visit Scottsdale and it surroundings. 

• Because they bring people to the area that may not have a reason to be there and help generate 
more income for the town and its businesses. 

• Promoting and hosting special events can be good for community development providing 
recreation/socialization, culture/education, and general tourism development. Local vendors, 
artisans, craftspeople, restaurateurs, hoteliers are kept busy. 

• Special events benefit local businesses and enhance community 
• Economic development and quality of life for citizens 
 
Tourism Draw 
• *Desirable destination 
• *Events bring people to Scottsdale – international 
• *Special events are a large cultural draw 
• *Major draw & local draw, vibrancy 
• *Reason for visit 
• *Choice to visit 
• *Attract Millennials & tourists 
• *Bring people to Scottsdale 
• *Enhances visitor/local experience 
• *Cultural oriented place to come 
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• *Tourist & citizen destination 
• *Authenticity 
• *Unique & entertaining 
• *Offers what Scottsdale has to offer 
• *Tell the story of Scottsdale, revolving 
• Special events are a large cultural draw 
• Major draw and local draw, vibrancy  
• People want to come here 
• Brand of a destination 
• Large events showcase Scottsdale (Super Bowl “tourism”) 
• Tourism is critical to Scottsdale 
• Special events – “that’s our brand” 
• Larger, signature events to show off Scottsdale (Tourism) 
• People local and visitors want them 
• Millennial – travel plans based on special events & activities 
• Travel plans based on urban events 
• Downtown events are unique  
• Be proactive to have events we want 
• Integrate special events into Scottsdale’s fabric 
• Important to all cities, tell history through cultural events 
• Special events draw locals and tourists to our hotels, restaurants galleries and shopping areas. 
• They bring in tourist events if they are truly special events. 
• They bring visitors and residents outside to celebrate together. 
• Brings local families together as well as visitors. Helps to promote us to visitors. 
• Provide "sense of community" while attracting visitors to local area merchants 
• They attract people to our city and that is important for local business.  They build community. 
• Special Event programming help sell Scottsdale as a destination. 
• Increases the sense of community as well as bringing in visitors to spend 
• Helps draw new guests to the area with special events and attractions. 
• Again, they draw visitors and locals to experience Scottsdale and add to the energy and vitality to 

our city as well as expose attendees to what other businesses and attractions are located here. 
 
Other 
• Actively participate – all entities 
• Bars, types of events not important or a special event 
• Big events paint big picture – what about 
• Community events to be evaluated for community benefit 
• Community level evaluation 
• Defining special events? Distinguish 
• Distinguish types of events 
• Events to celebrate history 
• Find more parking rather than hold back special events 
• Get retailers downtown to actively (sup)port 
• Happen at different times 
• Indoor events 
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• Integrate into downtown fabric (not on edges) 
• If short term, it can benefit businesses not compete! 
• Local events are negatively impacting w/congestion & competition like in downtown 
• Minimize business impact 
• Parking always an issue 
• Pro-activity 
• Ordinance is citywide and affects all Scottsdale 
• Ordinance is citywide – definition of special events is enormous because citywide 
• Plan action 
• Real special events (about which half of what city does are not) provide identity 
• Recurrence not special 
• Shared space – vendors & establishes businesses 
• Signature/Definition special events 
• City-wide/signature events are ok – special=properly managed & planned 
•  “Special” event 
• “Special” event 
• Special events mean different things 
• Special events shouldn’t be for profit 
• Where are these events 
• Who is negatively impacted by these 
• It allows for a variety of events to occur in a defined time-frame. This means - Event X is Monday to 

Friday. That is it, not every Monday to Friday. 
• Events are special to Scottsdale for the sole purpose to offer our large tourist population during our 

"Season."  The events should be as diverse as possible offering something for everyone while 
accenting the Brick-and-mortar businesses, rather than hurting them. 

• I own several business and numerous properties in Scottsdale.  I also attend many of the special 
events City wide. 

• Events draw patrons from other communities.  Often people shop and attend small events in their 
own communities.  Large events will bring attendees back into Scottsdale's downtown district.  It is 
good for renewing old friendships/patrons that have forgotten the ambiance of the "Old West" with 
the feeling of being on Rodeo Drive.  Thunderbird Artists surveys have consistently proven that an 
average of 50% attending their events are new people.  Therefore, we will be introducing new 
people to the city of Scottsdale.  We bring an educated, well-heeled affluent clientele to all our 
events. 

• Barrett Jackson car auction and the Arabian horse show 
  



PUBLIC OUTREACH PLAN AND REPORT 
Special Events Ordinance Update - 6-TA-2015 

 

  P a g e  | 23 

KEY QUESTION:  2. 
What community benefits do you think come from Special Events in Scottsdale? 

 
General 
• Everyone benefits – vendors, citizens, etc. 
 
Activates the Community 
• ***Something to do 
• *Activation 
• *Activate community 
• *Brings people out in Scottsdale 
• *Energy 
• *Entertainment 
• *Sense of community 
• *Visitor draw, locals alike 
• Brings residents 
• Bringing people in 
• Citizen options to do 
• Create tourism 
• Create a tourism destination. 
• Encourages those to visit the city as a whole 
• Engage neighborhood – employment 
• Engages residents with active participation.  Invest in the residence chosen life style.  Elevate the 

community standards above perceived economic interests. 
• Entertainment 
• Families have things to do 
• Get citizens to visit the whole city 
• Meeting the neighbors 
• Millennial draw 
• Opportunities for physical activities and social interaction 
• Real special events – Spring Training, Phoenix Open, Culinary Festival provide activities for visitors 

and residents 
• Seasonal vs. off season 
• Visitor draw, locals alike 
• An active and VARIED event calendar assures that residents always have something to do. 
• Outside activities form the backbone of why many people live and visit here. They allow people to 

have fun outside. 
• Increased Visitors and Vacationers.  Active spaces for community gatherings.  Places where Visitors 

and Locals interact.  Reasons for people to go out and gather, which lead to increased spending 
within our shops, Galleries, restaurants, bars, and retail establishments. 

• It brings others together and able to share new ideas.  It gives knowledge to young and old. 
• Human interaction among residents; exposure to Scottsdale and its' unique amenities & attractions;  

marketing & publicity; builds "community" 
• People come to the city for an event and see all the other area businesses.  This is great for 

community building and supporting small business. 
• More knowledge, more enjoyment, Improved lives more fun 
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• Unity, pride in working/living in the city, sense of community 
• Fun for residents, economic boom to City, reputation as a vibrant city. 
• Opportunity to meet new people, get to know other residents and learn something new. 
 
Showcase Scottsdale 
• *Addition to Scottsdale’s charm 
• *Enhance city reputation 
• *Enhance reputation culturally 
• *High level reputation, arts 
• *Encourages those to visit the city as a whole 
• *Magnifies Scottsdale’s amenities 
• Advertises our brand. 
• Allows us to bring more people in to the city and enjoy Scottsdale 
• Distinguish brand 
• Encourage events to beautify specific areas – pocket events 
• People and wealth to Scottsdale 
• Sense of home, most livable city  
 
Revenue Source 
• *Create tourism 
• *Economic impact 
• *Engage neighborhood – employment 
• *Millennial draw 
• *Millennials 
• *People & wealth to Scottsdale 
• *Room nights 
• *Tax revenue, decrease individual’s 
• *Tax revenue 
• Bring business back 
• Brings money to the city 
• Income – economic impact 
• Jobs 
• More sales 
• Provides employment 
• Revenue enhancement for local businesses 
• Special events feed local business 
• When people come to Special Events in Scottsdale -especially from outside of Scottsdale, they spend 

money at restaurants, hotels, and local shops. Big special events draw national recognition which in 
turn encourages people to vacation here. 

• More events bring more consumers which brings more $$ to Scottsdale (hotels, businesses, 
restaurants all benefit). 

• Tax revenue and bringing events/merchants to the public who may have not had the opportunity in 
the past. IE - They lack a permanent store front. 

• The right events enhance the image of Scottsdale as an energetic and fun place to visit and live.  
They also generate revenues and tax dollars not only by the spending of attendees at the time of the 
event but exposes attendees to what else is here so that they have reasons to return. 
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• Obviously, there are economic benefits. But, also social stimulation, education/awareness, as well as 
the way it helps define the City's "brand". 

• Brings money into our city that can be used for further improvements in Scottsdale. 
• Revenue from visitors and residents, gives something for visitors to tell others about us. Gives local 

families something to do. 
• Brings people from throughout the state of Arizona and abroad from additional advertising 

campaigns other than the City of Scottsdale's annual budget.  Adds more sales tax revenues, 
exposure for Scottsdale' restaurants, merchants, businesses and galleries.  Brings new people that 
otherwise would not come to Scottsdale 

• More visitors, more spending, more taxes, city benefits 
• Revenue for the City of Scottsdale and all of the businesses. 
• Boosting the local economy – Special events provide free marketing and advertising for local 

Scottsdale businesses as visitors talk about their fun experiences when they go back home. If visitors 
post comments and photos about their experiences on Facebook or other social media, so much the 
better. The economic benefits of successful special events ripple throughout Scottsdale affecting 
tourism and non-tourism- related businesses alike. 

 
Sense of Place 
• *Distinguish brand 
• *Sense of home, most livable city  
• *Citizen options to do 
• *Community identity 
• Special events help us take pride in our city. They allow us to show off areas where tourists might 

not usually go -- the Artisan Markets, for example, are a great way to help people explore the most 
beautiful canal setting in the greater Phoenix area. That area needs visitors, as we can see from the 
restaurants that failed there (Canal, a couple of others). If there were more events to bring in folks, 
those restaurants might still be in business, and we wouldn't have an empty space there. 

• Gives me a sense of pride 
• Knowing your neighbors 
• Scottsdale has great parks and beautiful streets, and we have enjoyed being able to showcase the 

beauty of the City in the several events we have staged here. 
• The ambiance of Special Events shows that Scottsdale is "alive" and dedicated to improving the 

experience of being in Scottsdale. 
• Fostering community pride - The local residents of Scottsdale can have an enormous amount of 

attention thrust upon them for a brief period of time.  Hometown pride is a critical factor in the 
development and improvement of Scottsdale. Residents with community pride are more likely to 
speak positively about Scottsdale to others and to volunteer with organizations and activities that 
support the common good. 

• Hotel and restaurant occupancy, business leaders meeting business leaders.  Arts events develop a 
cohesive lifestyle in Scottsdale- on par with cultural opportunities in other major US cities. 

• Enhanced quality of life, particularly when they are cultural events 
 

Other 
• Community awareness/branding 
• Community values 
• Limited to signature – “special” 



PUBLIC OUTREACH PLAN AND REPORT 
Special Events Ordinance Update - 6-TA-2015 

 

  P a g e  | 26 

• Local – charities 
• Meet local needs 
• Negative impacts on businesses with more localized events 
• Parking 
• Parking issue (street vs. lot) – labeling, free 
• Philanthropy 
• Plan trips around large events 
• Quality of event 
• Recurring special? – Retail? 
• Seasonal 
• Small/local vs. large/regional 
• Small activated events – e.g. street performers 
• Themed events bring out best – i.e. arts=gallery; food=culinary 
• Unique to area 
• Web events 
• Special events draw locals and tourists to our hotels, restaurants galleries and shopping areas.  

Without these events we all lose out on revenues for our businesses with these events going 
elsewhere.  For our residents it means a loss in quality of life, which in the end means  less tax 
dollars for the people who live here which supports parks, schools, fire and police and libraries just 
to name a few. 

• The local businesses could benefit from the events, as long as said businesses were in line with the 
demographic that visits the area and the events. 

• We moved here with these in mind 
• Energy, energy, energy.  If the event is as its name suggest, and event, then the variety things to do 

is a feather in our great city's cap.  Long-term pop-up tent businesses are not a recipe for prosperity, 
rather an innocuous attempt to fill our city with people.  The stress on which events is equally as 
important as to how long an event is to be in place. 

• Economic, health and well-being, and cultural benefits. 
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TOPIC: What is a Special Event. 
TABLE 2 Horseshoe 
 
* Indicates degree of repetition. 
 
 
KEY QUESTION: 

What is your idea of a Special Event? 
 
Extraordinary 
• **Unique – special – look forward to 
• **Unique 
• *Out of the ordinary – special (Circus) 
• *Adding something new 
• *Adds vibrancy 

o Cochella 
o Phoenix Open 
o Super Bowl 
o Tempe Music Fest 
o Taco Fest 
o Taste of Scottsdale 
o WestWorld 

• *Different 
• *Not retail business 
• *Not retail sales – for profit 
• *Something different 
• Above and beyond ordinary 
• All-inclusive community 
• Brings an experience 
• Disrupts the norm 
• Non-exclusive 
• Not pop-up retail 
• Not business marketing 
• Not long term businesses 
• Not already available 
• One in which people come in from out of town to stay in hotels and make purchases in the city. 
• Out of normal routine 
• Something truly special 
• Retail sales are secondary to event 
• Retail sales not primary 
• Retail sales 
• Unique activities for children 
• Unique – example – life-size sculptures 
• Unique 
• Synergy – multiple events 
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Regulated 
• Define event 
• Define special 
• Minor special event 
• Major special event 
• Regulated 
• Regulated and licensed – outside of (PF Chang’s) normal business operations, interactive 
• Tiered classification 
 
Frequency and Duration 
• **Limited time 
• *Happens several times a year – localized consecutive day “thing” 
• *Limited timeframe 
• *Limited timeframe – Artisans Market 
• *Limited timeframe (up to 10 days/year) 
• *Recurring 
• Date specific 
• Special – limited time – 1 year 
• Temporary 
• Time limit 
• Timeframe 
• One or two day event that is of high quality art, food or entertainment 
• A special event would be nominee than 3 days and not repeat more than 2 or 3x a year. 
• A Special Event is something that happens once a year for a brief amount of time. 
• Special indicates rare, an opportunity to experience. 
• In my opinion, an event should not be lengthy, for long periods of time....this makes the event not 

special nor an event, but a fixture. 
• Any of the above if they are not long term competitive or detrimental to local businesses or 

residents 
• Length of time – how often, process – later in discussion 
 
Community 
• **Attracts tourism and locals and visitors 
• *Brings community together – e.g. yoga 
• *Motivates people together in a place they may not otherwise be 
• *Adds an amenity 
• *Destination 
• Art Niche market 
• Activate and bring new people to the community - Tourists/residents 
• A special event is one that brings outside attendees to the communities.  Not an event that sets up 

and feeds off the community's advertising and reputation. 
• Branding.  Fits w/Scottsdale 
• Brings people to a place they normally would not go 
• Draw interest from other communities 
• Enhance the community/neighborhood 
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• Energy vibrancy 
• National attention – international - Barrett Jackson, Arabian Horse Show 
• Positively affects area 
• Reason to come to Scottsdale 
• Rejuvenation 
 
Purpose 
• Fills a need or a void – promotions 
• Gather together for a purpose – festival 
 
Characteristics 
• *Merchandise specific to event 
• Activities available to general public 
• Anything special 
• Benefit to public, family oriented  
• Broad range of events – large & small 
• Destination 
• Does not harm other businesses 
• Draws a large crowd 
• Has impact on surrounding business properties, residential 
• Kid Friendly 
• Large scale 
• Minor community 
• A Special Event is a one-time thing, or a limited engagement (this week only, or a certain weekend) 

perhaps held on a yearly basis. 
• A limited time engagement with a group or a selection of vendors. They utilize a public space to 

better inform the public or sell something that the public wants. 
• An event indicates something to experience. 
• Any event that does not fall in the realm of normal day to day business activities. 
• Any event that is specific to Scottsdale. 
• Something that improves one’s life, allows one to gain more knowledge, is safe, and puts more 

enjoyment into one’s life. 
• Any sporting, business, cultural or unique type of activity held on public or private property that 

brings people of the community together and occurs for a limited or fixed duration (one-time, 
annual, seasonal). 

 
Type 
• ***********Food 
• **********Entertainment 
• **********Farmers Market 
• ********Demonstration of services/crafts/art 
• ********Festivals 
• ********Sale of goods 
• ********Parades 
• *******Shows 
• *******Walking/running activities 
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• **Craft fair 
• **Parada Del Sol 
• Art festival 
• Artisan market 
• Artisans 
• Art or Crafts fair 
• Art sales 
• Art Walk 
• Barrett Jackson 
• Breast cancer awareness 
• Competition 
• Concerts 
• Culinary Festival 
• Dog Show 
• Draws a specific market -- *food, art, etc. 
• Food festivals 
• Food show 
• Food trucks 
• Food vendors 
• Fundraisers for performing and visual arts 
• Galas 
• Great music 
• Health activities, family oriented, cultural, encouragement of local productions 
• In one lively event - an art or crafts fair with live music, food vendors. 
• Live music 
• Markets/both art and farmers 
• Mellow band or performance  
• Music, free 
• Music, food 
• Music festival 
• Nationally broadcast events 
• Neighborhood block party 
• Not a Farmer’s Market (not special) everyday 
• Outdoors, tents 
• Open to the public - Folk Festival—Greek Festival 
• Parades – large scale 
• Scottsdale Arts Festival 
• Signature events – Parada del Sol 
• Special openings for famous and local artists 
• Special, promotions, business or charity (Italian Festival) – cultural 
• Sports, races 
• Street fair 
• Taco festival 
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Location 
• *Draws people in to Scottsdale and Downtown – residents & tourists 
• Access 
• Bring people to an area they wouldn’t have 
• Events on public property  
• Public or private property 
 
Other 
• *How does retail fit into event? 
• Some events have a large amount of retail. Event does not exist to sell it is a part of it. 
• Nobody complains/widely accepted 
• Get over the “Farmer’s Market” argument – no one complains of them yet – put one next door to 

Safeway and see if they complain – especially if it is there for 78 days! 
• Most importantly, though, we should be concentrating on special events that are free to attend and 

that don't restrict the canal bridge and other areas to only those who pay admission. 
• An event in Scottsdale that brings money to the city 
• Any event that shares a coming together for any reason to a community brings strength.  It brings a 

conversation to the community which makes it a better place to live in, 
• I guess to me a special event is something different or unusual whether it occurs every week or once 

a year. Most likely an event that is held outside and is decorated to create a special vibe.  A special 
event should be "special" so that the guest can share an amazing experience. 

• A Special Event is a gathering of people who are engaged in watching or participating in a common 
interest. 

