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Experience Scottsdale
HAPI

August 30, 2017



Enhance Visitor Experiences — Bed Tax & Capital Improvements

PROJECT TOURISM | GENERAL

Marshall Way 1,800,000

Festoon Lighting 520,000

Museum of the West Hopi Pottery Gallery + 500,000

$100K Marketing

Main Street Streetscape 2,300,000

Public Restroom Main Street 730,000

Entertainment District Lighting 400,000

Downtown Splashpad 200,000
$1,020,000| $5,430,000




Marshall Way Street & Pedestrian Project
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Festoon Lighting




Museum of the West — Canvas of Clay



Create Events, Activations + Plans

PROJECT TOURISM | GENERAL
Production, Operations & Miscellaneous 175,000
Scottsdazzle 2017 300,000 160,000
Western Week 2018 100,000
Seasonal Entertainment 85,000 54,000
Destination Event — Canal Convergence 340,000
Temporary Art Installations 160,000
Downtown Scottsdale 2.0 275,000
Connectivity Plans 275,000
$1,710,000 $214,000




Canal Banks



Canal Banks



Tree-Lighting Ceremony



Main Street Poinsettia Décor




Gold Palette Art Walk: Scottsdazzle
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5% Avenue — “Sugar Plum Avenue”



Old Town — Cowhoy Christmas
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Old Town - Cowboy Christmas



BRING YOUR TEN GALLON HAT,
TEN GALLON WALLET AND TEN
GALLON APPETITE.

WESTERN WEEK IN DOWNTOWN SCOTTSDALE

FEB. 9- ARTWALK: WESTERN SPIRIT

FEB. 10 - HASHKNIFE PONY EXPRESS AT
SCOTTSDALE'S MUSEUM OF THE WEST

FEB. 11 - OLD TOWN FARMERS MARKET

FEB. 11 - PARADA DEL SOL PARADE

FEB. 11 - TRAIL'S END FESTIVAL

Western Week Activation & Posters
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Gold Palette ArtWalk: Western Spirii
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WATER = ARTi+ LIGHT

*

Les Luminéoles by Porté*par le vent, Canal Convergence 2017. Photo by Sean Deckert.

This year Scottsdale Public Art welcomed over 80,000 people to its Sth

o | | d o annual interactive art event, Canal Convergence Water + Art + Light. e
& ﬁsﬂé]é Find out more about this event and what we have in store for 2018 at NZT
scottsdale public art ScottsdalePublicArt.org.

Canal Convergence



Spring Training Activation & Posters



Seasonal Entertainment & Carriage Rides
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scottsdale public art
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Reflection Rising (Nov-Mar)
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Rising (Nov-Mar)
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Prismatica (Scottsdazzle Mid Nov-Jan)



Advertise, promote Downtown Scottsdale as a destination

PROJECT TOURISM | GENERAL
Brand Research, Creative & Website Development 150,000
Brand Launch & Advertising 150,000% 100,000
Scottsdazzle 2017 & KEZ 99.9 60,000*
Western Week 2018 40,000*
Spring Training 2018 10,000*
Printing 60,000
Downtown Ambassadors (Volunteer Hrs./Supplies) 100,000
Addt’l Marketing based on Plan ?
$410,000| $260,000

*Proposed use of Tourism Funds require approval by TATF and TDC(



MRS/ P THE NIGHT

NOVEMBER 25 ]ANUARYI 2017 ‘

HOLIDAY SPARKLE IN
DOWNTOWN SCOTTSDALE

NOVEMBER 25 - JANUARY 1, 2017

Details: Scottsdazzle.com

Scottsdazzle Promotion 2016
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BRING YOUR TEN-GALLON HAT,
TEN-GALLON WALLET AND
TEN-GALLON APPETITE.

EVENTS HAPPENING
EVERY WEEK IN
FEBRUARY.

20 RIDERS. 200-MILE TREK.
20.000 PIECES OF MAIL.
COME SAY HOWDY.

FEB. 10 - HASHKN(FE
PONY EXPRESS "o =

’ WESTERN
‘ VIEW EVENTS | W
WEENK

~ WEEK— WESTERN

VIEW EVENTS

EVENTS HAPPENING EVERY WEEK IN FEBRUARY.

WEENK

SCOTTSDALE WESTERN WEEK - W WeEEET

Western Week Online Promotion



SPRING TRAINING ¥
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= EVENTS HAPPENING
= ¢ IN DOWNTOWN
= SCOTTSDALE
ﬁ THROUGH MARCH.

SPRING TRAINING ¥

< SEOTTSOALE

EVENTS HAPPENING
IN DOWNTOWN
SCOTTSDALE
THROUGH MARCH.
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Spring Training Online Promotion
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KEZ Reaches Over 2.0M Listeners
In The Weeks Leading Up To Xmas!

2,500,000 1
2209300  22706% 2,155,900
11/15/16 2,107,400 193,
| Flip to 56% 58%
200,000 Holiday Music 55%
¢ % of Market Reached g
1,500,000 -+ 1,346,90 . o '
1,176,700 1:253,300 1,268,200 m) Delivering Nearly
" — — " 6 Out Of 10 Phoenicians!

1,000,000 99¢9R,KEZ
e

500,000 -

10/20 - 10/27 - 11/03 - 11/10- 11/17 - 11/24- 12/01 - 12/08 - 12/15- 12/22 -
10/26/2016 11/02/2016 11/09/2016 11/16/2016 11/23/2016 11/30/2016 12/07/2016 12/14/2016 12/21/2016 12/28/2016

Scottsdazzle Promotion 2017




“District” Banners



Downtown Ambassadors



Downtown Scotisdale Investments

ltem TOURISM | GENERAL &

CIP
Improvements $1,020,000 $5,430,000
Promotions, Events, Activations + Plans $1,710,000 $214,000
Advertise, promote Downtown $410,000 $260,000
$3,140,000 $5,904,000

$9,044,000
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