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PROJECT TOURISM GENERAL 

Marshall Way 1,800,000 

Festoon Lighting  520,000 

Museum of  the West Hopi Pottery Gallery +  

$100K Marketing 

500,000 

 

Main Street Streetscape 2,300,000 

Public Restroom Main Street 730,000 

Entertainment District Lighting 400,000 

Downtown Splashpad 200,000 

$1,020,000 $5,430,000 

Enhance Visitor Experiences – Bed Tax & Capital Improvements 



 Marshall Way Street & Pedestrian Project 



 Festoon Lighting 



 Museum of the West – Canvas of Clay 



PROJECT TOURISM GENERAL 

Production, Operations & Miscellaneous 175,000 

Scottsdazzle 2017 300,000 160,000 

Western Week 2018 100,000 

Seasonal Entertainment 85,000 54,000 

Destination Event – Canal Convergence 340,000 

Temporary Art Installations 160,000 

Downtown Scottsdale 2.0 275,000 

Connectivity Plans 275,000 

$1,710,000 $214,000 

Create Events, Activations + Plans 



 Canal Banks 



 Canal Banks 



 Tree-Lighting Ceremony 



 Main Street Poinsettia Décor  



 Gold Palette Art Walk: Scottsdazzle 



 5th Avenue – “Sugar Plum Avenue” 



 5th Avenue – “Sugar Plum Avenue” 



 Old Town – Cowboy Christmas 



 Old Town – Cowboy Christmas 



 Western Week Activation & Posters 



 Western Week - Hashknife Pony Express 



 Gold Palette ArtWalk: Western Spirit 



 Canal Convergence 



 Spring Training Activation & Posters 



 Seasonal Entertainment & Carriage Rides 



 Reflection Rising (Nov-Mar) 



 Reflection Rising (Nov-Mar) 



 Prismatica (Scottsdazzle Mid Nov-Jan) 
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PROJECT TOURISM GENERAL 

Brand Research, Creative & Website Development 150,000 

Brand Launch & Advertising  150,000* 100,000 

Scottsdazzle 2017 & KEZ 99.9 60,000* 

Western Week 2018 40,000* 

Spring Training 2018 10,000* 

Printing 60,000 

Downtown Ambassadors (Volunteer Hrs./Supplies) 100,000 

Addt’l Marketing based on Plan ? 

$410,000 $260,000 

*Proposed use of  Tourism Funds require approval by TATF and TDC 

Advertise, promote Downtown Scottsdale as a destination 



 Scottsdazzle Promotion 2016 

Arcadia News Fashion Square Mall Kiosks Billboard @ 44th St. & Indian School Rd. 



 Western Week Online Promotion 



 Spring Training Online Promotion 



K E Z  R e a c h e s  O v e r  2 . 0 M  L i s t e n e r s 
I n  T h e  W e e k s  L e a d i n g  U p  T o  X m a s ! 

1,176,700 
1,253,300 1,268,200 

1,316,200 1,346,900 

1,713,100 

2,107,400 
2,209,300 

2,274,600 

2,155,900 

500,000 

1,000,000 

1,500,000 

2,000,000 

2,500,000 

11/15/16 

Flip to  

Holiday Music 
54% 

56% 
58% 

55% 

% of Market Reached 

Delivering Nearly 

6 Out Of 10 Phoenicians! 

Source: Nielsen Audio, Metro, M-Su 6a-12m, P6+, weekly cume persons 7 

0 

10/20 - 10/27 - 11/03 - 11/10 - 11/17 - 11/24 - 12/01 - 12/08 - 12/15 - 12/22 - 

10/26/2016 11/02/2016 11/09/2016 11/16/2016 11/23/2016 11/30/2016 12/07/2016 12/14/2016 12/21/2016 12/28/2016 

 Scottsdazzle Promotion 2017 



 “District” Banners 



 Downtown Ambassadors 



32 

Item TOURISM GENERAL & 

CIP 

Improvements $1,020,000 $5,430,000 

Promotions, Events, Activations + Plans $1,710,000 $214,000 

Advertise, promote Downtown  $410,000 $260,000 

$3,140,000 $5,904,000 

Downtown Scottsdale Investments 

$9,044,000 
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