
Village Grove 1 - 6 Significance Summary 
 
Physical Description 
Village Grove 1-6 is a single family residential development located on 72 acres in Scottsdale, Arizona.  The “L” 
shaped development is north of McDowell Road, with sections on both sides of 68th Street.  The neighborhood is 
bounded by the canal at 66th Street to the west, 69th Street to the east, with Oak Street and Almeria Road marking the 
northern and southern boundaries.  Village Grove 1-6 is a large development comprised of six subdivision plats and 
255 detached single family homes.  The topography in the neighborhood is mostly flat, though sections close to the 
canal have a slight elevation.  The streets west of 68th Street are laid out in a grid pattern.  The street pattern is 
curvilinear east of 68th Street.  The streets are paved with rolled curbs and sidewalks and an alley serves each home.  
The lots are rectilinear, averaging 8,500 square feet.  Landscaping patterns are traditional, with turf, shrubs, and trees.  
Some of the lots still contain citrus trees, which were retained after the former agricultural area was developed for 
residential use.  Other parcels are landscaped with desert materials, including aggregate rock and low water use 
plants.  The homes have a homogenous appearance, which is reinforced by their uniform placement on the lot, 
repeating plans and hip roof forms, and masonry block construction.  Slight variations in their exterior appearance are 
achieved with different elevations.  Various façade treatments including the application of board and batten wood 
siding, bands of brick, and squeezed mortar joints also provide some variety among homes in the neighborhood.   
 
History 
In 1957 Phoenix Title and Trust recorded the six subdivision plats in Village Grove.  The Mayor and City Council of 
Scottsdale approved the first five plats that same year.  The Maricopa County Board of Supervisors approved the last 
recorded plat.  Allied Construction Company planned, designed, and constructed the neighborhood.  Allied was one 
of the biggest large-scale developers of tract housing in the metropolitan area, with a number of other developments 
to their credit in the post World War II era.   Village Grove 1-6 was their first phase in a series of Village Grove 
developments that eventually included 20 plats in three different neighborhoods within Scottsdale.  Allied also 
simultaneously constructed two upscale developments in Scottsdale - Hidden Grove, a neighborhood in the Arcadia 
area of the City, as well as Paradise Meadows, a smaller development of homes on large lots located north of 
Camelback Road.   At the same time, they were engaged in the development of other single family residential 
neighborhoods in Phoenix.   
 
Village Grove 1-6 was designed for single family residential use.  Restrictions were filed with the Maricopa County 
Recorder’s Office to ensure that specific physical standards were followed, which would create compatibility among 
the homes in the neighborhood, encourage a suburban character, and maintain property values.   Only one single 
family dwelling could be constructed per lot.  Homes had to be a minimum of 1,000 square feet exclusive of open 
porches and attached garage.  A suburban character was facilitated with restrictions that maintained a feeling of 
openness within the neighborhood.  These restrictions mandated that homes be constructed a minimum of 20 feet 
back from the front property line.  Side yard setbacks had to be at least seven feet for interior lots and fifteen feet for 
corner lots.   
 
The company advertised Village Grove in the local newspapers and The Arizonian and the development was cited in 
a House and Home article for builders about various selling techniques.  Allied Construction Company engaged in 
the most concerted and prolific advertising campaign of any developer building in Scottsdale during the 1950s, 
running an ad every week in the Sunday edition of the Arizona Republic as well as regular ads in the Scottsdale 
Progress.  The first plat in the development was deliberately planned with only seventeen lots to ensure that it would 
sell quickly.  It sold out in one weekend.  The following weekend, Allied ran an ad boasting of the spectacular 
success of their development and urging potential buyers to come place their order for a home in the next phase.  As 
the advertising campaign progressed with each new phase of the development, manufacturers of the various materials 
and products used in the homes were featured, which was a technique used by more sophisticated developers to get 
help paying for the cost of advertising.  To further assist in marketing, Allied also constructed a model home for each 
newly opened phase of their development.  These models were professionally decorated, which was a selling 
technique deliberately used to make people comfortable and put them in a buying mood.  The homes were 
specifically marketed to families, with bedrooms that were decorated for children and teenagers. 
 