• We kept The Night Run alive from 2012-2014 after the City let it go in 2009.  We had to move it to 
Tempe in 2015 due to a conflict with the Scottsdale Stadium's scheduling of a soccer league.  
Though Tempe was wildly successful, now that we are Scottsdale residents (my partner and I moved 
from Phx in May), we are growing more and more fond of this fine City and would love an 
opportunity to bring our race back.  We're not sure how our application would be received by the 
City, or if the City even wants us.  We get the perception that "big business," such as a soccer league 
that can put the Stadium to good economic use, takes precedence over our tiny nonprofit. 

• This is what brings a new and recurring tourism to this city. 
• Fun sporadic days that get you out of the house, into fresh air or adequate A/C (summer) and 

around those who live within the community for the opportunity to meet, learn, experience and 
walk away with the knowledge of a day well spent. 
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TOPIC: Types of Special Events. 
TABLE 3 Agave 
 
* Indicates degree of repetition. 
 
((KEY QUESTIONS – THIS TABLE HAD THREE KEY QUESTIONS.)) 
 
 
KEY QUESTION:  1. 

What types of Special Events would you like to see in Scottsdale?  Why? 
 
Conferences 
• Conferences such as blogger, social media 
• Conferences related to a larger event – business would come in 
• Professional event such as Technology, Investment Industry, Music, and others 
 
Cultural/Diversity/Community 
• **Cultural 
• **Neighborhood block party 
• **Folk / Ethnic Festivals: e.g. Celtic, Oktoberfest, Greek, Polish fest, Chinese New Year 
• Animal related (pet walks, adoption) 
• Both high end fundraising events as well as affordable family events 
• Cultural diversity 
• Culture (focused) dancing, arts, poetry, film 
• Family, and civic bonding are great building blocks for residents 
• Highland games 
• Hobbyist gatherings 
• Indian Powwow 
• Meet the City Council, other social and public services 
• Neighborly/community events 
• Star/comet/meteor shower parties (east end of Jomax is a great location!) 
• Volunteer "make a difference" events for adults AND kids (home/landscape maintenance, 

retiree/low income aid, disaster prep, etc.) 
 
Environment 
• Earth Day – April all month of activities 
• Focus on Sonoran Desert 
 
Festivals/Fairs 
• **********Walking/running activities 
• **********Sale of goods 
• **********Festivals 
• **********Parades 
• **********Shows 
• *********Demonstration of services/crafts/art 
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• *********Farmers markets 
• *********Food 
• ********Entertainment 
• **Art Walk(s) 
• **Circus 
• **Crafts and art 
• **Culinary fests 
• *Concerts 
• *Fashion – expand upon, involve hotels, citywide 
• Adult minus children 
• Art 

o Art fairs 
o Fine art (Thunderbird Artists produce art events) 
o Amateur Art Fair 
o Design & Art 
o International arts festival that is a global destination event 
o A juried art competition in one type of art such as modern or impressionism 

• Cool World Festival 
• Education 

o Dr. Seuss (Grinch festival), Grinch mass event 
o More Science and Tech fairs – for all ages 
o The Maker Faire (invention festival) 
o Education nights 
o Ted Talks – sustainability, whole spectrum of energy, development, education 
o Short term – Ted Talks, X games, You tube convention 

• Entertainment festivals 
o Circus 
o Carnival 
o Live entertainment event for singles 
o Military Bands event 
o Western type – love the museum of the west – expand it 

• Environmental focused 
• Food 

o Food & Wine 
o Beer/wine festivals 
o Food festival 
o Culinary classes 

• Multi-faceted – are the successful events 
• Food/eat 
• Entertainment 
• Retail/shop 

• Music 
o Concert festival 
o Music festivals in the summer 
o Music – Jazz 
o Music in the park 
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o Music Festivals: Folk, pop, classical – e.g. music in the park 
o Outdoor concerts 

• Traveling fair 
o Traveling fair, not everyday merchandise. 

• Wipe out slide 
 
Indoor/Outdoor 
• Indoor summer events 
• Outdoor concerts, film festivals, food events and lecture series 
• Outdoor events 
 
Markets 
• ******Farmers Market 
• Artisan market 
• Art market 
• Food truck 
• Open natural market 
• Outdoor, unique, handmade artisan (different types of goods, bread) 
• Spice up existing events by adding new stuff – food trucks 
 
Movies 
• Outdoor family movie night with a big projector 
 
Moving – Races, Walks, Parades 
• **Horse parades 
• Bike related 
• Prada 
 
Seasonal 
• Holiday events 
• Seasonal 
• Seasonal festivities 
• Seasonal/full moon photography or weather watching/learning get together 
• Tree lighting 
 
Shows 
• **Cars / car shows 
• Antique shows 
• Art shows 
• Gardening club shows with plant sales 
• Home improvement events 
• Home shows 
• Horse shows 
• Landscape/home classes 
• Woodworking show 
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Sports 
• **Rodeo 
• Adventure race 
• Beach volleyball 
• Equestrian sports 
• Fitness 
• Hiking 
• Physically challenging events 
• Polo – horse related 
• Recreational events 
• Sport events 
 
Themed 
• Date nights 
• Western events – horse parades etc. 
 
Target Market/Marketing 
• Attract millennials 
• Family oriented 
• More kids events and healthy food/farmers markets 
• Outdoor live music events geared to those 30 and older 
• Recruit events to a venue 
 
Water Focus 
• Water oriented events – slip-n-slide 
 
Other 
• Participatory events 
• Events that aren’t competing with retail businesses 
• Events that are short duration 
• Don’t limit the types of special events 
• All kinds – retail or otherwise 
• Bring in out-of-town visitors/tourists 
• Events that don’t negatively impact businesses 
• Allow free speech for all events – don’t limit 
• High-end spenders 
• Experiential – intellectual, artistic, dance 
• Unique 
• All over WestWorld, hotels 
• Anything that enhances Scottsdale as a destination – culinary, fashion, pet friendly 
• Building upon attributes 
• Public and community oriented 
• City wide common themed event that runs for two weeks 
• Adventure related 
• New west meets old west 
• Fashion focused 
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• Fun stuff 
• All kinds 
• Events that give international recognition 
• Home grown, local attractions 
• Big events that attract tourists 
• Events that put heads in beds – fill the hotels 
• Amazing events that consistently draw people every weekend 
• Events that are offered in the off-season 
• One that does not compete 
• Showcase Scottsdale as a destination 
• Create a sense of place 
• Held in a timely fashion 
• Events that draw people into Scottsdale –bring people from outside (example Barrett Jackson, horse 

shows) 
• Brings traffic in from outside 
• Supports existing business community 
• Like all events, don’t make permit process cumbersome 
• Leave open for future – no limits 
• Criteria should be clear if we consider limits 
• Open for all special events 
• All types, nothing should be limited 
• Hard to determine what events compete 
• Let’s look at Austin Texas, Palm Springs, Chicago even Tucson.  Look at what some of these cities 

have done.  Scottsdale should be more forward thinking.  We need to think as one...not as separate 
entities....Gallery Owners vs. the Craft Fair market.  Trust me, there is more than enough money out 
there for all if we do this right. 

• More free admission events 
• Spread out more through the city. Scottsdale is so long that it would be nice to have events North 

thru South. 
• There are too many art sales in our community.  A sale is not an event unless it is short and 

specialized like the Tempe art and crafts fair. 
• All those listed above that create energy, activity, exposure and revenues to local Scottsdale 

businesses as well as a positive image of Scottsdale as a fun and vital place. 
• A diverse selection of events...more likely to meet a wider variety of interests 
• I think The Center for the Performing Arts music and ethnic events at the Civic Center are GREAT. 

The Artisan Market is great. Any other event on the bridge like Modern Dance performances on the 
bridge would be beautiful. I would add more hip and modern concepts as I see bars and restaurants 
packed with a younger demographic (30s) that likes cool and hip,  and have money to spend and I 
don't see any events or stores that are geared towards that demo. 

• Bring more young people here 
• We need summer business. 
• Events in Scottsdale should be diverse, complimentary to the identity Scottsdale and its residents 

and merchants have created. 
• I truly feel Scottsdale lacks a Professional Event market...such as Technology, Investment Industry, 

Music, and others. 
• We need to offer all kinds of events and activities for different walks of life to enjoy one or many 
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• Events that bring money to the city 
• We love all events but especially the free ones! 
• A well-planned and scheduled mix 
• The Arts!!!!  When you have an understanding of any form of art you are better person.  It makes 

you think - outside of the box.   Important to bring all kinds of art - not just museum art but to be 
able to discover what the people of the community are making.  Meeting artist to able to talk to 
them is find out why they are doing what they are doing is a very beautiful thing.  It makes a city. 

• It is important to have a variety of themes which broaden the market and draws a higher number of 
attendees.  If there were only car shows, this would bring the same people.   

• www.thenightrun.org 
• I feel they should be very diversified so that those attending can benefit from anything that is at the 

special event. 
• They add to one’s life enjoyment. 
• Diversity (many different types of events) is what the public wants and needs to keep tourism and 

the locals to keep coming back again and again. 
• These demonstrate our commitment to art, entertainment, building s healthy community. 
• Farmers markets, (provide the) opportunity to get fresh meats from a butcher, fresh fish from a fish 

monger or other items. 
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KEY QUESTION:  2. 
What types of Special Events would you not like to see in Scottsdale?  Why? 

 
Sales 
• Retail 
• Pop up retail can go into an existing store (Costco) 
• Pop up retail – this is not a Special Event – open up a store, fill up vacant retail space 
• Retail that competes with existing business 
• Not retail – seasonal tent retail is not a special event or festival—intellectual, music, dance, 

entertainment, no seasonal tent retail 
• Special event review process should ensure outdoor markets are not selling the same merchandise 

as brick and mortar stores 
• Events that sell the same merchandise as existing business 
• Retail events that bypass the limited time frame and are actively impeding public accessibility and 

transportation. If you want to sell something, go to a swap meet. Your product me meet a public 
need, NOT just profit. 

 
Moving – Races, Walks, Parades 
• Bar scramble on bicycles or pub crawls 
• Turbo car races/Grand Prix 
 
Sports 
• Lingerie bowl 

 
Adult 
• Nude festival 
 
Shows 
• Gun shows 
• Gun shows as it's not something I support. 
 
Diversity Concerns 
• Events that only benefit a few businesses (i.e. NYE) 
• Motorcycle gang events 
• White supremacist rally 
• Events that are racially tied 
• Exclusive events 
• Events that do not have a broad appeal – exclusionary 
 
Location – public/private 
• Consider use of public space & ramifications 
• Events should serve the public 
 
Timing 
• Not too many days, repetitive 
• Don’t pit more than one special event with another, especially with timing 
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• No more art shows that last months  and months we have too many and frankly there are so many 
that much that is for sale is junk and promotes a file market atmosphere 

• I like all types of events,  just think a cap on the amount of each type i.e. 12 Walking/Running events 
annually 

• Events that are long term are not helpful to our City.  It lacks the imagination of the city, and or CVB.  
Events should be plentiful in diversity, and goal.  Appealing to a diverse tourist group should be the 
focus, rather than a business demographic. 

• Continuous art fairs of dubious quality, commercial enterprises that duplicate the solid core of 
Scottsdale businesses 

 
Private/Nonprofit 
• Private, for profit (i.e. Artisan Market) 
• Long term or for profit 
• Events that are for profit – utilizing public space 
• Events that are for charity are okay 
• Public space, for profit event should pay for use 
• Set up only for profit 
 
Noise, Crowd Control, Reputational Impact 
• Live, noisy concerts that are nothing from alcohol-fueled gatherings. 
• I would like to see the noise ordinance that motorcycle events consistently defy actually enforced. In 

fact, I would like to see this enforced against ALL riders who defy this law every day in our city! I love 
motorcycles, but I expect them (and cars) to follow the law in regards to correctly muffling engine 
noise. NO motorcycle parades or "rides" should be allowed unless all participants ensure that their 
bikes adhere to the letter of the law. Otherwise, any participant who does not should be ticketed 
and not allowed to ride. It's time for the City to start enforcing this. The rest of us should not have to 
wear earplugs to protect our hearing, or to watch wildlife suffer because of these thoughtless and 
selfish bikes owners and event sponsors. What will it take to get the SPD to enforce this law that is 
on the books? A civil lawsuit? 

• I can't imagine an event that I wouldn't like to see. I don't particularly enjoy Bike Week at 
WestWorld because of the noise however, I see a need and value for events that others enjoy. So 
for me, no event is an unworthy event. There needs to be something for everyone. 

• Biker rally due to noise. 
• Musical concerts that are known to be gangs, drugs and drunks magnets. 
• Hard core rap concerts or events 
• Downtown Scottsdale is turning into a big bar at night and any events that would encourage local 

businesses other than food and beverage would be a winning choice. 
• Anything that will give us a bad rap. AZ gets itself in the news enough for stuff. Don't hold a 

controversial convention, etc... 
• It is not specifically a certain event - but more the planning and "cause and effect" that they might 

have on a fellow business.  Parking, trash pickup, etc. 
• Those that attract a bad crowd or would hurt the image of Scottsdale 
• Nothing expensive and not excessive drinking or loud music 
• Beer Fest. Belly Dances or Fire Dancers type street shows. 
• Late night rowdy parties, they do not add community to this community. 
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• Something offensive to the greater community.  An event that is racist like a Rally against a certain 
group.  But events that benefit a large segment without harming a majority of others should be 
welcomed and encouraged. 

• I would say events that might draw a wild and destructive crowd.  I feel Scottsdale should be 
selective and bring in only quality events.  Scottsdale, Beverly Hills and Santa Fe have been 
successful in drawing the affluent, well-heeled patrons and should not compromise for their 
merchants and businesses within their community. 

• An event that closes down streets and causes craziness. 
• Nothing to do with tattooing, piercing, marijuana or other drugs.  They are not quality of life issues 

and help tear down our society 
 
Uncategorized 
• Same old same old 
• Negatively impact existing business owners 
• Open to all, none that wouldn’t want 
• Dead events that don’t draw people 
• Nothing yet. 
• I also think that we are done with the cowboy art and the stuff that was the thing 30 years ago. 
• First Thursdays was great but hasn't changed and most of the art is not interesting. I would reinvent 

the Art Walk. 
• Events that cost the city money 
• Events with a Political or religious agenda 
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KEY QUESTION:  3. 
Are there events that Scottsdale does not have now that you would encourage in the 
community? 

 
Bicycle Week – cost – multigenerational 
• Decorate trike 
• Unique bicycles 
 
Book Fair – Washington, DC – Wells Fargo = $ support 
• Artists/performers (music) 
• Audio tapes – books 
• Authors 
• Authors speaking @tents 
• Educational 
• Retail driven – 3 days 
• Selling books 
• Tents by subject 
• Tent for teachers 
• Tents representing states/school districts 
• Tucson Book Fair Example 
 
Movie nights – outside 
• Movies 
 
****Art 
• Art events 
• Art festival – less than 10 days 
• Modern Art fair 
 
Theater 
• A thriving Film Festival 
• Broadway style – Elsie fest 
• Chalk Art Contest 
• Would love to see Scottsdale bring the theater 
 
******Music 
• Concert festivals 
• Dancing in the streets 
• Dance Choreography – (interesting dance choreography) 
• It is too hard to get music events approved in Scottsdale 
• More music events to the city. 
• More outdoor concerts - we have beautiful weather and can enjoy outdoor activities much of the 

year 
• Music festival – south X southwest 
• Music in Civic Center 
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• Music/Jazz 
• Would love to see a national caliber music festival 

 
Fair/Festival 
• A technology Conference/festival 
• Digital interactive 
• Grinch fest 
• Makers Fair – San Fran 
• Technology and ideas week 
• Technology Fair/High tech 
 
Conferences 
• Comicon 
 
Competitions 
• High School Marching Bands at Stadium 
• Chili or other food cook-off 
• X-Games 
• Band of Scotts guards – bag pipes, drums 
 
Parades 
• Parades 
 
Seasonal 
• Holiday focused 
• A bigger holiday event (Carefree and Glendale have big events (Glendale Glitters) that goes on for a 

whole week. We have individual events, but no overarching event 
 
Moving events 
• Triathlons 
• Mud runs 
• Spartan races 
• Bicycle races 
 
Other Types 
• ***Ted Talks 
• **Food 
• **You Tube festival 
• An event that teaches children (and adults) about how to stay safe from predators (including on-line 

safety).  I would also like to see an event that promotes pet adoption as well as humane treatment 
of all animals. 

• Animals – Consider growth of Chandler Ostrich Festival – attracts 100,000 people 
• Be open minded 
• Close off streets – street festival – kids area - entertainment 
• Collaborative events 
• Decorating contest for downtown storefronts 
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• Ethnic festivals would be a nice way to bring in a bit more variety. 
• Events are all great – Scottsdale Convention and Visitors Bureau events page is most visited 
• Formula 1 race that happens in Austin, TX 
• KABOO – interactive show with music and booths 
• Kids/all ages 
• Kids’ stuff 
• Meditation, yoga, Qi Kung  
• Meet your Council members; meet the local police, local fire department, school administration, etc. 

Look back in time to see how community is built. Those are the main focus, 
• Moonshine tasting, boutique wine tasting 
• More fitness/health related events, perhaps more on getting the couch potato attitudes adjusted. 

Not just promoting businesses but offering classes to help those that simply need a push to get 
started. We're in a fabulously nice weather area that can be utilized specifically for fitness and 
health related events for those not yet healthy nor fit. 

• Really cool and modern jewelry show 
• Retail 
• Table top board games/game days 
• Themed party event – Captain Morgan Pirate Party 
• Unique events 
• We don't have a wood working show anywhere in Arizona. They seem to be in all other large cities 

and we should try to get one here. 
 
Other Comments 
• Just more of them. 
• More events from October through May.  People want to get out.  If we give them a reason to come 

to Scottsdale they will be there.  But just because we have brick and mortar stores is not enough. 
• Make it easier to have block parties so everyone can know their neighbors. 
• NOT a cheap place to sell your wares. 
• Summer events. 
• The art center needs to be activated by inviting performers from all over the world.  Scottsdale 

needs an international flavor added.  The native performers are great but that's all we see. 
 
 

Images Exercise. 
 

What events would you like to see in 
Scottsdale? 

What events have you attended in the past two 
years? 

