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 1.   RESEARCH 
 2.   CAMPAIGN DEVELOPMENT 

LOGO, COLORS, ADS, WEBSITE, SIGNS, POSTERS

 3.    COMMUNICATIONS PL AN 
MEDIA STRATEGY / TACTICS

 4.    CAMPAIGN L AUNCH 
OCTOBER 2017

 5.    CAMPAIGN MONITORING 
& OP TIMIZ ATION
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1.  WHY RESEARCH?

• Learn more about the visiting habits of local residents.

• Learn more about the types of experiences they enjoy. 

• Learn more about their perception of Downtown 
Scottsdale - positives / negatives.
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QUALITATIVE

QUANTITATIVE

MARKETS

AGE

— Four Focus Groups

— 712 Online Survey Respondents

—  Phoenix, Mesa, Tempe, Gilbert, Peoria, 
Glendale, Chandler, Scottsdale, Tucson

—  25+ HHI $65,000+ 
(including 65+ HHI $120,000)

1.  RESEARCH
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SCREENING CRITERIA
ENGAGE IN THE FOLLOWING ACTIVITIES

• Attend festivals / events

• Shop at boutiques / malls

• Go to casual / fine dining restaurants

• Go to art galleries

• Experience nightlife
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WESTERN HERITAGE IS IMPORTANT
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WHAT PEOPLE LOVE ABOUT US
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WHAT DETERS VISITORS
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HOW VISITORS LEARN ABOUT OUR EVENTS
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SEE THE FULL RESEARCH REPORT AT:

www.scottsdaleaz.gov/downtown
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2.  CAMPAIGN DEVELOPMENT
• Develop a new Downtown Scottsdale logo 

and creative campaign, based on the 
research findings. 

• Create a new website for Downtown 
Scottsdale. 

• Develop a comprehensive marketing 
campaign that drives Valley residents to 
Downtown Scottsdale. 
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3.  COMMUNICATIONS PLAN

• Geo-Targeting

• Demo-Targeting

• Behavioral-Targeting

• Keyword-Targeting

REACH THE RIGHT PEOPLE AT THE 
RIGHT TIME, IN THE RIGHT PLACE. 
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4.  “SOFT” CAMPAIGN LAUNCH

• Website Landing Page

• Paid Search

• Print 

• Organic Social

• Public Relations

OCTOBER 2017
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4.  MAIN CAMPAIGN LAUNCH
JANUARY 2017

DOWNTOWN

WEBSITE

PAID SEARCH PUBLIC RELATIONS

SOCIAL
PRINT

DIGITAL

OUTDOOR VIDEO

HOTEL 
IN-ROOM VIDEO

SCOT TSDALE
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5.  CAMPAIGN OPTIMIZATION

• Ongoing Reporting

• Campaign Performance Analysis

• A / B Testing 

• Real-Time Optimization

• Continual Website Analytics
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