Allied touted the “outstanding features” of their Village Grove homes, which were somewhat larger than the average 
postwar home in Scottsdale.   The homes included almost 1,800 square feet of living space with a large family room, 
three bedrooms and 1¾ baths.  Most homes had an attached double carport, which gave them almost 2,500 square 
feet under the roof, making them appear even larger.  Many homes also had a band of brick applied across the lower 
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part of the front façade, which was another deliberate effort to emphasize their horizontal lines and make them seem 
larger.  Interior features such as natural finished wood doors and cabinets, a tiled breakfast bar and powder bar, and 
choice of ceramic and asphalt tiles were also advertised.  Vermiculite insulated exterior block walls and fiber-glass 
insulation in the attics were other features of the Village Grove homes.  In addition, Allied offered a choice of 
elevations and the option of a citrus or “clear cut” lot.  As part of their marketing efforts, all homes came with 
completely landscaped yards to give the instant appearance of a finished neighborhood.  All lots included cement 
driveways.  Subdivision features including paved roads with curbs, gutters and sidewalks were also marketed to 
potential buyers.  The location was also a selling point.  Recreational amenities such as The Desert Botanical 
Gardens, and the proximity of two new golf courses were frequently mentioned in the weekly newspaper ads.  The 
scenic location of Village Grove with its “spectacular mountain and desert views” of the Superstitions, Four Peaks, 
McDowell Mountains, and Salt River Basin was another advertised amenity.   
 
The development enjoyed remarkable success.  The first plat sold out in one weekend and the rest of the development 
was completely built out within two years.  The company initially offered their homes for $12,750 plus closing costs 
but within six months of opening, high demand prompted Allied to raise their sales price to $13,250.  Allied 
increased the size of their homes from 1,732 to almost 1,800 square feet in 1958 with their third phase to 
accommodate a larger kitchen and family room area, and raised home prices to $13,500.    
 
To encourage a sense of community and as a way of continuing to market their company and its single family 
developments, Allied sponsored a Christmas home decoration and lighting contest for Village Grove 1-6 families 
shortly after the development was completed in 1959.  The contest was announced in a Scottsdale Progress article.  
Papago Plaza merchants donated prizes for the top five winners.  The winning homes, which were judged by 
Scottsdale Mayor Mort Kimsey and the president of the Papago Plaza Merchant’s Association, were declared in a 
subsequent article. 
 
Significance 
Village Grove 1-6 is an excellent example of typical post World War II single family subdivision practices in 
Scottsdale, Arizona.  The neighborhood is one of the best expressions of the planning and marketing philosophies 
guiding successful, typical tract developments in the late 1950s.  It is also significant for its design characteristics, 
including its mass produced materials and its Simple and California Ranch architectural styles.  92 percent of the 
homes in the large development still contribute to this historic character, which is the highest level of integrity among 
the large-scale tract developments associated with Scottsdale’s 1950s developments.   
 
The Village Grove neighborhood conveys many characteristics associated with typical, large-scale tract 
developments in the postwar period.  It contains multiple plats and more than 250 homes, which are homogenous in 
appearance, reflecting the short two year build out period as well as the mass production techniques employed by the 
developer.   Though larger than the average postwar house in Scottsdale, the Village Grove homes have a basic 
exterior appearance that is common in tract housing developments and helps to illustrate the range of characteristics 
associated with typical developments in Scottsdale during this period.  The physical characteristics of the subdivision 
design, including the grid and curvilinear street patterns, alleys, uniformly sized rectilinear lots, paved streets, and 
cement curbs, gutters, sidewalks, and driveways are also representative of common postwar building practices in the 
late 1950s.  These subdivision features as well as the fully landscaped lots and dramatic views of Papago Park 
illustrate the sophisticated nature of the marketing campaign adopted by Allied Construction Company to sell their 
homes and their effort to create an instant neighborhood.   
 
The architectural styles of the homes in Village Grove 1-6 are also representative of the designs that characterized the 
City’s 1950s neighborhoods.  The Simple and California Ranch Styles that repeat throughout the neighborhood were 
the two most common architectural styles in Scottsdale during the postwar era.  The designs in Village Grove 1-6 
also include rear family rooms opening onto the backyard, front porches and rear patios, which convey the emphasis 
on informal, indoor-outdoor living that characterized the modern postwar home.  In addition, the use of manufactured 
Superlite blocks, brick, precut board and batten wood siding, steel casement windows, prehung door units, and 
preconstructed roof trusses illustrates the impact of mass production techniques on the housing designs in the 
development.  The single and double car carports under the main roof also reflect the influence of the automobile on 
housing design, which was characteristic of postwar neighborhoods. 


	Physical Description
	History
	Significance