Film Festival = 23 Art Show = 10 

Culinary Arts = 22 Food truck = 10 

Bike race = 20  Horse = 9  

Horse = 20 Main Street Festival = 8 
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What events would you like to see in 
Scottsdale? 

What events have you attended in the past two 
years? 

Street musician = 19 Parade = 7 

Auto = 18  Culinary Arts = 6 

Waterfront festival = 18 Farmers Market = 6 

Farmers market = 18  Walk/Runs = 6 

Food truck = 18  Golf = 5 

Dogs on parade = 17 Street Musician = 5 

Guildford books = 17 Waterfront festival = 5 

Parade = 17 Dogs on Parade = 4 

Balloons = 17 Garden Tour = 4 

Golf = 16 Street performer = 4 

Kids festival (sand on street) = 16 Balloons = 3 

Soccer = 16 Film Festival = 3 

Art Show = 15 Jazz = 3 

Concerts = 15 BBQ = 2 

Country Western Line Dancing = 14 Ice Skating = 2 

Home tours = 14  

Jazz = 14  

Skating Rink = 14  

Street performer = 14  

Garden tours = 13  

Main Street Festival = 13  

Walk/Runs = 13  

BBQ = 12  
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What events would you like to see in 
Scottsdale? 

What events have you attended in the past two 
years? 

Motorcycle rally = 12  

Sidewalk Art = 12  

Tennis = 12  
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TOPIC: Timing. 
TABLE 4 Cowboy Boot 
 
* Indicates degree of repetition. 
 
 
KEY QUESTION: 

How many days should a Special Event last, and how often per year? 
 
Number of days 
• Considerations 

o *Duration based on type of event  
o *Depends on the type of event 

o What is it? 
o How is it classified? 

o *Event specific (criteria for length) 
o Based on what the event is 
o Consider different allowances for business grand opening 
o Consider different allowances for sidewalk sale 
o Event depends (example - car event) 
o Depends on type of event (Farmers Market – 1x/week) 
o Defined length of time (depend) 
o Establish timing rules for specific categories (including set up/take down) 
o Depends on the neighborhood 
o Evaluate on merits/consider site location 
o Difference between profit and nonprofit 

 
• Specified number of days 

o No minimum 
o I don't think there should be a limit to the amount of days for retail events such as farmers 

markets, art shows etc. if it has proven to have a large following of patrons because these 
events generate income for the city through business licenses and sales tax. 

o As required.  There need not be a restriction on this.  Some events should be a few hours; some 
should be a week long.  Depends on the specific event. 

o At least Sat and Sun 
o One day, once per year 
o Day/weekend/*short term – 1 or 2x a year 
o Non for profit events should be for a day or weekend since they are not generating tax dollars 

and are usually just passing through the area Quarterly/biannual/1-2 days 
o Anywhere from 1 to 3 days, weekly, monthly during the season from October to May. 
o I believe a special event should last between 1-5 days, once a year.  This promotes an exciting 

and diverse yearly activity calendar.  And event should not be a long period of time.  Or anything 
that is a regular event. 

o Tiered/1-7 days/depends on nature 2 day minimum 
o 1-5 days  no more than twice per year 
o Depends. 1 to 5 days. Could be repeated every so often or just once per year. 
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o 1-7 days 
o Length should be anywhere from 1 - 7 days. Special events can happen every week if there is 

diversity in the events and location. 
o Anywhere from 1 day to one month for seasonal festivals. 
o 2-3 days, a week at the most, once a year 
o Two days (Sat & Sun), twice a year. 
o 2-5 days not repetitive 
o Really depends on the event but most would be from one to three days, with some making 

sense to have on a weekly, monthly or annual basis. 
o 3 days 
o 3 days   Once a month 
o I'd say probably no more than 3 days long and perhaps twice a year or once a quarter. 
o I would stay 3 to 4 days for most events if outdoors.  For indoors I do not see any limits on the  
o time frame. 
o Well, probably in the cooler weather and 3-5 days for the biggies. 
o Depend on many factors - 3-7 days 
o One week 
o Up to a week (if it's continuous). Once or twice a year. Unless it is an event run by the city 

(outdoor concerts at Civic Center & the railroad park) 
o 3-10 days 2 times per year maximum. Most should be limited to three consecutive days. 
o Length - No more than 3 days. How often per year - Monthly. Can someone take 3 days every 

month? Probably not at the same location. If they travel, then they can do that. Otherwise NO. 
o No longer than 10 days 
o No event needs to last longer than 10 days! Our strongest events are less than a week. 
o A variety but having multiple long events that last two weeks once or twice a year is 

encouraged. 
o 48 days per year ceases to be a Special Event (too many days) 
o 48 days in sum should not be applied to consecutive days 
o As is in the current City-wide ordinance is great. (48 days/30 days) 
o Farmers market 48 days one time per week per year 
o How to apply 48 days to Special Events like the TPC Waste Management Open, or the month of 

Parada Del Sol Events? 
o One day per month or 3 months 
o 7 months = too long 
o Varies 
o Depending 
o Most charitable events occur annually 
o I would encourage you to be as unrestricted as possible on this issue.  As you have noted, there 

are many variations on the theme for timing so provide as much flexibility as possible. 
o Depends on the event type and location. 
o Depends on how long it takes to be profitable to the city 
o Depends on the event. Art Walk being every weekend all winter is perfect. 
o Depends on the event, but the marketplace/community demand will ultimately dictate the 

proper hours/durations of all events. 
o Weird question. It depends on the event, the interest in the event, the time of year and where 

the event is. 
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o I think it should be judged case-by-case.  Many events bring so much value to the local 
community and should be permanent fixtures. 

o That depends on the kind of event.  It should be a mix of events.  There should be three to four 
days event and there should be weekly events to keep the city alive!!!   This keeps the people 
coming. 

o Depends on the event, probably would not want a beer festival lasting a month or a marathon 
every day. Context is important. 

o There shouldn't be a limit to the number of days, but that doesn't mean the city should give 
away the space for free. Charge accordingly, and perhaps limit the number of events a specific 
organizer holds that way. 

o No limits 
 
How often – frequency 
• Considerations 

o Have as many as we can to create an experience (even in the off season) Scottsdale is an 
experience/destination 

o Festival (such as Oktoberfest) every weekend within a month 
o Cavalia! – major international event/performance would not have come to Scottsdale if there is 

a limit to days – they started with a 4 week and extended to 6 weeks, etc. They came 2x’s 
Recurring – different days 

o Less regulation 
• Frequency by type 

o The same activity repeating does not make that activity special 
o Recurring charity event is not a special event 
o Daily farmer’s market 
o Establish a minimum number of days for the Civic Center Mall (3 day event plus setup/take 

down equals total of 5 days) 
• Frequency – no type indicated 

o Once/twice yearly 
o Days? – consecutive – not attached 

• No limit 
o Recurring with attendees should not be limited if it has different elements 

• Define recurring event with own process 
o Different days on-going 
o One day/month on going (12 per year) 
o Weekend/week (3 days/7 days) 
o One day is okay to have 

 
Define 
• Define occurrence and recurrence 
• Defined time, otherwise it is not “special” 
• Define Special Events & recurring events 
• Redefine the ordinance to allow for recurring events and short term “special” events 

“Special” – “recurring” -- # of days? 
• Non-competitive 
• Consider tiers of special events 
• Define what is and what is not a special event 
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• Define special event with own process 
• An event should be produced one 
• If it has liquor served/sold then it should be a Special Event 
 
Other 
• Venue specific/location 
• Emphasis on summer 
• If not in competition w/other retail, no limitation, if so, restricted 
• Don’t put limitations on any special event when it comes to length/frequency 
• A fee associated w/the event’s length/time/use & impact of city services & staff should be 

appropriate 
• Process/fees depending on time/date/length 
• There shouldn’t be restrictions/requirements 
• Events during Spring Training 
• A “season” and an “event” are two different things 
• Don’t make Scottsdale the Las Vegas of the West 
• Need to figure out how to be inclusive and have a method of limiting if needed. 
• Alleys need consideration for safety 
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TOPIC: Areas for Special Events. 
TABLE 5 Howling Coyote 
 
* Indicates degree of repetition. 
 
 
KEY QUESTION: 

Where do you see Special Events taking place in Scottsdale? 
 
Location 
• *****************Civic Center Mall 
• **********Waterfront 

o Not on Waterfront 
o Not canal and bridge to leave open for pedestrian, trolleys and carriages 

• ***********Parks 
o *****Railroad park 
o Baseball fields 
o El Dorado Park 
o Parks where scarce parking is not in demand 

• **********Entire Old Town / Downtown Scottsdale 
o Closing streets 
o Accessible trolleys and busses 

• *********WestWorld 
• ******The entire city 

o Events going on everywhere tied to a common theme 
o Signature events and satellite events throughout the whole city 
o Anywhere in the city including city grounds 

• *****Scottsdale Stadium  
• *****Sky Song 
• ****McDowell Sonoran Preserve 

o Discovery Center 
o Gateway Trailhead 

• ****Indian Bend Wash 
• Streets 

o ****McDowell Road 
 **Former car dealerships 

o ***Marshall Way Bridge 
 Not canal and bridge to leave open for pedestrian, trolleys and carriages 

o **Streets 
 *5th Avenue 
 *Marshall Way 
 Main Street 
 Downtown streets 
 Any available space on McDonald (64th & 101) 
 Alleyway? 

• ***Vacant lots 
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• **Airpark area 
• **Scottsdale Sports Complex 

o Canal from Indian School Road to Goldwater 
• **The whole city 
• *Canal bank 
• *Loloma 
• *Museum of the West 
• *Museum of Contemporary Art 
• *Salt River Pima Indian Community (in cooperation with)Wide open – anyplace that has space or 

facilities 
• *Scottsdale Quarter 
• Allow trolleys to traverse Marshall Bridge 
• Boulders area 
• Bridge designed for Special Events – should be metered 
• Churches 

o Church parking lots 
• Hotels 
• JAM (Cattle Track) 
• Loloma Art School 
• Positive Special Event location – Soleri Bridge 
• Stage Coach Theater area (Goldwater Boulevard/Marshall Way/1st Street) 
• Taliesin West 
• TPC 
• Trailheads 
• Papago Plaza 
• Parking 

o Any open parking lot 
• Red Lobster – Osborn/Scottsdale Road 
• Resorts 
• Schools 
• Scottsdale Road 
• Residential 

o Home tours 
o Historical tours 
o Neighborhood night out 
o Focus on families and neighborhoods, not entertainment district 
o Equestrian facilities 
o Don’t have special events that require permits in residential neighborhoods 

• Web based event 
• Draw north and south together 
• Any place business location (such as hotels, resorts or shopping centers), parks and/or places 

designed to hold large gatherings of people. 
• Empty/vacant warehouse locations (for year round  unique indoor fresh 

meats/fishes/produce/flowers/food only type market...if Seattle, Tokyo and other cities have one, 
why don't we?). 
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• Within the Loop 101.  From Celebration of Fine Art, Artisan Market, to Farmers Market.  Barrett 
Jackson is just east of loop, but it is centrally located. 

• They should be able to take place at every viable "venue/location with within the City limits (of 
course, depending on the type of event) and should not be restricted to any specific 
areas/boundaries/locations/etc.. 

• Would be nice to have more events in North Scottsdale.  Plus the downtown area needs to become 
more alive and hipper!!  Right now, it still living in the old west.  There is nothing wrong with bring a 
new old west to downtown.  There are a group of people who want things to stay the same.  It is not 
working!!!  Yet they are able to still control what can be done and not done.  Scottsdale needs to 
wake up!!! 

• I see them taking place on private or city property.  
• Any public spaces that can handle the crowds and where organizers can be sensitive to the 

surrounding neighborhoods. 
• Anywhere and everywhere there is public space that does not impede anyone’s travel, business, or 

safety. 
• Although most events are in the Scottsdale downtown, in Old Town or Fashion Square areas, they 

should be allowed in any venue throughout Scottsdale that can meet the requirements of the event 
and the City. 

• City wide.  Obviously downtown, but different events belong City wide.  Barrett, Horse show, Waste 
Management, Halloween, Taco fest, Culinary, Art walk, etc.  They belong where events make sense. 

• Anywhere that will accommodate and draw a crowd 
• Anywhere that does not cost the city money 
• Almost anywhere if they don’t compete with businesses – long-term 
 
Factors 
• Size of event 
• Depends on whether: 

o Public 
o Ticketed 
o Private – e.g. dinner party 
o Consider a-c with definitions 

• Consider number of attendees and impacts for both public/private events/properties – should it 
differ? 

• Indoor or outdoor should be considered – if impact public, city to look at it 
• Closing streets for special events can be a very big problem for the affected merchants 
• Residential -  no permit necessary if private 
• Public – must pay 
• Commercial – private that no permit 
• Christmas tree and pumpkin sales – no 
 
Other 
• Events on city property should not last longer than 7- 10 consecutive days. Preferably one 3 day 

weekend. 
• Family friendly (kids) 
• Millennial 
• Private – does not always make sense “no” example:  Sky Song – messy very quickly – careful! 
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TOPIC: Review of Special Events. 
TABLE 6 Sheriff Badge 
 
* Indicates degree of repetition. 
 
 
KEY QUESTION: 

What factors should be evaluated when considering a Special Event? 
 
Distinguish by applicant/application 
• Profit – not for profit 
• Distinguish between events & sales 
• Quality.  Advertising campaigns.  The type of patrons that an event would bring. 
• Financial viability and functionality by group putting on the event. 
• Will it attract most members of the community, not just a small portion 
 
City Values and Policies 
• Is it good for the reputation of the city? Is it compatible with the direction the city is trying to go? 

(Don't let the downtown art galleries grouse because their business models are outdated.) 
• Promotion value for Scottsdale and local business, impact on local image. 
• Customer service - pleasant customer experience 
• Reduced overhead or cost and how much money it will bring to the city 
• Benefit to the city in terms of visitors and revenue 
• What does it contribute to the quality of life; how does it generate economic benefits to the 

community 
 

Siting 
• **Location 
• Areas to use: Area by the Museum of the West, Real Estate School, Art School. Parking is available 

there. 
• Events in Downtown should be happening all the time 
• How will it impede on the brick and mortar traffic and how can we include it versus how will it hurt.  

What incentives can we offer those brick and mortar stores to participate?  Traffic?  Security? 
• Parking 
• Keep bridge open – it’s beautiful, allow trolleys, foot traffic, horse carriage.  Bikes. 
• Location near like business 
• Stay off canal bank as well. It detracts from the area. 
• Restaurants, shops, etc. near enough to walk to. 
• It should not negatively impact the surrounding properties (noise, loss of revenue,) parking needs to 

be considered. The event should draw people to the area in the hopes that it has a positive impact 
in the surrounding community.  For instance, a one-time food truck / food sampling event might 
take away business from nearby restaurants, but if they advertise right during that one time, people 
might come back to that area and go to area restraints. 

• Its impact on businesses and residents that live close by. If businesses don't want an event it should 
not be considered for more than once per year. 
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Type 
Type of event 
• Type of event 
• Break down to categories/tiers 
 
Consider public vs. private 
• No sales of merchandise in direct competition w/businesses 
• Retail benefit 
 
Consider product being sold – find it close by? 
• Consider an event that brings in good for state – e.g. Super Bowl 
• Who is attracted to event 
• Consider attracting outside of area and local attendees 
• Enrich the culture of Scottsdale 
• Urban vibrancy – energy 
• Attract a broad audience 
 
Fees and Real Estate Charges 
What events pay 
• *Special events using city utilities – need to pay more in permit fees 
• Fees on public property should be higher 
 
Impacts 
• Attendance types and numbers 
• Containment 
• Cultural value 
• Economic impact (what is the direct and indirect economic impact to city and nearby businesses) 
• Information booth 
• Local impact 
• Long term benefits 
• ******Noise 

o What are appropriate noise levels and how are they held accountable to them? 
o How loud can the music be on the other transportation 
o Noise is already considered. I believe Special Events (other than New Year's Eve) end by 

10pm. 
o Noise mitigation 
o Timing of noise 
o Excellent acoustics 

• ******Public Safety 
• ****Refuse 

o Clean up responsibilities and how are they held accountable 
o **Trash pickup should be considered 
o Trash pickup during event 

• ***Parking 
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o If people have homes in an adjacent property, I would ask that the Special Event takes 
precautions on parking so that they home owners are not impacted in their ability to park and 
drive in their neighborhood and that no garbage is left in the area. 

• Smells/pollution 
• ***Streets 

o Accessible/alternate routes for residents 
o **Can people get to this easily? 
o Is this area accessible to all the community? 
o Traffic 
o Street closures and how they affect business and residential access and potential loss of 

revenue or sales 
o How is transportation other than cars regulated? 
o Are golf carts | rickshaws allow to park anywhere? 
o *Traffic mitigation 
o ***Easy access, traffic can be awful 
o The trolley should run late on the weekends and should run downtown 

• Tastefulness 
• Does this serve the public at large? 
• Nearby residents and businesses (any impacts on them?) 
• Restrooms 
• Lighting 

o Is it distracting for adjacent properties? 
• Neighborliness 

o Impact on residents & businesses; proper "image" for the City of Scottsdale; overall 
Community benefits 

o Impact on surrounding area 
• Break-down 

o Expeditious cleanup 
o Trash pickup after event 
o Loud music. 

• Inviting signage 
• Overcrowding 
 
Other 
• A unique venue, central location 
• Good design, great architecture, space appropriate 
• Minimizing impact, but giving participants and unparalleled experience. 
• Does it duplicate the businesses that are brick and mortar year round tax base 
• The Welfare of the City's merchants and it's residents 
• Price should be considered for families and senior citizens 
• Need to focus on Summer events 
• Varies - too broad of a question 
• Retail sales are not to be considered, UNLESS the case can be made there is no other venue for them 

- Farmer's Markets are a perfect example 
• Limited public transportation--it's nice to ride the light rail into phx to attend events 
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• Everyone needs to show respect to each other.  When groups of people that feel they are in charge 
and name call others this really upsets me and others.  We should all be able to get along and find a 
way for all of us to be able to enjoy this city.  my tax dollars count too. 

• Kids.  Families.  Something different they can go to.  Draw them to get out of the house.  To feel the 
awesome outside weather in AZ. 

• I believe that it has been run very smoothly over the last 6 years at the Waterfront and surrounding 
area.  I am there weekly and never encounter any issues with parking, etc. 

• Traffic, Attendance types and numbers, What's the final goal and is it being attained? Weather 
(some outdoor events are located outside when within the varying temperature range of fall or 
spring and that can make or break an event.). of course, benefit cost ratio. 
 
How to set fees 

• Review fees annually with City budget 
• Fees adjusted/looked at annually, part of budget process 
 

What are fees based on? 
• Consider the fee 50% of take if event closes up public asset 
• Square fee charge based on property size used – “city” 
• Proportionate fee based on impact – if greater impact then greater fee 

o Example: 
 $2 fee if 2 neighbors impacted 
 $100 fee if 100 neighbors impacted 

• Increased fees and consider price per sq. ft. – include water, clean up, etc. fees incurred by City of 
Scottsdale 

• Clean up, utilities, etc. should be included in fees 
• Average out costs – sanitation, lighting, etc. – charge fair market value for space – public event 
• Pay for utilities 
• More $ for prime real estate 
• Tiered fee approach 
• Taxes 
 

Considerations 
• Consider fair market price 
• Consider cost of holding the event 
• Special event fee that enhances and brings people in lower fee—special event in the winter/prime 

season should pay higher fees 
• City should make a profit 
 
Neighbors 
• *Consider impact to neighboring (both positive & negative) business 
• *Neighborhood notification – business, residential review during process 
• *When is it triggered – 300 ft. or immediate and director impact 
• Scottsdale citizens first – impact to neighborhoods 
• Enhance neighborhood or compete with it 
• Impact compatibility to neighbors 
• Quality of life issues 
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• Consider welfare of citizens/neighbors 
• Surrounding businesses 
• Notices to nearby businesses and neighborhoods 
• Bigger footprint requires more neighborhood approval? 
 
Length of time 
• Length of time  
 
Duration 
• Consider how long a special event can go on 
• Consider duration of events 
• Length of events - # of days 
• 3 days 
• 3 days – same promoter only; 2 times per year  
• 7 days ok 
• S.E. can run up to a week 
• Week to 10 days = vendor driven events 
• 10 days max if theme 
• 10 day max – if it’s a unique event (only once per year per vendor) 
• S.E. can be held over a month – “Octoberfest” every weekend or 12 days of Christmas ok 
• Spring Training for a month – ok 
• 2 x’s a year 
• 4 x’s / year by season 
• Need to be year round 
• Farmers’ Market okay – reoccurring 
• Limited period of time w/unique items 
• Don’t limit # days of event 
 
Hours 
• Time 
• Length of time – recurring? 
• Hours – should include set-up/break down – e.g. street closures 
• Beginning/ending hours of event – normal business hours consider noise 
• Link time of event 
 
Impacts of activity 
• ****Parking 
• *Consider parking 
• Parking impact 
• Enforce parking # hours – needs to be better 
• Enough parking for that event and neighboring 
• Require S.E. to provide parking or paid for parking 
• Parking – visible parking – is there enough? 
• Impact of parking for businesses if street is closed or alley 
• Minimize need for parking 
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• Accessibility 
• Traffic 
• Traffic impact 
• Safety of movement of traffic 
• Set up time and break down – when closing a street and how it impacts businesses on street 
• Traffic detours and impact to neighboring businesses and neighbors 
• Amplified music considerations – location, time starting and stopping – stop at 10pm, consider 

neighbor welfare 
• Noise 
• Trash, security, noise, sanitation 
• What triggers “impact?” i.e. sound, streets, emergency access 
• Impact on surrounding businesses and neighborhoods 
• Impact to nearby businesses and neighborhoods 
• Accommodating Attendees 

o Parking 
o Restrooms 
o Food/beverage 
o Clean up, trash 
o Hours of operation 
o Sound 
o Sewer/water use 

• Plugging in too many special events during “Spring Training” 
• Something positive and not negatively impacting businesses 
• How is “negative impact” defined? 

o Fire & police? 
o Public safety 

 
Process 
• Need procedure and follow it 
• Include pre-application notice 
 
Diversity 
• Include everyone in experience 
 
Definitions 
• Define “event” – special event 
• Define reoccurring event 
• Define special events 

o Signature event vs. street performer 
 
Public Property 
• Taking a public asset 
 
Decision making 
• *Don’t be so strict that we limit “event” possibilities 
• Don’t be too rigid 
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• Objective guidelines not subjective 
• Arts need to be juried 
• Public supporting or enjoying special event? 
• Who the vendors are at the event 
• Direct competition w/each other 
• Have synergy and work well with brick and mortar – venues—positive impact 
• Consider walk ability 
• We want people to walk – pedestrian friendly 
• How many people attending 
• If negative impact 
• Benefits to the community 
• PR benefit – national and international publicity 

o Whom does it benefit – the public, preferably 
o Appropriateness 

• Does it draw tourists? 
• Is the event bringing something new to community? 
• Economic impact 
 
Other 
• Reevaluate entire S.E. approval process 
• Encourage events 
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TOPIC: Process. 
TABLE 7 Wagon Wheel 
 
 
KEY QUESTION: 

What should go through the Special Event Process? 
 
Recurring 
• Recurring events 
• Anything that is once or twice a year. Events that don't occur too often or require a lot of resources. 

Perhaps events that are using city resources but are not city related (national events, non-city 
sponsored). 
 

Profit / Nonprofit 
• Events for profit 
 
Base on City fee or duration of event 
• Special events should go through Special Events Process if a certain dollar amount is required by the 

city, and or anything that competes with local businesses longer than 2 days a year. 
 
Public / Private Property 
• If public – yes go through Special Event Process 
• Public property should go through process including schools/church 
• Public property – yes 
• All public property events – yes 
• If they impede on public alley – walkway – yes 
• Everything on public should be processed 
• All “special events” on public property must go the City Council  
• Yes – public property – sidewalk 
• Sidewalk sales – all should be permitted no matter how long the business has been there – 

neighbors should sign off 
• Private property should not have to go through process 
• Private property should be able to do if they want 
• If private place uses their own space – it could still impact surrounding businesses/people 
• Private – depends on scale and contained 100% 
• All events held on public land should go through the special event process. 
• Anything being held on public property. 
• Events on private property should have a different review process. I don't think we should be as 

restrictive to events in private buildings or on private land but we should look at things like noise, 
parking 

• Activities that impact public property 
• Events that make use of public property.  Again, I would encourage as much flexibility as possible 

and make the process to apply easy.  We want to encourage, not discourage special events from 
happening. 
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Type of Special Event 
• Races should through event process 
• Runs, events organized by out of Townes, large food festival 
• University and local neighborhoods organization events. 
• Local farmers markets and local art and crafts 
• Grand opening, home tour, car sales should not, Christmas trees (pumpkin – not an “event”) 
• Music amplified 
• Neighborhood block party 
• Any retail should be examined very closely. If you give a special event to a retail event, you MUST 

consider the impact to any surrounding retail establishments already in place. A retail vendor should 
NOT be given preference to an EVENT that is a NEGATIVE impact to existing business and shows a 
bias. 

• Anything in a tent 
• Festivals, shows, food, sales of goods, demonstrations of services/crafts/art, farmers markets or 

parades. 
 
 
Impact based 
• Anything that affects businesses & neighborhoods 
• Yes – if it’s impacting business/neighborhood 
• Anything with large crowds of people for an extended period 
• All events that gather large crowds.  Either on an annual basis or event by event depending on 

where and how often events are thrown. 
• Events in which the city must be involved, police, firemen, other logical inspectors to insure the city 

will not be the subject of a law suit costing it money. 
• Events that happen once or twice a year should go through special events. 
• A specific set of parameters needs to be developed.  Suggest you look at Seattle's new event 

ordinance/plans for reference. 
• I think it is important to go through a screening process and to have a good working relationship 

with the city so both can work together in harmony.  The event promoter needs the city for??? 
• Events of a certain size 
• Events that will shut down roads, have alcohol at them, are controversial in nature, and will cause 

residents to be inconvenienced while using roadways 
 
All Special Events 
• Any event should go through process 
• ******All should be evaluated 
• “All relative” 
• Anything that serves the public at large.  
• All events and activities should go through the same Special Event process. 
• Any and all 
• I am not sure what the current process is and how difficult it is but I would think that all special 

events should go through it. 
• Most events 
• Any event that fits within the new definition of special events. 
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• I don't understand this. Shouldn't any event considered a "Special Event" go through the "Special 
Event Process"?? 

• High priority would be all that contain liquor, food and would affect traffic interference.  Maybe 
events that participates with more than 10 vendors.  Actually everyone should go through the 
process so that Scottsdale controls the attending audience. 

 
Other 
• All events should be approved, whether weekly, monthly or yearly. 
• It's important to keep the application process user-friendly in order to not discourage businesses 

and non-profits alike. 
• Don't know 
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SUBORDINATE QUESTION.  1: 
What events or activities, if any, do you think can happen without going through the 
Special Event Process? 

 
Public/Private Property 
• Private events 
• Private property can do what they want 
• Private property shouldn’t have to go through if they aren’t threatening existing businesses 
• Private property events should not have to unless its impacting neighbors – signed permission from 

neighbors 
• Private shouldn’t have to unless its impacting police/parking 
• Private (non permit) needs a clear definition 
• Private parties on private property. 
• Activities on private property and/or have an established permitting process already in place. 
• Private events held on private property that do not grossly & adversely affect the surrounding 

neighborhood/area. 
• Events in private parking lots if the whole event is self-contained, up to a certain number of people. 

Subject to neighbors not complaining, etc. 
• If the event is held on a public property that is managed by another government entity. For example 

- the properties managed by the school district would be under the control of the school system and 
its rules. They would not fall under Special Event Process, UNLESS the event falls outside the 
boundaries of the school property. 

• Parameters public vs. private 
 
Type of Event  
• Art Walk 
• Sports tournaments (soccer, baseball, etc.) might be an exception. 
• Arts and crafts, dance, street life music... 
• Girl scouts handing out cookies, 
• Church or school sponsored, I imagine. 
• Church events, farmers markets, 1 day events that promote traffic, and only happen once a year. 
• Private party, back yards, in store event open only to invited people thus a private party! 
• If outdoors, it would be personal family gatherings.  You also want Scottsdale to be a city friendly 

place to visit.  I could be contradicting myself but if an event is for profit (including non-profit 
charities) there should be a permit process. 

• Community events, city events, free events, volunteer/not for profit events, charity events, 
fitness/health events. Events that help people in one way or another with their daily lives. 

 
Recurring 
• Not events that happen every month 
• Recurring yearly 
• A weekly event I believe that is the same weekly, (Art or Farmers Market) and approved by the city 

should receive a yearly permit and not need to be considered a Special Event. 
• Events that are each week do not need a special event process. 
 
None 
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• *****None.  They should all have proper permits. 
• None as some might try to sneak through without the proper signage, preparation, etc. 
• Not sure 
• All as even events on private property could have noise and parking issues  ((this comment seems to 

indicate that all events should go through a process)) 
• I think all events should go through the special events process.  They still needs to be checks and 

balances.  A recurring event should have a simpler process if no changes to the event have been 
made and it will be run the same as in the past. 

• The process is pretty easy and user-friendly.  Seems like it makes sense to put as many 
events/activities through the process, so people know what's going on. 

 
Other 
• Case by case basis 
• Events of a certain size 
• Expansion of premises as long as no impact on others 
• Scottsdale Quarter – shutting down streets – shouldn’t have city involved in private property ((note 

that Scottsdale Quarter is unique as it has been issued a Conditional Use Permit which precludes the 
need for Special Event Permits.)) 

• Smaller gatherings.  Those with very minimal impact on traffic and public safety. 
• Ones that don't require coordination on city wide level 
• Don't know 
• They should adhere to code and sign guide lines designed by city or venue.  Pay an appropriate 

deposit. 
• Parking issues, clean up issues. 
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SUBORDINATE QUESTION.  2. 
Should there be different levels of approvals and permitting depending on the extent of a 
special event – a simple event, a more complex event. 
 
• Examples of Simple Events 

o Business expansion (sidewalk sale) 
o Street performer 
o Seasonal sales of pumpkins/trees/fireworks 
o Grand openings 
o Special auto sales (this is allowed today, allows a more festive appearance at 

automobile dealers – with balloons, banners, tents that are not otherwise 
allowed) 

o Home tours 
• Examples of More Complex Events 

o Races 
o Festivals 
o Markets 
o Art shows 
o Culinary events / Food / Dining experiences 
o Galas / Fund raisers 
o Business block parties on public property 

 
((BEGIN CAFÉ CONVERSATION INPUT FOR SUBORDINATE QUESTION NUMBER 2)) 
 
Levels 
• Need definition of special event – tiered option 
• Tiered approach for size of events 
• Tiered approach 
• Tiered approach – simple / complex – somewhere in between 
• Tier process is not good idea 
• Categories for different areas – Downtown 
• Unless it’s a retail event – competing with others 
• Nothing is exempt – but if its tiered, maybe reoccurring events would get through “easier” “quicker” 
 
Simple Events 
• Make is easier for these events 
• I am ok with list of “Examples of Simple Events” 
• Simple 
• Examples of Simple Events: Yes to business expansion (sidewalk sale) & street performer 
• Some simple event should notify neighbors because simple events may have impacts 
• If simple then not a Special Event? Or other kind 
• Street performer maybe 
• Special Auto Sales simple 
• As long as neighboring businesses ok, then process simple 
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• Street performers & business expansion (sidewalk sales-“tacky” cheapens area) need permits 
• Listed as “simple event” should not go through entire process 
• Simple events – no 
• Established events should be simplified 
• Sidewalk sales shouldn’t need permit if they don’t impede traffic 
• Home tours up shouldn’t – general consensus with head nods from group 
• Home tours, seasonal sales, balloons at dealerships, street performers – may need to still do city and 

area notification 
• Sign (walkers) twirlers – state law allows – not through event process 
 
Complex Events 
• Complex 
• Examples of More Complex Events: Yes to all listed above under facilitator discussion prompts 
• Larger/complex events should be evaluated harder 
• More complex – yes they should! 
• These need full Special Event review 
• Larger events involving more people should go through process. 
 
Not an Event 
• Realtor’s open house is not a Special Event 
• Fund raiser in a single-family residence is not a Special Event 
• Smaller ones shouldn’t need to (go through process) 
• Pop up tents retail are NOT special events 
 
Process 
• Make the process easy 
• Proactive process 
• User friendly for all 
• If 2 processes – don’t let one affect the other – both should be simple  
• Shouldn’t make it harder for events – complex events shouldn’t have “harder” process Vendors are 

not required to have a business license; if they conduct sales then the vendor must pay sales tax 
• Don’t limit or make the process too difficult, people won’t come, make the process easy and 

attractive 
• Who monitors local business support? Something that states neighbors support 
• Sidewalk sales – outreach to define sidewalk sales if impact neighbors 
• Impact to other businesses 
• Shouldn’t interfere with other entities 
• More scrutiny on the issuing of permits 
• Process shouldn’t evaluate “quality” of event 
• Permit fee 
• Limited to certain number of times they have a “special event” 
• Event not all year long 
• No blocking public access 
• If the bridge is assigned to accommodate special events, who must sign off on the event in regards 

of public access/emergency access, trolley? (Identify a responsible agency/party) 
• A Special Event producer should show, on the application, a list of all vendors 
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• Neighborhood input sheet – included in apps 
• Should be scrutinized more – businesses/parking/traffic 
• More than permitting process, maybe bidding 
 
Other comments 
• Parking meters 
• Adjacent (proximity language) to competitive market should be outlined  
• Reactive vs. proactive 
• Need good communications network 
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TOPIC: Special Events Downtown. 
TABLE 8 Saguaro 
 
* Indicates degree of repetition. 
 
 
KEY QUESTION.  1. 

Where in the Downtown are the best locations to hold Special Events? 
 
 *********************** Civic Center Mall 
 ***************** Canal/ Waterfront / Marshall Way Bridge / Soleri Bridge 
 ******* Loloma (turn into a park) 
 ****** Stadium 
 *** Scottsdale Road/Main Street 
 *** Depends on Scale/Size/duration/type 
 *** Anywhere that is Vacant 
 *** Anywhere Downtown 
 ** Old Town 
 ** Fashion Square Mall 
 ** 5th Avenue 
 ** Main Street 
 ** Vacant lots (where development has not yet occurred) 
 ** Parks 
 ** All Downtown Streets 
 * Fashion Square Parking Lot 
 * Bars/Restaurants 
 * Venue space next to Valley Ho  
 * Old Red Lobster location 
 * Events should be in the core, not the outer edge 
 * Where there is enough parking 
 * Marshall Way 
 * Museum 
 * Museum of the West 
 * Southbridge 
  Old town sidewalks 
  Downtown streets off Scottsdale Road 
  Roof tops 
  Parking garages 
 Soleri Bridge 
 Marshall Way Bridge 
 Main Street Plaza 
 Eldorado 
 Parking lot north of Scottsdale Fashion Square 
 Empty commercial spaces 
 The north side of Fashion Square is NOT a good location because no one travels 

beyond the mall 
 Not on canal/bridge-too congested 
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 Depends on scale/scope 
 Consider residential 
 Depends on the event, some locations couldn’t hold a Special Event 
 Event venues 
 Entertainment District Lot 
  Anywhere where people are not negatively affected! 
  Parking lots 
  The performing arts center 
  The contemporary museum 
 
Other 
• Should be more focused on families/millennials 
• We are venue challenged compared to other local cities 
• Any open public space that is safe to use and does NOT impact the existing businesses. If you have 

such an impact, then you MUST get the approval of those businesses PRIOR. 
• Not sure 
• Bring infill to these areas to help with the growth of the city, rather than hinder the local businesses 

by putting them in close proximity. 
• Old town needs to have more weekly things going on there.  We built a bridge for 9 million tax 

dollars that is for the arts!!  Yet some feel it should just be use to walk on only.  We need to use the 
bridge as it is being use each week for the arts.  People love going there and then shop or eat a meal 
in a place nearby.   It is a win or downtown. 

• I would say the Scottsdale Civic Center but the cost to hold an event there is a little expensive when 
producing an extensive advertising campaign.  Also, being that there is a Sunday event, Jan through 
March, I feel this is a loss of income for the city as there are no dates for a 3 day festival or weekend 
event. 
• Anywhere downtown and of course the Waterfront. Isn't this is what this area was built for? It is 

a huge draw for tourism and locals. 
• Any event should be able to be held at any venue if it is appropriate for the area. 
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KEY QUESTION.  2. 
Do Special Events enhance the Downtown, if yes, how? 

 
Vibrancy 
• **** Yes-crucial to vibrancy 
• Brings energy 
• Depends on the topic of the event and where it is 
• Merchants get exposure 
• Example-Prescott square-something every week 
• People watching 
• You want a reason to go DT 
• People want something new to do 
• Some of those people never would have come DT without that event drawing them 
• Promotes the area into a much more vibrant part of town 
• Encourages patronage 
• It is the center of our city 
• It gives a vibrancy that would not be there otherwise 
• Cultural enhancement and economic driver 
• Absolutely enhance downtown - as proven in many other cities. 

 
Less effective to enhance Downtown 
• ** Not if it affects businesses 
• Artisan Markets doesn’t  
• Super Bowl didn’t 
• Not the way they are being done now 
• I can’t think of anything that would attract visitors 
• Businesses alone don’t draw people 
• Double edged sword depending on the event 
• Theory-brings people to established shops 
• Reality-visitors don’t go into shops 
• I have no desire to visit the waterfront for dinner and see the same old crafts week after week. 

Frankly we don't eat there anymore as it just seems like the same old thing. I would go there more 
often if there was something new every week. That would make for a great dinner and interesting 
evening out. 

• If the event works with the environment. An open beer garden would be a POOR choice. That is 
something for the bar district. To place that in Downtown near the historic businesses or historic 
areas is improper and not acceptable. Events must work with the area. 

• Shows that are there every week  become more like flea markets and add nothing to our cities 
character, In fact they detract from it 

• Downtown is in decadence and resembles a ghost town more every day that goes by, so more than 
just events need to happen to enhance downtown. The bars and restaurants are packed, but the 
downtown has little to offer that demo. The Native American art and craft are of dated interest, 
cowboy art is dated, most of the stores in Old Town are dated and not in line with the hip and 
trendy hotels all over that area, the clubs, the restaurants. The "Art" galleries seldom can be 
categorized as such, they are crafts that were interesting 30 or 40 years ago. The boutiques offer 



PUBLIC OUTREACH PLAN AND REPORT 
Special Events Ordinance Update - 6-TA-2015 

 

  P a g e  | 71 

drab and dated clothing, same with jewelry. The stores smell musty and the layout is not very 
appealing. No special event can really change that. 

 
Age specific 
• Millennials like special events 
• Need to attract all ages, not just the older generation 

 
Draw people in 
• They draw people to downtown Scottsdale from other areas and encourage people to wander 

through Old Town. We want to keep Old Town vibrant -it is our jewel. 
• Bringing customers to our destination 
• They bring visitors to an area that desperately needs the business 
• Draws community together...all the jewelry shops are overwhelming. It's nice to have the diversity 

and different interests being met. 
• People can see different areas they aren't familiar with. 
• Brings people to hotels and local businesses 
• It brings people from other parts of Scottsdale, other parts of the state to share their time and 

money.  Give us all an opportunity to know our city better. 
• Brings residents and tourist in. Increases revenue 
• They bring visitors who spend money 
• They bring more people to the area that might spend money in the shops and businesses 
• Revenue to the city and all businesses 
• They bring people to the area that might not ever go there 
• Not only do special events held downtown bring you into the downtown area to remind you that 

there is a downtown (urban sprawl helps us forget) but it also focuses on what can be accomplished 
in an urban area. It really helps put people together in a smaller surface area. 

 
Method 
• Speak to city’s culture 
• If planned properly, then yes 
• Depends on how Special event is defined.  If it’s a true special event (2-3 days) then yes 
• Reoccurring/private business then No 
• Needs to benefit businesses in that area 
• Maybe in a designated area that makes sense 
• Should be more signature 
• Short term and fair price to market 
• Culinary Festival and Art Walk are good 
• Tourism is a key factor 
• Brands Scottsdale 
• They benefit but the locations need to be considered 
• Activate in the summer 
• Enhance - If they don’t compete with businesses long term 
• Plus, those areas are just darned beautiful. 
• They also offer the city a way to showcase what it has done to redevelop those areas. 
• By creating a positive image, promotional and economic impact to Scottsdale and local businesses. 
• It provides a festive environment which improves the overall view of the downtown experience 
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• If the right event is offered to the demographic that frequents downtown it would enhance greatly. 
• By supporting the assets in which are already in place (Other merchants) and not hurting the welfare 

of the community by its involvement 
• The Art Festival, Food Festival, Native Trails are all associated with Downtown 
• Downtown has transformed into a true live work play environment.  There are many things to do for 

those craving to do them.  The more options given to people who are now living in downtown, or 
those visiting for a few hours or a few weeks, the better.  Options are what successful Downtowns 
are built on. 

• If you allow good quality events, you build a trust level with patrons to keep bringing them back into 
your community. 

 
Other 
• Some could and others may not. Depends on the expense and safety aspects. 
• People attending the special event shop and eat at the adjacent stores/restaurants.  I moved here 4 

years ago and really discovered the downtown area after attending a special event. 
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KEY QUSTION.  3. 
Do you see the Downtown having more Special Events over time?  Less?  About the same 
number of events? 

 
More 
• ******************** More 
• More,-it brings people here for a longer duration 
• We need more promoters to come here for potential of more events 
• Hopefully more and a variety. We should promote the opportunity so we have a larger variety of 

events. 
• The more the better!! 
• Quantity depends on impact and type of event. 
 
About the Same 
• ****** Same 
• Same to more if they are short term 
• Probably the same.  If more are added, I'd say a few but it is important to keep it a variety 

and not all the same themes. 
 
Less 
• Less 
• Less unless really special and event entertainment 
• Less-Because we will define what a special event is and half of what we have now will go away 
 
Other 
• Quality over quantity 
• Brings the city more money 
• Brings in tourists 
• Depends who is on city council 
• We’d like more but with the fight that’s going on now, we will probably see less 
• The city doesn’t listen to merchants so one lady left 
• Coordinate downtown events with trollies to parking areas. 
• If the events work with the environment, you will get more of them. Work against them, you only 

create animosity and drive away the public. 
• That would be up to The City. But I would encourage better, newer and more hip business in there 

before to revamp the area and make sure there is good synergy between the events and the 
merchandise offered. No more bars and restaurants please, we have that dialed in. More stores 
boutiques, no more tattoo parlors please. 

• The location affects my participation. 
• It is at the liberty of the community....if the merchants and residents have a say, I believe there will 

be same.  People to open businesses and become fixtures in our economy, they should become a 
fully licensed and regulated business like all of the merchants. 

• I think the art/farmer markets should be a weekly event, people love them and come week after 
week to buy, visit and enjoy Scottsdale and its surrounding. This  revenue for the city. 
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• As the population grows, the condos, townhomes, and apartments fill, and the mall expands to its 
full footprint, thousands of more people will crave additional and exciting events to go to. We 
should continue to make Downtown vibrant. 

• I could see more events if indoor space is acquired. It seems Arizonans really do believe that 
summer is "winter" and we feel secluded in our homes. With our weather, there should be 
weekly/monthly opportunities to get out, mingle, do things, be busy and feel free to get outside the 
house even when it's 115. 
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KEY QUESTION.  4. 
Are there events that you think should be special to Downtown and only allowed in this 
area of the community?  For example:  street performers, living statue, singing cowboy, 
magician, clown, painter…? 

 
Yes, Comments 
• *** Yes 
• Yes, there are events that should be special to Downtown only. 
• * Street performers: 

o Live statue 
o Singing cowboy 
o Magician 
o Clown 
o No artists 

• Street festivals 
• Grand Prix 
• Parada 
• Art Walk 
• Artist – galleries short term already do this 
• Need to look at Waterfront – must grow this 
• Consider aesthetics of business alley 
• Certain events are more suited for Downtown 
• Don’t put a limitation on the top of events 
• They should be anywhere in the City of Scottsdale 
• People don’t care where the event is as long as the parameters are defined 
• I think that is the best area suited for these types of artists. 
• All the ones you mention (within the question) would be what I think should be limited to the 

downtown area -- it's really about tourism in that area. 
• I think that street performers, living statues, the singing cowboy, magicians, clowns and painters 

should be allowed to perform unimpeded by the city. 
• I do think that old town Scottsdale has a special theme and atmosphere that should be maintained. 

Things that could be distracting and disruptive in other areas are cool and quaint in old-town 
streets. 

• The 'most Western town' must be held to heart. So any event must work with that. So no 
improvisational theater, more singing cowboys. The event must match the environment. 

• Hmmm....good question. I think it works be worth giving it a try! 
• I think more events should be spread out to additional areas of Scottsdale. 
• I think you have to look at what is doing well and how is going there. The older money has been 

lured to North Scottsdale and the mall. Look around you, do you think these people want clowns, 
singing cowboys and living statues? I have a kid and all my friends’ area families but we don't like 
any of that stuff! Most people have an eye for quality even if they are young or if they have families. 
Musicians: yes. Painters: Yes. Singers: Yes. No graffiti, no chalk painters -keep it tasteful and raise 
the bar on quality. When I think Scottsdale I think Sleek. I don't think cowboy and clowns. 

• Yes, they are all good, including the carriages and horses, add a lot to the ambiance and character. 
• All of the above. Downtown is why visitors are here. Look at the rent in Downtown. They can charge 

that amount because of the city life that Downtown offers. The people up North can keep their pink 
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stucco houses and desert landscaping to themselves. Downtown is where the action is and where is 
should stay. 

• In addition to the fine galleries, I feel it is important to keep the "Art Walk" as your main attraction, 
get behind the galleries and promote as your number one Signature special attraction.  Your 
performers sound great but with all the galleries, it could be unfair to allow painters to just set up 
and feed off the galleries unless it is the galleries that are bringing in the patainers (?). 

• Personally, I enjoy the arts festival as one of the many special events. I think if you were to keep 
certain special events in downtown, keep to the idea of what Scottsdale is known for...think 
culinary, think artsy, think cowboy/southwestern, think upscale/trendy, think money (tourism and 
big spenders). 

• Yes, to a degree, but also, there are other surrounding areas also that could benefit. 
• No clowns.  lol   They scare me  All of the others are fine. 
• All depends on cost, safety, 
 
No, Comments 
• **** No 
• No.  I think those listed are natural to the downtown but should not be limited.  If Craig Jackson 

wants a singing Cowboy, there cannot be an ordinance denying it. 
• No.  The entire City should be treated the same and be able to present what the community 

desires/demands. 
• All of these events should be able to be everywhere in the community.  This includes the business 

areas too. 
• Can't think of anything special 
• Not familiar with all suitable venues available 
• Events could be staged around public arts installations 
 
 
 
 
 

END CAFÉ CONVERSATION NOTES 
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CONCEPT REVIEW 
The second set of meetings, three in total, was held on November 12, 2015 and November 13, 2015.  
The purpose of these meetings was to present for review the Special Event Ordinance concepts which 
resulted from the Community Café Conversations. 
 
The meeting was held in an open house walk-through format with stations that identified key concepts.  
Staff was available to help the participants with any questions and to review the community input. 
 
The following pages, immediately after the sign-in sheets, contain the same poster board displays that 
were presented in the Concept Open House meetings.  The participant were instructed to mark items on 
the board which they agreed with – the degree of agreement is indicated in these notes, the number 
indicates how many participants agreed with an item and the percentage corresponds to the percent of 
total participants that agreed with an item.  Statements that were provided by the participants are also 
shown on the following sheets. 
 
Summary - Concept Open House Meetings 
November 12, 2015  midday  evening November 13, 2015 – morning 
Number of attendees: 21 7 5 TOTAL:  33 
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Concept Open House- Table Topic: Importance to the Community 
 

Importance and Benefits to Scottsdale 
 
Events should add vibrancy to the community 

Vibrancy Responses Percent of Attendees 
• Adds value to our citizens, residents, business 

owners, and visitors 
21 64% 

• Should create energetic and spontaneous 
experiences 

20 61% 

• Should create an identity for Scottsdale 21 64% 
• Brings a lively atmosphere 20 61% 
• Engages and enriches our Scottsdale community 19 58% 

 
Economic 
• Continue to embrace events as there is competition with other cities 

Responses Percent of Attendees 
18 55% 

 
Tourism Draw 
• Events contribute to tourism through visitor attraction = 23 = 70% 

Responses Percent of Attendees 
23 70% 

 
Activates the Community 

Activates Responses Percent of Attendees 
• Events provide activities that the community 

seeks out for things to do 
21 64% 

• Provides local nearby activities for those in the 
community 

17 52% 
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Showcase Scottsdale 
Showcase Responses Percent of Attendees 

• Events should be reflective of the community 
values 

9 27% 

• Events should promote Scottsdale in a positive 
manner 

21 64% 

• Events can provide a unique experience, 
reminiscent of Scottsdale’s history, both past and 
present 

16 48% 

 
CONCEPT OPEN HOUSE PARTICIPANT COMMENTS: 
• Events add vibrancy, interest and economic benefits to our City 
• Events often provide economic value to citizens, visitors AND BUSINESES 
• Important to consider and respect economic impact to brick & mortar 
• Doesn’t TDB already define “Signature Events” based on bed nights? 
• Events draw both residents & visitors to our city.  They generate revenue and put Scottsdale in a 

good light.  They should be allowed to occur easily 
• Events should not compete with businesses or take parking space from business 
• To highlight our culture to visitors 
• Who defines community values?  Promote Scottsdale – Yes! Unique good, but required maybe not 
• Events are what is exciting 
• “Events” can provide a unique past, present, and future 
• Events are events If they are truly special then the brick & mortar should not be a factor.  Parking is 

an everyday problem.  Fix the problem.  Don’t turn away events. 
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Concept Open House- Table Topic: What is a Special Event 
 

Defining Special Events  
 
Special Event:  

Defining Responses Percent of Attendees 
• May occur on public or private property 16 48% 
• Is a short term activity which adds vibrancy and 

attracts people to an occurrence 
20 61% 

• Occurs outside 8 24% 
• May occur inside a building- if it’s not the primary 

use, must adhere to event regulations (ex. Airport 
hangars) 

17 52% 

• Is unique 19 58% 
 
The City should create a defined City Signature event.  Some suggested criteria includes: 

Defining City Signature Event Responses Percent of Attendees 
• Annual tradition created through time 17 52% 
• Open to the public 17 52% 
• Brings a unique experience to Scottsdale 18 55% 
• Draws large crowds 10 30% 
• Reflective of Scottsdale and the community 14 42% 
• Examples might include:   

o Parada Del Sol Parade 12 36% 
o Art Walk 14 42% 
o Golf Tournament- Waste Management Open 13 39% 
o Hashknife 10 30% 
o Mighty Mud Mania 10 30% 
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The City should create a separate definition for a recurring event. = 18 = 55% 
Responses Percent of Attendees 

18 55% 
 
CONCEPT OPEN HOUSE PARTICIPANT COMMENTS: 
Special Events 
• A “Special event” is not a private for profit “business” operation on “public property to the 

detriment of existing brick and mortars!!! 
• First and foremost, define the event’s central theme or function..is it retail?  Then it’s a 

business…not an event. 
• A special event can occur outside or inside 
• No defined city signature events.  Events are important to Scottsdale and all events should be given 

love.  Can create tiers of benefits but don’t grandfather anyone in who are exempt from certain 
processes/regulations. 

• Events are businesses but they do not need to be retail oriented.  Do not have them compete with 
existing businesses such as 22 vendors selling jewelry.  Scottsdale has jewelry stores.  This is just an 
example. 

 
Signature event 
• How many years of annual participation to be considered a signature event? 
• With the signature designation, what does that mean for an event?  Benefits? 
• Our definition of special event should be broad and not limiting.  We should be a city that 

encourages events and not limits them. 
 
Unspecified 
• Functions that are unique experiences for residents and guests 
• All events are businesses, or run by them – be cautious of not allowing an event to be a business 
• A special event cannot be a part time business! 
• Events can be a short term or long term – What is considered “short term”? 
• There should be different consideration for city funded events i.e. Art Walk. 
• It is not as important to focus on what is unique about the city as much as to focus on the 

experience.  If the experience is awesome, the uniqueness will come thru. 
 
Other 
• Why is a permit required for an activity on private property? 
• What is a “large” crowd? 
• Events are all businesses, in one way or another.  That is ok.  
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Concept Open House- Table Topic: Review of Special Events 
 

Criteria for Reviewing Special Events 
• City image, values, and character are maintained or enhanced 

Responses Percent of Attendees 
5 15% 

 
• Public safety requirements are satisfied 

Responses Percent of Attendees 
1 3% 

 
Public Safety Requirements Responses Percent of Attendees 

o Security- traffic control, crowd management 18 55% 
o Liquor- liquor control and management 20 61% 
o Fire Codes- entries and exits, medical services, 

propane use and cooking 
20 61% 

o Emergency access 18 55% 
o Past compliance with other events 15 45% 
o Barricades- traffic control and alternative 

available routes 
17 52% 

o Accessibility parking and access routes 16 48% 
o Transportation-safety of vehicular movement, 

traffic detours, accessibility for all properties 
16 48% 

o Street and alley closures- alternative routes, both 
vehicle and pedestrian access solutions 

17 52% 

o Sidewalk closures- alternative access paths 14 42% 
 
  



PUBLIC OUTREACH PLAN AND REPORT 
Special Events Ordinance Update - 6-TA-2015 

 

  P a g e  | 90 

• Neighborhood and Business Impacts 
Impacts Responses Percent of Attendees 

• Sound (outside amplification)- establish volume 
levels, distances, daytime v. nighttime allowances 
and time restrictions. Placement of stage 
locations and speaker quantities and orientations 

20 61% 

• Parking plan for on site, off site, handicap, valet 17 52% 
• Notification plan for those within an established 

distance or an expanded area based upon event 
15 45% 

• Signage plan which addresses identification signs, 
sponsor signs, directional signs, traffic control 
signs 

13 39% 

• Fencing plan 13 39% 
• Refuse plan 16 48% 
• Layout of event items – generators, temporary 

toilets 
16 48% 

• Lighting proposal 15 45% 
• Street closures 1 3% 

o On a local street on a small block – input 
required from business owners adjacent to 
the event footprint and the area beyond  
barricades along the same street 

15 45% 

o Create a Full day closure requirement 10 30% 
o Create a Half day closure requirement 12 36% 
o On a major street –  limit the number of days 

that it can be closed each year 
9 27% 

o Closures with multiple streets as part of a 
racing event – notification required 

15 45% 

o A City Signature event- notification required 13 39% 
o Street closures should be evaluated based 

upon street use – local, area, or city-wide 
11 33% 

o Street closures should not be long term or 
detrimental to local businesses or residents 

16 48% 

 
 
CONCEPT OPEN HOUSE PARTICIPANT COMMENTS: 
• Better Recycling 
• Recycle Plan/ 
• Does recycling separation become a part of Refuse Plans? 
• WestWorld outside generators are major noise to area condos 
• Increase notice to ¼ mile (sound carries) and all tenants not just owners 
• Public safety and neighborhood impacts deserve more attention 
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• Emergency access should be defined in conj with emergency services i.e. – does fire actually use 
Marshall Way bridge? 

• Requirements should be determined based on size of event – large and small 
• Street closures should NOT require 100% buy-in from nearby businesses.  Maybe 75 – 90%. 
• Full or partial street closure must require all impacted businesses and property owners to approve it 
• With full- and half-day “requirements”, does this mean that process is different based on length of 

closure? 
• What are we doing about “Root Cause” parking shortage? 
• Are these requirements necessary for all events – large or small? 
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Concept Open House- Table Topic: Types of Special Events 
 

Types of Special Events 
Events in Scottsdale are welcome – each evaluated on its own merits, being compliant with public 
safety and considerate of neighborhood and/or business impacts. 

Examples of special events include: 

Example Responses Percent of Attendees 
o Art 16 48% 
o Music 17 52% 
o Entertainment 15 45% 
o Performances 15 45% 
o Exhibitions 14 42% 
o Sporting/athletic 14 42% 
o Fairs & festivals 18 55% 
o Large Business Grand openings 7 21% 
o Haunted Houses 12 36% 
o Parades 18 55% 
o Carnivals 14 42% 
o Fundraisers & Galas 16 48% 
o Vehicle Shows & Auctions  18 55% 

 
 
There are some events that are better defined as activities. Some examples include: 

Activities Responses Percent of Attendees 
• Recurring events.  Those that happen weekly such 

as markets 
9 27% 

• Vendor driven with retail sales such as farmer’s 
markets, art markets, food trucks, etc. 

10 30% 

• Small business grand openings 13 39% 
• Business extensions 4 12% 
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Activities (Continued) Responses Percent of Attendees 
• Home & Garden Tours 8 24% 
• Private parties at residential homes 8 24% 
• Realtor’s open houses 10 30% 
• Seasonal sales 9 27% 

o Autos sales 9 27% 
o Fireworks sales 6 18% 
o Pumpkin Lots (sales) 13 39% 
o Tree Lots (sales) 13 39% 

 
CONCEPT OPEN HOUSE PARTICIPANT COMMENTS: 
• Art should be 2 categories/retail and not 
• Art needs categorization Retail based vs non-retail 
• “Art” needs definition based on current hot issue – not just consecutive retail 
• If we define art events as two categories, “retail” or “nonretail”, all events need same consideration. 
• NO vendor driven retail sales 
• Farmer/art/food markets are critical to community. 
• If business extension utilize public property, should receive more scrutiny 
• Concerts that extend beyond premise = event 
• Street performers = activity 
• Continuously repeating events ARE NOT events 
• Why should permits be required for activities on PRIVATE property? 
• Small, reoccurring “events” should be based on size, scope and duration.  We should make process 

easy for all events but esp. (especially) small ones. 
• I agree that event “types’ can be either “activity” – verb - based or “conceptual” – noun.  So both 

types make sense to me! 
• I have concerns including tree lots, auto sales, private parties as activities to be supported. 
• Exhibitions = activity 
• I have experienced problems with bars that close streets to expand their business, several days and 

or on special holidays thought out the year.  It was disruptive to the street and business. 
• Difficult to give feedback without knowing the definition of activity versus event.  What are the 

implications? 
• Why are we distinguishing small business grand opening as “activity”…and large business grand 

opening as “special”? 
• Parada a defining, but decreasing, special event. 
• WMO still has the major draw – not tired – yet. 
• My experience of special events mainly revolve around “RockBar” having 3 to 4 “special events” a 

week.  In reviewing all of these boards, I find very little direction/feedback of issues that actually 
address the concerns/issues of this type of “special event” that RockBar apply for. 
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Concept Open House- Table Topic: Areas of Special Events 
 

Areas for Special Events 
 

Most areas within City boundaries are seen as potential locations for events based upon the event.  
Suggested locations include: 

Locations Within the Community 

Downtown Locations Responses Percent of Attendees 
o Civic Center Mall 22 67% 
o Old Town 18 55% 
o Waterfront area 17 52% 
o Scottsdale Stadium 15 42% 
o Marshall Way Bridge 11 33% 
o Streets 10 33% 
o 5th Avenue 12 36% 
o Loloma parking lot 11 33% 
o Marshall Way 10 30% 
o Museum of Contemporary Art 14 42% 
o Museum of the West 14 42% 

 
Other Locations Responses Percent of Attendees 

• City Parks 14 42% 
• WestWorld 17 52% 
• Sky Song 13 39% 
• Indian Bend Wash 14 42% 
• McDowell Road 10 30% 
• McDowell Sonoran Preserve 10 30% 
• Vacant lots 13 39% 
• Airpark area 10 30% 
• Former car dealerships 10 30% 
• Scottsdale Sports Complex 10 30% 
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Other Locations (Continued) Responses Percent of Attendees 
• City Streets 9 27% 
• Salt River Pima Indian Community (in cooperation 

with) 
7 21% 

• Scottsdale Quarter 8 24% 
• Churches 5 15% 
• Residential homes limited to: 4 12% 

o Home tours 4 12% 
o Historical tours 4 12% 
o Equestrian facilities & ranches 4 12% 

 
Locations within the Community to Not Have Events: 
 
• Residential properties (outside yards) should not be used as a commercial event venue. This would 

include ticketed events, open to the public, attendance exceeding a certain number 
Responses Percent of Attendees 

13 39% 

 
CONCEPT OPEN HOUSE PARTICIPANT COMMENTS: 
• Anywhere in Scottsdale 
• Anywhere in Scottsdale that works 
• Anywhere should be considered 
• Anywhere within permit limitations seems more appropriate. 
• I would check yes on all locations if there are limits and types in business areas 
• All but Preserve (except for limitations as defined by ordinance) 
• I would avoid the Preserve as an area for Special Events 
• Location for events:  Center for the Performing Arts 
• City Parks? 
• Why do HOA (Home Owners Associations) have to get permits…invasion of privacy! 
• Why “former car dealers” only…any empty business space (i.e. The old Basha’s on McDowell sat 

empty for years) 
• A list excludes many potential opps – hotels, new venues, restaurants, etc. 
• The issue of special events at private business is not addressed here 
• Drop “Mall” 
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Concept Open House- Table Topic: Timing 
 

Duration and Frequency of Events 
Frequency  
 

Characteristics Responses Percent of Attendees 
• Limit the number of event days per calendar year 1 3% 
• Limitations based upon an individual property 4 12% 
• Limitations based upon the event (i.e. farmer’s 

market that uses multiple properties) 
9 27% 

• Limitations on vendor driven events 9 27% 
• Limits on business extensions using public 

property 
14 42% 

• Businesses allowed to do extensions at main 
holidays without counting towards total 

0 - 
(across the board agreement, no one agreed 

with extensions on main holidays not counting 
towards total) 

• Current allowed maximum event days per 
calendar year 

0 - 
(across the board agreement, no one agreed 

with the existing allowance) 
 
Do not limit the number of event days per calendar year. = 9 = 27% 
 

Characteristics Responses Percent of Attendees 
• No limits during summer months 10 30% 
• No limits during spring training if associated with 

spring training 
9 27% 

• No limits – focus should be on quality events 
rather than quantity 

14 42% 

• No limits if not retail/vendor driven 4 12% 
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Create a process for considering events that extend beyond the allowed number of days. = 4 = 12% 
 

Responses Percent of Attendees 
4 12% 

 
Duration 

Characteristics Responses Percent of Attendees 
• Do not limit duration of events- based upon event 

request 
9 27% 

• Cannot exceed 30 consecutive event days – 
current ordinance limit 

1 3% 

• Cannot exceed 14 consecutive event days – 
maximum of 2 weeks 

7 21% 

 
CONCEPT OPEN HOUSE PARTICIPANT COMMENTS: 
• An event is not an event if it exceeds 7 days per year. 
• Duration B1 This would not be an event 
• #5 “Business” i.e. bars using public alleys should be limited and charged market rate per square foot 
• What are main holidays? Define. 
• 48 days is TOO MANDY days per applicant 
• If event days are limited – this would also apply to Art Walk 
• Event definition must be short – day or 2 or 3X per year – When you get into “Frequency”; not an 

event 
• Art Walk is Totally different from Bridge!  Not impactful on anything! 
• Get rid of that 48 day maximum to 7! 
• A Special Event should not be more than one week in duration. 
• How does an event 40 days/yr. affect “public safety” (on Marshall Way Bridge) differently than 40 

different events? 
• Short term event 2-3 days.  Twice per; year per applicant. 
• An event that impacts the neighborhood should be limited, perhaps 7 days/yr. No limit if no impact 

– such as Art Walk. 
• This does not address a biz applying for 1 special event but having 12 separate events at different 

times in the month.  IE paying 1 fee for many different events 
• No limitations ok 
• Long term brings us right back to where we are now!! 
• All events need to follow same rules.  i.e. Ar(t) Walk and Art Market, Farmers Market, Food Trucks 
• Art Walk is not exempt from following the rules 
• If an event occurs 48X per year, it is a business not an event, e.g. farmers market, art walk.  They 

should have to comply w/biz regs.  Max # of events should be 3-4/yr. 
• Prefer max of 14 consecutive event days – should cover 99% of events 
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• 1-7 days is a ‘special event’ 
• 7 month long Artisan Market is a private – for profit business!!! 
• If event days are li9mited, have a process that allows people to apply for an extension. 
• Limit # of days per calendar year. 
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Concept Open House- Table Topic: Process 
 

Processes for Special Events 
Events should be processed differently based upon the size, scope, complexity, simplicity, 
public property use, or private property use.  Separate special events into levels. 
 

Responses Percent of Attendees 
2 6% 

 
Level 1 – Major special events that require a permit 
• Establish characteristics  which may include: 

Characteristics Responses Percent of Attendees 
• Requires Special Events Team meeting with 

event applicant 
18 55% 

• Attendance levels 13 39% 
• Closure of streets, alleys, parking lots 517 52% 
• Use of public or private property 15 45% 
• Activity that requires a liquor license 17 52% 
• Outdoor sound amplification & performances 18 55% 

 
Level 2 – Minor special events that require a permit 
• Establish characteristics  which may include: 

Characteristics Responses Percent of Attendees 
• Requires Special Events Team review but not a 

formal team meeting with event applicant 
6 18% 

• Attendance levels 9 27% 
• Use of public or private property 9 27% 
• Activity that requires a liquor license 8 24% 
• Outdoor sound amplification & performances 11 33% 
• A repeat or recurring Level 1 event that has 

previously been approved and had no 
3 9% 
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community complaints 
 
Level 3 – Temporary activities that require a staff approval 

• Establish characteristics  which may include: 
Characteristics Responses Percent of Attendees 

• These events repeat or recur, are routine in 
nature and, rarely result in safety or welfare 
impacts and require review without full Special 
Event Team involvement 

3 9% 

• Duration and time of event (daytime v. 
nighttime) 

4 12% 

• Timing coincides with daytime or retail business 
hours 

4 12% 

• Attendance levels 2 6% 
• Use of private property 2 6% 
• No liquor license involved 1 12% 
• No outdoor sound amplification by live bands or 

celebrity /known DJ’s 
2 6% 

• Use of pre-recorded music with established 
volume levels 

5 15% 

Examples include:   
 Small activities in shopping centers 3 9% 
 Small business extensions 0 0% 
 Craft fairs on private property 2 6% 
 Fireworks sales 3 9% 
 Sidewalk sales 5 15% 
 Christmas tree sales 6 18% 
 Pumpkin sales 6 18% 
 Special vehicle sales 2 6% 

 
Level 4 - Happenings allowed with compliance to specific criteria 

• Establish criteria and characteristics  which may include: 
Characteristics Responses Percent of Attendees 

Activities that are routine and have minimal impacts 
allowed by right.  No review by Special Event Team 

6 18% 

Examples include:   
• Small grand openings 10 30% 
• Home tours 13 39% 
• Street performers 13 39% 
• Amplified entertainment inside businesses at 

designated holidays (NYE, St. Patty’s, July 4th) 
10 30% 

 
Improve Existing Notification Process for Special Events.  Improvement examples may include: 
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Action Responses Percent of Attendees 

Applicant provides neighborhood 
notice of an approved event at least 
one week prior to the event 

11 33% 

For Downtown events, notification 
could be emailed to designated 
Downtown contacts 

11 33% 

In Downtown, require possible street 
signage in advance of street closures 
for added notification 

15 45% 

 
CONCEPT OPEN HOUSE PARTICIPANT COMMENTS: 
Levels 
• Do we need to involve Special Events Team in Levels 3 & 4? Is there no other city staff? 
• A Level 1 should not be reduced to Level 2 just because it happens more than once. 
• Clear definitions of the 4 levels.  Should get more detailed as you go from 1 to 4 
• Difference between “major” and “minor” events? 
• All events need to follow same guidelines.  Yes! 
• Like event tier process to simplify for some events 
• Very confusing!!! 
• Difficult to give input to this.  To vague and unorganized 
• Love the idea of processing events differently based on size and scope.  Agree that major events 

need to go thru most of these items and we should have less req. for small events.  This format 
doesn’t allow to help define what types of events require what.  Think this board needs to be 
reworked. 

• Eliminate major and minor?  If you separate events into levels, require very specific characteristics 
(i.3. attendance b/2 100-100, 101 – 10,000, 10,001+) 

• Another criteria should be # of days 
• Process:  - Very vague and confusing 
• Greater than 1 week where business exist for notice to avoid “sales” conflict 
Notification 
• Do improve notification process 
• Give a month notice before event 
• Notifications need to be followed up.  In the past 2 or 3 neighbors were notified and city approved 

event when 98% of street did not know about it. 
• Downtown notification for large/medium events mailed to residents/businesses 
• Notification process not needed 
Complaints 
• Past complaints need to be verified if event is going to continue 
• Community complaints from business should not be able to affect only one event 
• Community complaints should be weighed as much as community support 
Fees 
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• There must be an appropriate charge for use of public property.  It cannot be free for an event that 
closes a street or alley or uses a bridge or public space.  Market rate charge is reasonable. 
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Concept Open House- Table Topic: Special Events Downtown 
 

Downtown Special Events 
 
Events bring energy and vibrancy to Downtown. 

 
Action Responses Percent of Attendees 

Keep established events such as Art 
Walk and Parada del Sol Parade 

22 67% 

Have events that are special to 
Downtown only 

13 39% 

Encourage and allow animation in the 
Downtown area such as street 
performers 

17 52% 

Create pedestrian friendly events to 
encourage walkability in Downtown 

23 70% 

 
Number of events in Downtown. 
 

Action Responses Percent of Attendees 
Have more 14 42% 
Have less 4 12% 
Have about the same 0 0% 
Focus on quality and not quantity 23 70% 

 
Establish a Waterfront event management plan that is the responsibility of either City staff or a 
separate entity for implementation (ex. Civic Center is managed by the Scottsdale Cultural Council on 
behalf of the City). 
 

Responses Percent of Attendees 
10 30% 
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Types of events are important to evaluate so as not to compete directly with merchants long term. 
 

Responses Percent of Attendees 
10 30% 

 
CONCEPT OPEN HOUSE PARTICIPANT COMMENTS: 
Waterfront Events 
• No events on Waterfront 
• NO Waterfront management NO Waterfront events 
• No events on Waterfront 
• The Waterfront was designed with lighting, electrical, etc.…USE IT!! 
• Lots of events on Waterfront 
• Waterfront was built for events.  It’s a great space should be used nonstop. 
• Waterfront Mgmt Plan is a GREAT idea.  It is the only place with controversy. 
• Definitely create a distinct Waterfront event management plan 
Other 
• This all depends on the types of events we do not need more retail events 
• Difficult to stress events be held in downtown only – difficult access, lack of parking, public trans. 
• Clarify where “Downtown” is… 
• All events must be treated equally – dependent on venue 
• NO long term 7 month venue i.3. Artisan Markets!!! 
 
 
 

END CONCEPT OPEN HOUSE NOTES  
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ROUGH DRAFT OUTLINE COMMUNITY INVOLVEMENT 
The third set of meetings, three in total, was held on December 8, 2015.  The purpose of these meetings 
was to review a Rough Draft Outline containing concepts for the Special Event Ordinance.  These 
concepts built upon the information and dialogue of the Community Café Conversations and Concept 
Review Open House meetings. 
 
This meeting was held with a presentation of the concept draft outline elements followed by a 
facilitated dialogue focusing on each element of the outline.  A two-page hand out was provided to the 
participants.  This document contained concepts in bullet format for discussion. 
 
The following pages, immediately following the sign-in sheets and rough draft outline titled “Special 
Events Ordinance Outline *** WORKING DRAFT FOR PUBLIC OUTREACH***”, contain the scribed 
notes taken during the meetings. 
 
Summary Draft Concept Review Open House Meeting 
December 8, 2015 –  morning midday  evening 
Number of attendees: 3 11 13 TOTAL:  27 
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Special Events Ordinance Outline  

***WORKING DRAFT FOR PUBLIC OUTREACH*** 

The City of Scottsdale is updating its special events regulations to encourage safe and successful special 
events that create a minimal impact on the communities surrounding the special events. The following key 
points for the updated ordinance were shaped by direction from City Council, input from public meetings, 
residents, the business community, including special event producers, best practices from other cities and 
through reviewing other Scottsdale ordinances and plans. Terms that need to be clearly defined are 
underlined below. 
 
GUIDING PRINCIPLES 
Special events in Scottsdale should be:  

• Beneficial to the city’s economy AND/OR provide activities for visitors AND/OR 
provide opportunities for community residents to interact and build memories   

AND 

• Well-planned, organized and successful, AND 
• Consistent with Scottsdale’s vibrant, attractive atmosphere and image, AND 
• Considerate of impacts on residential and business neighborhoods, AND 
• Protective of public health, safety, and welfare 

SCOPE AND LOCATION 

• Applies to any special event within the City of Scottsdale.  
• Other more-specific regulations apply to special events occurring at specific city facilities such as city parks, canal 

banks, WestWorld, Scottsdale Stadium, Scottsdale Civic Center Mall, Scottsdale McDowell Sonoran Preserve, 
etc.  

• The ordinance will not apply if otherwise regulated by federal or state law, or a separate city ordinance. 

SPECIAL EVENTS 

• “Special events” are organized temporary activities that may impact others because they vary from the normal 
activities that occur at that location. Examples of special events include: carnivals, concerts, festivals, fine art 
and fashion shows, fundraisers, haunted houses, parades, performances, races, tournaments, tours, and vehicle 
shows. This would also include indoor special events held in warehouses or airport hangers.  

• The level of regulation should be consistent with the level of impact that the special event has on others.  
• Recognize that some special events have a special status within the community (signature event), and are 

entitled to priority status, including established dates, over other events. A list of signature events would be 
approved by the City Council. Examples include ArtWalk and Parada del Sol.  

• Performances, either amplified or live, would be allowed as part of an approved special event. 

DURATION & FREQUENCY 

• Scottsdale currently limits both the length (30 days) and the recurrence of special events (48 days).  
• The vast majority of past special events have been less than 14 consecutive days and 24 total days per year.  
• The ordinance could limit the days (consecutive or total) to 24 days per year.  
• Special events exceeding the limits prescribed in the ordinance on private property require the approval of the 

City Manager, and on public property require the approval of City Council.  
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• Some types of special events could have limits to how often they occur. For example, in the current ordinance, 
special auto sales are limited to two per quarter and sidewalk sales are limited to two per year.  This approach 
could be used for other types of special events such as those focused primarily on retail sales.  

REVIEW AND APPROVAL 

• The City Manager, or designee, will approve or deny all Special Event permits.  
• Before a decision for approval or denial, all special events permit applications will be reviewed by the 

appropriate departments, such as tourism and events, police, fire or transportation, and a recommendation 
made to the City Manager, or designee, including any necessary permit conditions.  

• Applications will not be considered complete until all required information is received by the city.  
• Completed special event applications shall be reviewed and approved or denied within 10 working days, unless 

the applicant consents to an extension.   

APPLICATION – PROCESS, PROCEDURES & FEES 

• Applications will be processed by the Tourism & Events Department.  
• Review fees will be charged for each special event application.  There could be limits to how many days can be 

included in one application. 
• Approved applications will also be assessed required permit fees. 
• Special Events on city property will be charged facility use fees to cover costs associated with use of public 

property, restrooms, electricity, and water and refuse/recycling, as appropriate.   

SPECIAL EVENT LEVELS 
Levels of special events can be grouped into three categories.  

• Large special events. Special events with a large expected attendance (typically 1,000 or more) which include 
amplification, or require the closure of city streets, traffic control or off-site parking. Advance special event 
notification will be required by the city.  Permit Required. 

• Medium special events.  Special events with a moderate expected attendance (typically between 200 and 
1,000) which do not include amplification or use/closure of city streets or parking lots. Permit required. 

• Small special events. Special events with a small expected attendance (typically below 200 people). Requires 
application, site plan and staff approval. No permit required. Special Events on public property will pay required 
facility use fees. Examples include grand openings, sidewalk sales, and seasonal sales such as pumpkins, trees, or 
fireworks, special vehicle sales, or speaking engagements that use a microphone for a limited duration.   

APPEALS 

• Applicants may appeal a permit decision or permit condition to the City Manager or designee.   
• The applicant’s appeal must be made within 10 days of the permit or condition of the permit decision. 
• The City Manager, or designee, must make a decision within 10 days of the appeal.  
• The City Manager, or designee, may uphold, revoke or modify a permit. 
• The City Council may be petitioned for review of the decision of the City Manager (or designee) in the same 

manner as other petitions to City Council.  

ENFORCEMENT & PENALTIES 

• The Special Event Ordinance and permit conditions will be primarily enforced by city Code Enforcement. 
• Enforcement will typically start with a warning and if not corrected will escalate based on the severity. 

GUIDE 

• All permitted special events will comply with the requirements of the established standards for special events 
identified in a separate standards and policies user guide, approved by the city manager, published on the city’s 
website and reviewed annually.  Standards will be incorporated into permit conditions. 
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MEETING RESULTS 
 The following narrative contains the scribed notes from all three community meetings held on 
December 8th – morning, noon, and evening.  These notes are provided in the order of concept ideas as 
presented in the above two-page Special Events Ordinance Outline ***WORKING DRAFT FOR PUBLIC 
OUTREACH***.  Italic font indicates concept clarification provided by staff. 
 
 
Guiding Principles 

Special events in Scottsdale should be:  

• Beneficial to the city’s economy AND/OR provide activities for visitors AND/OR 
provide opportunities for community residents to interact and build memories   

AND 

• Well-planned, organized and successful, AND 
• Consistent with Scottsdale’s vibrant, attractive atmosphere and image, AND 
• Considerate of impacts on residential and business neighborhoods, AND 
• Protective of public health, safety, and welfare 

 
 The first bullet is acceptable 
 Missing from the Guiding Principles is outreach – neighborhood consideration 
 Add “tourism” to bullet #4 in this Guiding Principles section, as tourism is an impacted entity like 

residents 
 Add “churches” to bullet #4 as these are also impacted 
 Like that Special Event benefits economy 
 Retail vs. non-retail 
 Special events should entertain, not be a retail tent sales event 
 Private vs. Public 
 Define the following words: 

o Beneficial to the city’s economy 
o Activities 
o Build memories 
o Successful 
o Impacts 
o Public welfare – include in the definition financial welfare 

 Negative impact as a term is weak, it does not carry meaning 
 Consider calling this “events” - not “special events” as an “Events Ordinance” not a “Special Events 

Ordinance” 
 Consider using “happening” for an event type – use the 5-Year Strategic Tourism Plan event types 
 Does this apply to other city facilities?  The new ordinance would overarch other city facilities. 
 The guiding principles draft seems not well-related or applicable to the entertainment district, be 

more comprehensive 
 Statements should be quantifiable for decision making 
 Decision making should not be arbitrary 
 Quantify with substantive information, not opinions (opinions are personal opinion).  Don’t make a 

decision based on personal opinion, use quantifiable data 
 Use different decision making data for different events 
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 Bigger events might employ up to 500 people – that should be taken into account as a positive 
economic benefit 

 Base decisions on who could be hurt, otherwise everyone is happy 
 It is difficult to quantify somethings that cause a problem, thus opinions have to be considered 
 Don’t ignore an opinion but consider facts and opinion 
 Needs to be a balance 
 
 
Scope and Location 

• Applies to any special event within the City of Scottsdale.  
• Other more-specific regulations apply to special events occurring at specific city facilities such 

as city parks, canal banks, WestWorld, Scottsdale Stadium, Scottsdale Civic Center Mall, 
Scottsdale McDowell Sonoran Preserve, etc.  

• The ordinance will not apply if otherwise regulated by federal or state law, or a separate city 
ordinance. 

 
 Why would this apply to private property?  Review is needed for public impact protections, such as 

occupancy load for fire protection, and another example is a site which might normally have low 
parking demand but would need to accommodate a greater number of parked cars for a special 
event.  A private meeting such as an office staff and customers meeting does not need a special 
event review. 

 What triggers the requirement for a permit on private property? 
 What triggers the requirement for a permit inside?  Why do they need a permit? 
 Downtown events should be treated differently – sound, bass 
 Need to clarify will West World, Scottsdale Center for the Arts, etc. facilities be part of this 

ordinance or excluded? 
 The noise ordinance does not apply to Special Events.  With an application, sound is reviewed and 

often is a condition with the permit. 
 Consider how noise should be addressed in the Downtown Area – build into the Special Event 

Ordinance noise standards 
 It would be helpful if the Special Event included ordinance or condition 
 How will city streets be treated? 
 Is temporary 14 consecutive days?  Need to define “temporary” (extended discussion of number of 

days an event could be held in a row – day after day, what is the maximum). 
 Small and large events – what does the level of regulation mean? 
 
 
Special Events 

• “Special events” are organized temporary activities that may impact others because they vary 
from the normal activities that occur at that location. Examples of special events include: 
carnivals, concerts, festivals, fine art and fashion shows, fundraisers, haunted houses, 
parades, performances, races, tournaments, tours, and vehicle shows. This would also include 
indoor special events held in warehouses or airport hangers.  

• The level of regulation should be consistent with the level of impact that the special event has 
on others.  
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• Recognize that some special events have a special status within the community (signature 
event), and are entitled to priority status, including established dates, over other events. A list 
of signature events would be approved by the City Council. Examples include ArtWalk and 
Parada del Sol.  

• Performances, either amplified or live, would be allowed as part of an approved special event. 

 
 Define the following words: 

o Consistent with the level of impact 
o Retail events 

 Recommend in the special Events Ordinance to cross reference to the Noise Ordinance, any 
conditional use permits, and other requirements. 

 Art Walk – no other art-related events should be allowed either at all or in that area of Downtown 
 What is a “signature event” – such as Parada Del Sol. 
 What is the threshold to consider an event a “signature event? 
 A signature event could be a small event – major event, emerging event, new event? 
 A signature event should be permitted annually, they need review 
 How is signature event status earned – what is the process to determine that an event is a signature 

event?  What is considered to determine that status? 
 Does signature event mean no other events at the same time as signature?  Intent is whatever needs 

are required for signature event then other events couldn’t use those but other events could take 
place. 

 Does the City Council have to vote to decide Art Walk is a signature event?  Right now this is an idea. 
 What is a signature event – it needs to be defined.  When does the signature status happen?  What 

criteria are used to determine an event is a signature event – historical, number of years held, 
priority status? 

 A signature event needs to be protected. 
 Define an event as important and signature to Scottsdale that Scottsdale wants to protect; examples 

are Art Walk, Arabian Show. 
 Comparable Cities Signature events are:  Tempe – Halloween, New Years; Scottsdale – Parada, 

Barrett Jackson, Art Walk, Arabian Show; Chandler – Ostrich Fest. 
 Signature events are a point of pride for communities, and respected by other communities 
 Recognize Phoenix respected Scottsdale Thursday Art Walk by having their Art event on Fridays.  

Scottsdale needs the same internal respect. 
 As an example for discussion – if Barrett Jackson is a signature event, would other car shows be 

allowed at the same time?  Such as Gooding & Co., Russo Steele? 
 If a signature event reduces its size or number (reduces impact) then is it still a signature event?  So 

if Art Walk or another signature event started to decline in popularity what would be event be 
considered? 

 Brick and mortar trying to compete with tent retail 
 If an event has amplified sound then it is a large event (as listed below) 
 What is a “happening” vs. an event 
 
 
Duration & Frequency 

• Scottsdale currently limits both the length (30 days) and the recurrence of special events (48 
days).  
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• The vast majority of past special events have been less than 14 consecutive days and 24 total 
days per year.  

• The ordinance could limit the days (consecutive or total) to 24 days per year.  
• Special events exceeding the limits prescribed in the ordinance on private property require 

the approval of the City Manager, and on public property require the approval of City Council.  
• Some types of special events could have limits to how often they occur. For example, in the 

current ordinance, special auto sales are limited to two per quarter and sidewalk sales are 
limited to two per year.  This approach could be used for other types of special events such as 
those focused primarily on retail sales.  

 
 Example of Special Event that was held for more than 30-days:  Cavalia – entertainment with horses 
 Is Art Walk a Special Event?  It is a repeating event greater than 24 days and the concept outline 

would require City Council approval 
 24-days is fair 
 24 days is every Saturday for the entire season 
 One sale per quarter (2 per year like sidewalk sales) is tolerable 
 Can an event have food music, and selling?  If the main activity is entertainment with minor activity 

as sales, then it would be okay; but the primary activity should not be selling. 
 An event running for 100 days near a hotel might be okay 
 Could do 24 days in one name, then another 24 days in a different name – need to define or 

otherwise regulate to prevent unintended consequences. 
 Example of Artisan Markets under different business names with 67 events 
 Artisan Markets on public property for 7 months on bridge (too long, competition with retail 

concerns) 
 Can someone apply as a multiple-year application? 
 Can the City Council approve a 2- or 3-year application? 
 Too many events at one time or in one month in one geographic area negatively impacts small 

businesses – consider this impact for negative neighborhood impacts. 
 Consider the impacts on competing businesses and the number of times per year 
 RockBar and Artisan Market were the key concerns that caused this effort to come about 
 Other concerns about the potential to abuse the timing element – long-running events 
 Write restrictions based on abuses 
 Benchmark other cities, this affects people there are many nuances, benchmark other cities 
 Benchmarking – Scottsdale is an event Heaven – many events held here 
 Limit the days to 24-48-13-6 whatever, and then have a means to petition or ask for more days (as 

indicated in the outline, if someone wanted more than 24 days then private property sees approval 
of the City Manager and public property seeks the approval of the City Council) 

 If needed, refer the special event to the City Manager for review 
 What does “designee” mean in “City Manager or designee” – there needs to be some parameters 

regarding the designee will be that performs for the City Manager. 
 Specifically state who the designee is for the City Manager 
 Conditional use permits are not special events – make this clear 
 Can a special event be divided from a special event element? 
 Special event seems to be able to do anything outside of the ordinance 
 Try to ease the impact, require these: 

o Notification 
o Provide the applicant’s key contact information 
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o Consider a requirement that not too many events can occur in any one area in too short of 
time 

 
 
Review & Approval 

• The City Manager, or designee, will approve or deny all Special Event permits.  
• Before a decision for approval or denial, all special events permit applications will be reviewed 

by the appropriate departments, such as tourism and events, police, fire or transportation, 
and a recommendation made to the City Manager, or designee, including any necessary 
permit conditions.  

• Applications will not be considered complete until all required information is received by the 
city.  

• Completed special event applications shall be reviewed and approved or denied within 10 
working days, unless the applicant consents to an extension.   

 
 This section and other sections fail to include parking, which department is in charge?  
 Lack of parking impacts (for review)? 
 Noise standards should be specific. 
 Recurring/repeat events should have expedited review – skip the panel (Committee) review? 
 Successful events should be expedited – that is no presentation at a Special Event Committee 

meeting 
 10-day reviews are too long Some Special Event applications are processed in as little as 3 days, the 

10-day time frame allows someone to apply and be reviewed by all of the various staff agencies 
within 10 days.  Some applications that are highly complex or incomplete may require more time. 

 The 10-day review time needs to be checked against City Council scheduling needs 
 Extensions of the 10-working days may be required 
 It seems okay if one application has 12 dates requested 
 If bars propose multiple events (different types of events) then the applications should not be 

allowed to be submitted with multiple dates 
 Are BS West and RockBar as examples, still considered Special Events?  Yes, per this draft outline. 
 Bar expansions of business foot print (business extension) could apply one application per expansion 

occurrence. 
 Bullet #3 – consider replacing the word “may” for “will” – this allows discretion – consider language 

carefully 
 Is the process still in front of a committee? – It’s a brutal process, bashing process to go in front of 

the committee.  It is not a good process to use. 
 The committee meeting is an intimidating process – the City needs an ambassador as a staff 

employee to run to all departments, to get a permit for the applicant – the other side is the need for 
a balanced workload and number of departments needed for input, an ambassador might be a good 
idea but not feasible 

 Simplify and make the process less intimidating 
 Many places to this, it’s the way it is 
 Can plans be reviewed before the meeting?  The plans are reviewed before the meeting and the 

team makes notes to ask the applicant questions and give input for understanding at the meeting. 
 Can the process be streamlined?  Input from event planners is that the process is hard, make the 

process smoother. 
 Not all special event applications go to the Special Event Committee today – such as sidewalk sales. 
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 Consider screening at the submittal time. 
 
 
Application – Process, Procedures & Fees 

• Applications will be processed by the Tourism & Events Department.  
• Review fees will be charged for each special event application.  There could be limits to how 

many days can be included in one application. 
• Approved applications will also be assessed required permit fees. 
• Special Events on city property will be charged facility use fees to cover costs associated with 

use of public property, restrooms, electricity, and water and refuse/recycling, as appropriate.   

 
 Need more certainty regarding Special Event requirements for noise, clean-up, etc. 
 Should include police department in review of applications 
 Adverse impacts on neighborhood 
 Need some type of event notification, perhaps geared to the type of event 
 Need more neighborhood outreach and notice 
 Should include businesses in outreach – provide a list for the applicant to include in the notification 
 Downtown should have a specific notification for events – how do we do this? 
 Provide a notification to neighbors in advance of the special event.  The city should provide the 

impacted parties notification list to the applicant as a means to assure that the impacted neighbors 
are properly advised of the special event. 

 There should be a citizen involvement report (neighborhood outreach report).  City staff should be 
more involved in the outreach to the community to make the neighbors aware of a Special Event  

 Stream line the process – one business office location 
 Need a method of precluding under-performing events for example a 5- series event:  the first 2 go 

great and the 3rd is awful – is the event allowed the 4th and 5th? 
 Need more certainty regarding the user fees and processes.  Example of one application seeking two 

special event permits and whether the permit fee and other fees will be charged as if it is one 
special event or two special events.  Various examples of the need for certainty were expressed. 

 Need to include in fees not only city owned property use fees, but also police service fee, refuse fee, 
fire fee, and others as applicable 

 If an application does not change and the application seeks 6 events, being 12 days each, can that be 
submitted as one application?  What about fees? 

 User fees 
o How will the lease rate be decided? 
o Use fair market value? 
o Market price may preclude events if too pricy 
o Could special event fees be put back into marketing for special events? 
o Tempe charges special events race events a fee for the use of streets used by the race – for 

the route of the race 
o Be fair to the citizens 

 An example of fee requirements:  5 – 1-day periods pay: 
A. Public Property 
 1.  Application fee 
 2.  Permit fee 
 3.  Public property facility use fee 
B. Private Property 
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 1.  Application fee 
 2.  Permit fee 
C. Other fees may apply – streets, water, electric, tent, etc. 

 Consider repeating process & fees – example food trucks.  Why include with regular process 
(expedite process).  Acceptable to include multiple days. 

 Multiple event dates pay permit fees and multiple facility user fees 
 Approved multiple dates can be difficult to control an event problem.  How to deal with problems 

after an event has been approved? 
 Further limitations for bar approvals – noise,etc. 
 Event must pay for police service if used. 
 Consider event “type’ when approving multiple dates 
 New Category:  Appeals for public concerns – what is the process? 
 
 
Special Event Levels 

Levels of special events can be grouped into three categories.  

• Large special events. Special events with a large expected attendance (typically 1,000 or more) 
which include amplification, or require the closure of city streets, traffic control or off-site 
parking. Advance special event notification will be required by the city.  Permit Required. 

• Medium special events.  Special events with a moderate expected attendance (typically 
between 200 and 1,000) which do not include amplification or use/closure of city streets or 
parking lots. Permit required. 

• Small special events. Special events with a small expected attendance (typically below 200 
people). Requires application, site plan and staff approval. No permit required. Special Events 
on public property will pay required facility use fees. Examples include grand openings, 
sidewalk sales, and seasonal sales such as pumpkins, trees, or fireworks, special vehicle sales, 
or speaking engagements that use a microphone for a limited duration.   

 
 Staff clarified the concept is that any event with amplification (speakers) is a large event, not a 

medium or small event.  Large event indicates impacts are large.  The number of attendees is also an 
indicator.  The indicators function as separate indicators, not cumulative.  If an event has any 
speakers / amplification then it is a large event. 

 Impacts should include those impacts on streets and alleys 
 Consider having only two categories. 
 Consider calling the levels “impact tiers” rather than levels. 
 Use Tourism Development Commission event descriptions – tiers / tiered approach, City Council has 

seen these 
 Other ideas:  New event, signature event, up and coming event (from Tourism Development 

Commission) 
 How about classifying by impact – high, medium, and low? 
 Impact as an overarching theme 
 Like the idea of impact based, helps define the levels 
 Large events should include that police and fire and code enforcement be present during the event 
 Police should be available at any time during an event 
 Should the levels be defined? 
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Large 
 Number of people or per impact like amplification, or closed street 
 
Medium 
 Seems that medium should allow amplified sound 
 The majority of events will be medium and locate downtown 
 Consider a separate category for downtown 
 
Small 
 The examples provided of small events could be labeled “Retail events”  Consider using that 

term, and define it, consider should they be more restricted? 
 

 Need to make clear exceptions – block parties are excepted – they are not special events 
 24-day restriction – if a petition asked for less than or equal to 30 cumulative days of Art Special 

Events in Scottsdale, add this:  4 different art events would not exceed 30 days.  Most of the input in 
outreach said don’t restrict, the 200 plus petition said do the equal to or less than 30 days. 

 Approved multiple dates can be difficult to control an event problem.  How to deal  
 
 
Appeals 

• Applicants may appeal a permit decision or permit condition to the City Manager or designee.   
• The applicant’s appeal must be made within 10 days of the permit or condition of the permit 

decision. 
• The City Manager, or designee, must make a decision within 10 days of the appeal.  
• The City Manager, or designee, may uphold, revoke or modify a permit. 
• The City Council may be petitioned for review of the decision of the City Manager (or 

designee) in the same manner as other petitions to City Council.  

 
 Where is the appeal for the neighbors impacted? The petition to City Council provides the neighbors 

a course of appeal. 
 Include provisions for complaints for neighborhood concerns 
 Consider complaint turnaround?  Neighborhood concerns 
 Violations of permit conditions & timely follow up 
 Fire department needs to be included 
 If an appeal is made to the City Council its often too late thus the approvals should be by City 

Council so people know or give a means for people to know of the Special Event in advance so they 
can do something about it before they are impacted. 

 
 
Enforcement & Penalties 

• The Special Event Ordinance and permit conditions will be primarily enforced by city Code 
Enforcement. 

• Enforcement will typically start with a warning and if not corrected will escalate based on the 
severity. 

 
 City police resource for enforcement 
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 Event organizer should have a penalty if something goes wrong 
 Implement a procedure that allows enforcement and police to be knowledgeable of the Special 

Event approved permit details – they need to know the content of the approval including site plan, 
barricade plan, and other details in order to enforce the permit based on any complaint received. 

 The applicant should have their approval package on site when the event takes place 
 Violations need consequences and penalties 
 When Code Enforcement is not available, and an applicant is not following their conditions of 

approval, it is difficult to follow up because the enforcement officer from police is hesitant, they 
don’t have the conditions at hand to review.  They need an on-call event person – improve the 
Special Events Committee and Police Department. 

 How do we penalize a rogue applicant?  Fines?  Criminal Action?  Non-repeat? 
 Beef-up internal communication so that Police Department can follow-up 
 There must be consequences for repeat violators 
 Events make for City vibrancy – need to be perceived as friendly 
 More limitations may cause events to go elsewhere, must strike a balance 
 
 
Guide 

• All permitted special events will comply with the requirements of the established standards 
for special events identified in a separate standards and policies user guide, approved by the 
city manager, published on the city’s website and reviewed annually.  Standards will be 
incorporated into permit conditions. 

 
 
Other Comments 
 Good job capturing people’s thoughts 
 Fees 

o Need more information about the fee structure (review of use and public property fees is 
underway; conceptually a facility charge would be required in addition to a permit fee.) 

o Taste of Town – what were the fees?  They had a $159.00 permit fee only. 
o  

 Comparable communities – what other communities have you researched?  Events are increasing in 
number in many locations as the media advertises these, people are looking for things to do, and 
communities are responding and competing. Staff has researched:  Phoenix, Mesa, Tempe, Glendale, 
Chandler, Palm Springs, Denver, San Antonio and others. 

 Will the entertainment district’s Special Events continue to block streets?  When an event occurs, it 
is often outdoors, people want to be where the activity occurs. 

 What is the timing for this project?  Current goal to return to City Council for action by March 
 Request to have the City’s Shred Event at a downtown location 
 
 

END ROUGH DRAFT OUTLINE COMMUNITY INVOLVEMENT NOTES  
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DRAFT REVIEW 
The fourth set of meetings, two in total, was held on January 12th and 13th, 2016 at the Community 
Design Studio.  The purpose of these meetings was to review a Draft containing concepts for the Special 
Event Ordinance. 
 
This meeting was held in a format in which participants signed the guest list, picked up a draft 
document, reviewed the draft and were given the opportunity to discuss the draft with City staff and 
provide written comments if desired. 
 
The following pages, immediately following the sign-in sheets; “Special Events Ordinance Update Next 
Opportunities”; and draft document titled “SPECIAL EVENTS ORDINANCE (WORKING DRAFT)” contain 
the attendees input from the meetings. 
 
Summary First Draft Ordinance Community Involvement Meetings 
 January 12, midday January 13, evening 
Number of attendees: 14 2 TOTAL:  16 
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Next Opportunities 
 
We are accepting ongoing public comment on the Ordinance Working Draft.  A 
copy can be found on the City’s website at:  
http://www.scottsdaleaz.gov/codes/special-events-ordinance-update 
or in the search box enter “special events ordinance update” and the link should 
be listed.  The webpage will allow the public to comment online.  The first 
deadline for review of public comments will be Jan. 27,  2016.   
 
City Council Work Study Session  
February 16, 2016 
Time: TBD 
City Hall- Kiva 
3939 N Drinkwater Blvd 
Scottsdale, AZ 85251 
 
 
City Council Hearing (Possible Adoption) 
March 15, 2016 
5:00 PM 
City Hall- Kiva 
3939 N Drinkwater Blvd 
Scottsdale, AZ 85251 
 
 
 
City Staff Contact 
 
Cheryl Sumners       
Events Manager 
Tourism & Events Department     
480.312.7834 
csumners@scottsdaleaz.gov      
  

http://www.scottsdaleaz.gov/codes/special-events-ordinance-update
mailto:csumners@scottsdaleaz.gov
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MEETING RESULTS 
The following are comments provided at the community meetings.  
The comments are shown below with their corresponding draft 
ordinance Chapter and Section. 
 
CHAPTER 22 – EVENTS 
 
• Why plural, not singular?. (Review entire document for plural use of the term “event”.) 
 
ARTICLE I.  PURPOSE, SCOPE, DEFINITIONS. 
Section 22-1. – Purpose. 
 
• Agree – Events are extremely important to tourism and making Scottsdale a destination. 
 
Section 22-2. – Scope. 
 
(a) Insert punctuation period at end of sentence. 

(b) How do you measure “not impact…”? 

(c) If events that occur at WestWorld are exempt; does this also mean that these big events can’t be 
considered “legacy” events? 

(c) If WestWorld is exempt from ordinance, then could they event be defined as a legacy event? 

(d) Those are not locations (the public park facilities, McDowell Sonoran Preserve, Scottsdale Stadium, 
and Scottsdale Mall are not locations). 

(d) As drafted the statement directs that an applicant obtains a permit at the following locations. 

(d) The statement also, as drafted, suggests that the applicants do not need to obtain a permit.  This 
needs more detail to tell the listed items are controlled elsewhere. 

(d) Does this statement mean “no permits are required”? 

(d) (4) Delete “Mall” use Civic Center (only) 

(d) (4) Scottsdale Mall/Park 

 
Section 22-3. – Definitions. 
 
Events Recraft to break into more than one sentence, consider stopping the first sentence 

after “….activities”.  Consider “Event is a temporary activity or series of temporary 
activities. Whether held for profit, nonprofit, or charitable purpose, and the primary 
activity promotes awareness or education, entertainment, community celebrations 
and festivals, recreation or other unique experiences.” 

Events Consider deleting “unique experiences” and replacing that term with a more 
meaningful word or term.  What is a unique experience? 
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Impact Public welfare is different than public safety.  Impact should include public welfare. 

Legacy Event Other than the legacy event reference in 22-4(e), are there other benefits to these 
events? 

Legacy Event “Legacy” could negatively impact events, such as during AutoWeek 

Legacy Event Recommend that no events be defined as legacy 

Legacy Event Should have to prove annual success – if an event is not successful under its current 
format, changes should be required. 

Legacy Events Gives one event (re Barrett Jackson) to bump another (ie Russo) because they were 
here first. 

Legacy Events Have grave concerns about providing preference to certain events.  How can one 
event “bump/deny” another event just because it’s in conflict.  Also don’t want to 
give preference to events who can extend longer w/o going thru same channels as 
other events.  All should be treated equally.  What would be the criteria for allowing 
one event to bump another? 

Misrepresentation Add this as a defined term 

Temporary Great that there is a clause for allowing events to go beyond 10/24 days but needs to 
be very easy & criteria is established for providing extension of dates.  ie – why 
should a City Council say yes/no? 

Temporary This timing impacts Artwalk, Food Truck Festival and Farmer’s Market – are there 
additional provisions for these types of events? 

Temporary One time per week = 52.  The number of days is too many for the same event.  If the 
same event is every Sunday, is it temporary?  Consider 1 day every weekend for 6 
months.  Suggest 6 days per quarter. 

 
ARTICLE II. EVENT CRITERIA AND LIMITS. 
Section 22-4. – Event Criteria. 
 
(a) It is not clear.  Do retail sales event require a permit?  Define retail. 

(b) Define mitigation. 

(b) Add to the list:  utilities, gas, electric.  Should identify how to get utilities to the event site. 

(b) Add to the list:  lighting, generator, others. 

(b)(9) Add a new item.  (9) Return the property to the original condition; repair wear and tear on 
public property. 

(d) The word “necessary” seems vague, perhaps define?  Otherwise use a different word. 

(e) Who defines conflict or negative impact – could impact, for example, multiple auto auctions that 
happen at the same time 

(e) Do not agree that if a new event comes up that preference is given to legacy event.  Sets a bad 
precedence 

(e) & (f): 
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 What does conflict mean?  This is very ambiguous & who gets to decide what conflict is and why an 
event permit should or shouldn’t be denied / approved?  Conflict needs to be clearly defined by the 
criteria for proving conflict should be clearly defined.  An event permit should not be denied 
because someone doesn’t like an event or thinks it negatively impacts them. 

(f) Refers to unduly affect or conflict, but who determines how much is considered unduly? Should this 
require proof? 

(f) Define unduly affect or conflict…if an event brings people into Scottsdale that is good for business.  
Business and/or residences (primarily businesses) should have to prove a negative impact via 
statistics before an event and after. 

(f) How is conflict defined?  This requires proof. 

(f) Consider revising to:  “The event does not unduly effect or negatively impact or conflict with 
adjacent and nearby business or residents;” 

(g) Events that happen on a regular basis or annual basis should also provide statistics on success. 

(g) This statement is in the wrong place.  Either phrase differently or move to the section on event 
evaluation. 

 
Section 22-5. – Event Limits. 
 
• 24 days per calendar year are too many (That could be all Sat/Sun’s from Nov – April 1st week. 

• Should not be too much of a burden (esp. for Food Truck, Farmer’s mkt (Market) 

• Does this apply to legacy events? 

• Does CC approval = annually? 

• How often would events need approval? Once a year? 

• How often do these events have to go back to (City) Council? 

• What are the limits?  These are not clear, difficult to identify in this draft. (Limits are more than 
number of days.) 

 
ARTICLE III. EVENT IMPACTS. 
Section 22-6. – Event Permits Required. 
 
• Seems street performers would still require a full permit/application; is that necessary? 

• This impacts street performers – is this intended? 

• Ok 

(a) Through the entire Section 22-6(a) examine the use of the conjunctions “or” and “and”.  Be certain 
which items are required together and which are separately required.  How does each statement 
relate to the intent of the Section as a result of these conjunctions? 

(a) Would street performers, etc. need an event permit?  They impact a sidewalk and amplify music.  
Would this discourage them (and other small events) from applying?  We want to encourage events 
not deny them. 
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(a)(1) Revise the first part of the statement.  “Impacts and/or occurs on a city street, sidewalk, alley, 
walkway, parking, or other city public right-of-way; or” 

(a)(2) Clarify this statement.  No, no permit. 

 
Section 22-7. – Event Permit Not Required. 
 
(a) Love the idea of a “simplified event permit” - cannot figure out who this applies to? 

(a) Clarify, simplify, and be clear how this should work.  Separate ideas for clarity and prevent 
unintended consequences.  Some ideas might be placed earlier in the draft?  Sec. 22.7 does not 
refer to Sec. 22.7(a)(4).  Consider definition of “simplified event”, See Sec. 22-9. 

(a) If the City Council approves, then the administrator has the final say? 

 
Section 22-8. – Additional Regulation; Governing Use of City-Owned Properties. 
 
• What about charities or private parties?  For example, public art hosts private events on Soleri 

Bridge.  Would this exclude them from doing so?  If so, needs to be rewritten. 
• Ok 
• How does this impact private charity functions that are invite only? 
• How does the public have access if they need to pay? 
• Maybe define or clear up the intent of “available to the public.”  Consider adding quotes around that 

phrase to tie it to the next statement? 

 
ARTICLE IV.  APPLICATION PROCEDURES; TIMEFRAMES; CRITERIA. 
Section 22-9. – Application Procedures; Timeframes. 
 
• The application process should be as simple as possible to encourage event producers to come 

to Scottsdale 
• The section is either missing (b) or needs renumbered. 

(a) (1) Include the type of event – profit, nonprofit; what is… 

(a) (2) Revise “such” to “the” 

(a) (4) Be more specific on start and end time. 

(a) (5) Add an item to the list or with number 5 – that requires application to indicate the set up time 

  and tear down time 

(a) (9) Identify when parking is lost and road closures begin.  Area business must have time/days to 

  adjust. 

(a) (9) Define whether this needs to be an amount or radius, etc. 

(a) (9) – how many?  On the street, within a particular radius?  Needs to be clarified/defined 

(a) (9) How many signatures must be collected?  Would like to see a definition for percentage of 

  signatures.  Should only require signatures of businesses directly impacted.  Should not require 
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  100% of signatures.  Maybe 85% - 90% 

(a) (9) Also provide notice – then send, not “collect” 

(a) (9) Applicant should have a form that can be handed out, completed, and mailed back to the city. 

(a) (11) New item.  Electrical or energy requirements. 

(a) (12) New item.  Other cities or organizations who need to approve – like APS, SRP, etc. 

(d) Applications should be submitted60 calendar days prior to the event for… 

(e) Where does the applicant take the approvals?  Needs more detail – before the event the 

 applicant needs to show the City the other approvals? 

 
Section 22-10. – Application Processing; Timeframes. 
 
• You improved application timelines to be more case specific – Good Work 

• Ok 

(b) Notify either way by email. 

(b) Consider whether 5 days is enough – take time to review the materials and respond when 

 review is complete. 

 
Section 22-11. – Permit and Application Fees. 
 
• How are fees determined? 

 
Section 22-12. – Permit or Application Approval Issuance. 
 
• The Section and Subsection titles need to be reviewed.  Event fees; City Support Services fees; 

Police, Fire, Traffic Crowd Control fees - the reason is that some of the items are not event fees, this 
needs cleared up.  Fees associated with specific services are not event fees. 

(a) Delete second sentence. 

(a) How does an event qualify for “Simplified” 

(a) How to determine who would be in accordance with a simplified event application. 

(b) Delete the word “as” after “at cost”. 

(c) Revise the last phrase:  “…the event fees associated costs of police, fire protection and traffic crowd 

 control as approved by the City Council. 

(e) New.  Add a new item.  Events should require temporary licenses, like a sales tax license.  Need to 

 track vendor sales – is that currently done?  Licenses should be tracked.  Concessions have 

 Scottsdale and State Business License. 
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Section 22-13. – Permit; Liability Insurance. 
 
• Ok 

 
Section 22-14. – City Liability. 
 
• Ok 

 
Section 22-15. – Permit Revocation. 
 
• Ok 

 
Section 22-16. –Permit Denial, Appeal of Denial, Revocation, or Special Condition. 
 
• Ok 

 
ARTICLE V. ENFORCEMENT. 
Section 22-17. – Authority. 
 
• Ok 

 
Section 22-18. – Violation; Penalty.  
 
• Ok 

 
ARTICLE VI. IMPLEMENTATION. 
 
• Ok 

 
OTHER COMMENTS. 
 
• Fees per event and per day needs examined. 

• General filing fee should be nonrefundable. 

• Facility fee on public property should be at fair market value. 

• Fee for city services (like police, fire, etc.) as a services fee. 

 

END ROUGH DRAFT REVIEW COMMUNITY INVOLVEMENT NOTES 
 


